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http://www.canneslions.com/resources/downloads/rules/2014/media.pdf
http://www.canneslions.com/resources/downloads/rules/2014/canneslions_sampleform_media.pdf
http://www.canneslions.com/resources/downloads/rules/2014/canneslions_sampleform_media.pdf

PALAIS DES FESTIVALS, CANNES
15-21 JUNE 2014

OJC|0{ Media

CRE
2. 227
+ ©]tjo] 280

o
ol
gg
fo 8
oxrlr
gt
o
J

e Use of Screens®

EJ_

42839 MP3 &Alo

14
Use of Print?] 73 H%P I
Use of Outdoor_J RO )

Zi

:)4_’
H i
o|-

Special Events/ StuntsQJ RS
Digital 7} .2]9] 7

o2 Zeo] 21 AA| 7] AL} o] 2
gl A2 ol 7i0] of ol 7] 9

3.70|2LE

2E ojgjo] -8 S EA0| =
L DR R ER LR
Q.

=

3 3
Use of Audio®] 4¢sfjd 2t e

E

Pl a2 of whef A
A8 MOV/MP4 @Alo g 134 A&
Aol A BEO] ZIEA] AU H 2t e g
U Tk gol7} opd A9 Wol RS ARyt
A ARG AES AlE gy

27t @A) A E 5 A2 A E U

Use of Ambient Media: Small Scale?] 73
Use of Ambient Media: Large Scale?] 7
A olMIZ L B2 o] A1 S JPO2 AT
%, sl urlojy MOV/MP4 & Al & ot

Use of Integrated Medla_J AL Ao A= 5 A

293P

CANNES LIONS

CFFCRAL FESTIVAL REPRESEMTATIVE
OCREA

7 _ se o] d o] o] A"S AtA U T

A Bx Atz S AEgYS
Iy

9 7Fetd Hee MEYyc
© A% A2 AlEEry .

At AsS A=s AlsgyH
A s o]of] AFEH F3 Ao =7 A7 st 7 2.9
FL 7 Q0= JPG APFI o 2 BjAlAl Q.

ﬂﬂ*maﬂé%éaﬂﬁ%aH%ﬂﬂi%%%ﬁ
A] - 5

28



PALAIS DES FESTIVALS, CANNES
15-21 JUNE 2014

Mobile

Z2Hid

M 7[7F: 2013 3¥ 1Y ~ 2014 4€¥ 30

BHIY B2 Yol
 etojel o] mup
EBEEIEER

o]}
=
Ql
=
Ql
=

A avtd 7)), ol

Il

CIREE
CI2E2E
CI2E2E

wu}
Qu}
Qu}

S
Mo [o [o
U e 22
ofld o

L
J o
r

-

o = =
- T

B

Lot GAtol E, mHtad A, of Z Ao

L

=~

il

StH
=}

uph
ol
2

=
£
U i
Brio
U
g
ﬂifl

rlr

AR AN

o
g
o
o
5
w
Re
g

ppsoﬂ
C} %% Aof o] =

Q
£2 3.
L)y

ol
T

oSk

v _C. oH
uh C. of g
aalzo]
I

-

ol
ézﬂ“

deol oS 02 =2 Jorjn”

Y]
Flo

015201451 44
P7I7P o *}Tr M A A U= 85
2014 59 2] J gm0 2 AN H
%NO o] 7HA15] HA v} 8] 2.510] 59 2

Z‘Wﬂr FZxol ZEEL ma]Al Eﬂol’ﬂiﬂ

AT Q19 O A

>

=3

N

1

_IN;X

o]

o
ARG

€2 | ko O v Lot 22 00 O o b 0
J rlr rr e
_. I-D ﬂ_|-l)|1
> _IE rin ofg
>

225}7] (handset) 2 A|-5-SFLA} Sh=
1Al 2 of Ao Lt
C]):] £ A 7(] oFr2 q c}.
wiﬂWm
730 of| = 7} 7} 12.2] of| 9HA|

2[:

m)*

TE3 EOV\]

2 7t ] o &
AlQ.

:.:-Ior
X2

 wufel

AF

o}

D. Tablet & Other Devices
Sofl x| A AR A} 5

ot @ shtol & B At

293P

CANNES LIONS

CFFCRAL FESTIVAL REPRESEMTATIVE
OCREA

1Yoz 25EE

Rl 2 2ot

o] OH}\ﬂ/\o]- S o]qor 01-1_41-_;}
_171_151 201415] 94 300177};<] oH}\ﬂ /\o]—
M AFOf A Kﬂﬂﬂqﬂr
ALY nER] AE ©

ECa

olofof g

£ 7:1;\}0}0]

A0l 717]0]
DL

o
EEAE

29


http://www.canneslions.com/resources/downloads/tips/2014/Mobile_tips.pdf
http://www.canneslions.com/resources/downloads/Rules/2014/mobile.pdf
http://www.canneslions.com/resources/downloads/rules/2014/canneslions_sampleform_mobile.pdf
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http://www.canneslions.com/resources/downloads/rules/2014/outdoor.pdf
http://www.canneslions.com/resources/downloads/rules/2014/canneslions_sampleform_outdoor.pdf
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PALAIS DES FESTIVALS, CANNES
15-21 JUNE 2014

CANNES LIONS

CFACLAL FESTIVAL REFRESEMTATIVE
OCREA

Video Aspect Container/

Ratio Cedec
MOV/H.264 MP4/H.264

4:3 or 16:9 720x576 720x576
1024x576 640x480
640x480
854x480

HD 720p 1280x720 1280x720
AUDIO
AAC AAC
Stereo Stereo
48kHz 48kHz
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OCREA

Video Aspect Container/

Ratio Cedec
MOV/H.264 MP4/H.264

4:3 or 16:9 720x576 720x576
1024x576 640x480
640x480
854x480

HD 720p 1280x720 1280x720
AUDIO
AAC AAC
Stereo Stereo
48kHz 48kHz
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