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A01. Fiction: Fiction: series or film

A02. Non-Fiction: series or film

AO03. Brand or product integration into an existing programme or platform
A04. Use or integration of user-generated content

AO05. Live experience

A06. Use or integration of music

A07. Use or integration of printed content
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A. COMMUNICATION DESIGN
AO01. Posters
A02. Flyers, tickets, invitations, postcards, calendars, Christmas and other greetings cards
A03. Stationery
A04. Publications
A05. Self-Promotion
A06. Promotional Items
A07. Broadcast design and graphics
A08. Digital design
B. DESIGN CRAFT C. BRAND ENVIROMENTS
BO1. Logo design
BO2. Typography
BO3. lllustration

D. PACKAGING E. 360 BRAND & IDENTITY EXPERIENCE
D01. Foods
D02. Drinks

D03. Non-food



JC Spikes SPIKES ASIA

FESTIVAL OF CREATIVITY

s/ a’ Hsia 23 - 26 SEPTEMBER 2014

SINGAPORE

Ho
=
e}

2&

>
Jo
k)
=
o

=092 &= + AsHH
¢« 2Eftiez =ESH I 7|20 siEcts SECHE HARIRENAY MSEE S)e U2
HMedtd 5= ASLICE

22felez OIEoE Y2=EY I EX NES0| AsAl EES 7 LIt of If o2 & &

+
10
i)
Ral
o
I
Ao
2
R
(&
o
®
~
in)
il
um
ol
il
Mo
rlo
e
+

2 HEZ5tMOof st £EH| X5 o YRE
SHAAI Q.

¢ ZYHHOM HE - CIXE g1} StEFID 2 =& HMESLCL
A

¢ EYMEOM HEQ AT Fof



! il ﬁ i
fi Tl q 1 _ _
il > R _ 1
K = Q =8 or ol o
=3 o & =] ol =T o0
ES <0 b TR ) ol [} 2 H
S s Tl oF r H ) © m._l —
KO u = RO 70 [\ X o o 2
=1 ] = _ AN a L0
BI 3ol 0 ol S) - ol B0
Hio _. &0 a Kl : a o uo
f =3 ol > o ul = Ll
. Ed RK 1) z Jd =< oF ol
[y o) =~ O 5 _ = <1 0 ol ou gr
I i & oF R 31 o ol o
EA L S T T - T )
e = oR )
g i i o X ol o < - v o ©
Fo — =23 =i \U ol K g
0 H o) ol u = 5
= ™ Al K . T m_.m = of E _,Al_w_ m_| R ol
= = N Tl o 4= © op — o
<[ o0 ol M oA KO 5 ~ =2 1l ) 20 Ol o
LU w g 2 H _ -~ © ~ = B0 SR
[ M _ ._|n.ﬂ o3 ﬂ_ - o E r — e} _._._o B 1o
O B o WO oS N3 & : o o
w = o N o o o o <5 o of & &
< < w Ko of = o™ o o 2 ol o RO
— Q Y I+ o o om K . Q o = X T
» - <o ooEl RO ] A5 0 o <0 w0 w1 A
<=n0 oy =7 R —y =X RO < RS
<l o ol ool .JI = <| 14 — o 1 < Mo <
LZS< oz eow < oM d= g mb e 5 W5
x b O o g mHdTT e mo T m T S x”
= | S N LR 3 z0 =
awem= OB oy ™oy momw @ R R oz d
N N u Hio - oK 3% o1 1o ulo = N <
o 2 ., ©° ul - se K = on o < <1
B N Khu ol = Jol — - = ™ = el o
= 0 = i g 80 L T g < X © il 0wy
_.—._ T oz e g kW g oo oop Moo © ol_.n_|%
BT I T B e U maml TE RN o
o of = © c 0H = o- _— ™ T Mo TR =
T o ST mE S ;_._I+o RUNC B N~
ka K™ 5 2oz R R o9 o_..uAuH Moo
T—YT 4 = %_ o= w = A = o < Cu RO oK ®0 H
or S 1 . . — —
p S T T 1 w_m of ¥ of O . 0 oor ft o) o K
flu g X 2 o K N — - = T X Tl ® K ol T
Mook g, BT S T 5 T R < X K ol F
L S T 5 3 X g H O M =z
ki sl © W5 ® ° @ mvu w X m_ H ® o M m T
K _u_._“_ ._ME u _ (@] To T < _ ._A_.__._ Llu {0 _u . _ M _”__._.= E._
H o b . K K o of - ROl ® & 7 &
r_%_LEAsao_iﬂﬁﬂ%_+‘L|m+_urm
[ ] S Bl 8 K © 0 W H
N .
=3 o e e e e e

s

SLIth MESHL Aol

AN

[e]]

Al2.

om=2o [=1
dE2 ME ME=0 CIA 4230 eH aAtof o] &L o

3. AHoAa ¥



JC Spikes SPIKES ASIA

FESTIVAL OF CREATIVITY
I =EHE 23 - 26 SEPTEMBER 2014

SINGAPORE
|

Digital

CIXE #20& 2:0=E 2212 ARYAOIM, CIXE & 7|eH AHFLUAHOMO| =g C.

Digital £& 3t5 FIE| 2|

A. WEB CAMPAIGNS

A01. Corporate information / business products & services

A02. Fast moving consumer goods

AO03. Cars & automotive

A04. Other consumer products (incl. durable goods)

AO05. Consumer services

A06. Fundraising, charities, appeals, non-profit organisations, public health & safety,
public awareness

B. WEB PLATFORMS C. ONLINE ADVERTISING D. ONLINE VIDEO
BO1. Websites C01. Web Banner
BO2. Microsites
E. SOCIAL F. COMMUNITY APPLICATIONS G. GAMES
H. BRANDED TECH I. INTEGRATED MULTI-PLATFORM  J. CRAFT
HO1. Branded tech CAMPAIGN Jo1. User experience (UX)
(online) Jo2. Overall aesthetic
HO2. Branded tech design
(offline) Jo3. Storytelling
Jo4. Innovative use of

technology
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A. USE OF DIRECT MARKETING

A01. Mailings

A02. Ambient media: small scale (incl. premiums and giveaways)
AO03. Ambient media: large scale

A04. Use of digital in a direct marketing campaign

AO05. Other digital solutions in a direct marketing campaign

A06. Use of social in a direct marketing campaign

B. PRODUCT & SERVICE

BO1. Corporate image & information

BO2. Fast moving consumer goods

BO3. Consumer products (incl. durable goods)

BOA4. Consumer services

BOS. Fundraising, charities, appeals, non-profit organisations, public health & safety,

public awareness
C. INTERGRATED CAMPAIGN
CO01. Integrated campaign led by direct marketing
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Film 22 315 76| 12|

A. TV & CINEMA FILMS

AO01. Foods

AO02. Drinks (alcoholic & non-alcoholic)

AO03. Household

A04. Home appliances & furnishings, electronics & audio-visual
AO05. Cosmetics, beauty, toiletries and pharmacy

A06. Clothing, footwear & accessories

A07. Miscellaneous

A08. Cars & automotive services

A09. Retall stores, restaurants & fast food outlets
Al0. Travel, transport & tourism, entertainment & leisure
All. Publications & media

Al2. Financial products & services

Al3. Business products & services

Al4, Commercial public services

A15. Corporate Image

Al6. Public Service Messages and Charities

B. OTHER FILM CONTENT

BO1. Internet Film

BO2. Other screens

BO3. Integrated campaign

A SHRIHE| 2Lt B SHEIIE| 2] StoM= oF HE EF5HA & Qs Ch

ASHRIIE| D2|ot BOIRIE|DE|0f 242 EFSHAE A2 7tsHLIE
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AO01.  Art Direction/Production Design
A02. Direction

A03. Achievement in Production
A04. Cinematography

AO05. Editing

A06. Script

A07. Use of Music
AO08. Sound Design
A09. Visual Effects
Al0. Animation
All. Casting
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Healthcare B& oI5 F}g| 02|

A. HEALTH & WELLNESS: CONSUMER PRODUCTS
AO01. OTC Oral Medicines

A02. OTC Applications

A03. OTC Products/Devices

A04. Nutraceuticals

A05. Other Products

AO06. Casting

B. HEALTH & WELLNESS: EDUCATION & SERVICES

BO1. Education & Awareness

BO2. Clinics, Hospitals, Retail & Facilities

BO3. Insurance

C. PHARMA

Co1. Pharma, Vaccines & Biotech aimed at Healthcare Professionals
Co02. Pharma, Vaccines & Biotech aimed at Non-Healthcare Professionals
CO03. Devices/Diagnostics

Co04. Education & Services aimed at Healthcare Professionals

CO05. Education & Services aimed at Non-Healthcare Professionals

CO06. Other
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Broadcast: Cinema, TV, Digital Film Content
¢+ Broadcast: Radio

¢+ Print

¢+ Outdoor

+ Direct and Promo & Activation
+ Digital

+ Mobile

+ PR

¢ Integrated

HOF MMt LH22 http://www.spikes.asia/enter/categories_rules/healthcare/mediums/ &
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Media B2 s}5 7} 02|

A. USE OF MEDIA

AO01. Use of Screens

A02. Use of print in a media campaign

AO03. Use of outdoor in a media campaign

A04. Use of ambient media: small scale

A05. Use of ambient media: large scale

A06. Use of special events and stunt/live advertising

A07. Use of digital in a media campaign

A08. Use of social in a media campaign

A09. Use of mobile devices in a media campaign

B. PRODUCT & SERVICE

BO1. Corporate image & information

BO2. Fast moving consumer goods

BO3. Consumer products (incl. durable goods)

BOA4. Consumer services

BOS. Fundraising, charities, appeals, non-profit organisations, public health & safety,

public awareness
C. INTERGRATED CAMPAIGN
CO01. Integrated media campaign
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Integrated mobile campaigns: communication between mobile and other media

AO01. Use of mobile technology
A02. Mobile websites and web applications
AO03. Mobile applications

A04. Messaging for mobile
AO05. Social for mobile

A06. Mobile games

A07. Mobile advertising

A08.

B. CRAFT

BO1. Interface & navigation
BO2. Visual design/ aesthetic
BO3. User experience

Mobile 22 & 24
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Outdoor B& o5 FHH| 2|

A. BILLBOARDS & STREET POSTERS

AO01. Foods

A02. Drinks (Alcoholic & Non-Alcoholic)

A03. Household

A04. Home Appliances & Furnishings, Electronics & Audio-Visual

AO05. Cosmetics, Beauty, Toiletries and Pharmacy

AO06. Clothing, Footwear & Accessories

A07. Miscellaneous

AO08. Cars & Automotive Services

A09. Retail Stores, Restaurants & Fast Food Outlets

Al0. Travel, transport & tourism, entertainment & leisure
All. Publications & media

Al2. Financial products & services

Al3. Business products & services

Al4. Commercial public services

Al5. Corporate image

Al6. Public service messages and charities

B. INDOOR POSTERS

BO1. Foods

BO2. Drinks (Alcoholic & Non-Alcoholic)

BO3. Household

BO4. Home Appliances & Furnishings, Electronics & Audio-Visual
BOS. Cosmetics, Beauty, Toiletries and Pharmacy

BO6. Clothing, Footwear & Accessories

BO7. Miscellaneous

BO8. Cars & Automotive Services

B09. Retail Stores, Restaurants & Fast Food Outlets

B10. Travel, transport & tourism, entertainment & leisure
B11. Publications & media

B12. Financial products & services

B13. Business products & services

B14. Commercial public services

B15. Corporate image

B16. Public service messages and charities

C. ADAPTED OUTDOOR

CO1. Adapted Billboards and Outdoor Posters
CO02. Adapted Indoor Posters

D. AMBIENT

DO1. Non-standard indoor advertising

DO02. Small Scale Special Solutions

DO03. Special Build

DO04. Live Advertising and Events

DO5. Transit

DO06. Interactive outdoor experiences
DO7. Digital Screens

D08. Non-formatted digital outdoor

E. INTEGRATED
EOL. Integrated campaigns led by outdoor
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PR

PR 2HE0|ME ZHOIEDt 7| M|, =X 1t CHE/QC|AA ZF ME[Q} O[S FHstn EESIOZ M
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PR £ oSI& FtE|1E

A. PRACTICES & SPECIALISMS

AO01. Corporate reputation & communication
A02. Corporate responsibility

AO03. Public affairs & lobbying

A04. Crisis communications & issue management
AO05. Media relations

A06. Events & Experiential (incl. stunts)

A07. Celebrity Endorsement

A08. Sponsorship

A09. Launch or re-launch

A10. Brand voice (incl. strategic storytelling)

B. PRODUCT & SERVICE

BO1. Fast moving consumer goods

BO2. Public Affairs & Lobbying

BO3. Consumer services

BOA4. Fundraising, charities, appeals, non-profit organisations, public health & safety,

public awareness

C. PR: DIGITAL & SOCIAL

Co1. Use of digital in a PR campaign
CO02. Use of social in a PR campaign
D. INTEGRATED CAMPAIGN

D.01 Integrated campaign led by PR
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A. PRODUCT & SERVICE CATEGORIES

A01. Foods

A02. Drinks (alcoholic & non-alcoholic)

AO03. Household

A04. Home appliances & furnishings, electronics & audio-visual
AO05. Cosmetics, beauty, toiletries and pharmacy

A06. Clothing, footwear & accessories

A07. Miscellaneous

A08. Cars & automotive services

A09. Retail stores, restaurants & fast food outlets

Al0. Travel, transport & tourism, entertainment & leisure
All. Publications & media

Al2. Financial products & services

Al3. Business products & services

Al4, Commercial public services

Al5. Corporate image

Al6. Public health, safety, & awareness messages

Al7. Fundraising, donations & appeals
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Promo & Activation
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Promo & Activation &£ & S5 7HH| 2|

A. USE OF PROMO & ACTIVATION

AO01. Use of promotional stunts/ live advertising/ live shows / concerts & festivals
A02. Use of exhibitions and installations

AO03. Use of merchandising/in-store marketing

A04. Product launch/re-launch/shopper marketing

A05. Use of Broadcast in a promotional campaign

A06. Use of print or standard outdoor in a promotional campaign

A07. Use of digital in a promotional campaign

A08. Other digital solutions in a promotional campaign

A09. Use of Social in a promotional campaign

B. PRODUCT & SERVICE

BO1. Corporate image & information

BO2. Fast moving consumer goods

BO3. Consumer products (incl. durable goods)

BO4. Consumer services

BOS. Fundraising, charities, appeals, non-profit organisations, public health & safety,

public awareness
C. INTEGRATED CAMPAIGN
CO01. Integrated campaign led by promo & activation
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A. PRODUCT & SERVICE

AO01. Food & drinks
A02. Cars & automotive services
AO03. Other consumer products
A04. Consumer services
AO05. Business products & services
A06. Corporate image
B. CRAFT
BO1. Music/sound design
BO2. Scriptwriting
BO3. Acting performance
BOA4. Use of radio as a medium
Radio 22 & 7
«  m|Ql oF Ho| EZZ o FO| T[A gLk
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¢ Aojx EE2Ql MOV E= MP4 2, 2210 YZE 7|58 0|83 HEsHIAIR.
+  Ao|& EE 37|: 250~350MB
¢ Alol& ZEO CHYALLL Ml 20| ZFL|ofME o FL L.

¢ Aolx BE2 F MK HE2Z MESHIAL.

U HHE:2F2 ZO|. A ALEE[H HAE[E 7[7H HAE[HO] S=E O|F FdH2=2A
S/HE UL of MHEM= HHeS SH= ZHEstn 2o 2dst7| flct HHHQ HFLO[Lt

—

MEe P40l HEE(0(0F BLICH 22D WAH oS NESIAIZ BT

o)

B2 HHE: 42 32 AlgH0M o8 HTEYLITL 2 HTS MBS &

Video Aspect Ratio [ Container / Codec

MOV/H.264 MP4/H.264

4:3 or 16:9 720x576 720x576
1024x576 640x480
640x480
854x480

HD 720p 1280x720 1280x720

AAC AAC
Stereo Stereo
48kHz 48kHz

XFOl: A 0|A HES ul 2 HESHK| OHYAL.
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Video Aspect Ratio [ Container / Codee

MOV/H.264 MP4/H.264

4:3 or 16:9 720x576 720x576
1024x576 640x480
640x480
854x480

HD 720p 1280x720 1280x720

AAC AAC
Stereo Stereo
48kHz 48kHz

*

slates, clocks, freezes 7t =E Ot0f| Z=at|H OF EL|C E22F AF| 0| 1/2 X9| 30|

A L E[0fOF T LY.

J

OlA L B C:multi-pass dimension 2 &S LCL.



