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N 2" 34

Promo & Activation SG$425
Radio SG$450 In favour of Asian Advertising Festival (Spikes Asia)

Pte Ltd

Banker: Citibank N.A., Singapore Branch
o A7IEE GST M HEW U L|CH Bank Address: 8 Marina View #16-01 Asia Square
. 20154 79 242 0|B0|= 9N E Tower 1 Singapore 018960

SGD A/C No.: 0-852000-007
USD A/C No.: 0-852000-015
Swift Code: CITISGSG

SG$55 = O EHFSHMOF L.

HUEILE O|8Al

Visa, MasterCard, AMEX



iy = :
— ol o oF
A KIr o I
. - al
A= O %l N
1| _ﬂn J Y I <+ e 6_._-__ = Mo
[y o 3 = S H ral
5} s w2 ol =) o g L ol
T o REST T Mox SN S O
m =o=< N T o — = ol u
Ju ot s I — L ol DT Klo
= o Mo S 4o ol Klo ar K ® <+
oK - o1 T KoB o Lo gy
5l K o 5 T © oo -
o- H J4 oll <+ = o 2 . © = = " x§
K = 4 W m o ST T ozs 2 B =
o oy S 2 m 4 0 2 2 2 g J
> op & I M g B 50 = 3T N om w4
== € 5t o oop O x Ky 22w ™ oo ot
= Q L MO - ® — T 2wy o, LR o=
=0 S N s [e) o _ g = ol o Hio
- q K It & = KIr
< oz o S 0l ol Hio MH < ol — = K B fin
L = Kk g o & #u o i g & o Z — 5
n = el X T - K KU T 2 K
< o = [ - ._|n.v|._ 0 O_l h7o) oK - .A_l {0 od .
v b Ll R 0 5 B0 M oy K W 0 80 N LW oF [SHL
WOk & vz s B BB S ok g ROW
=< TN T = T T 2R _ D ool H
agxas o oo o £ & 8r o T 7
= E O T 2 ¥ ssZago WE g
N = - Y 0 < o o o I Z ol o X mo Ju 5%
S0l ¢ = 7 Ear ° = H @ S S0 E g S ToUog
S ol = = o -+ o » 0 m = o~ K o
UM e T HEReIRG o5 v RBUR s ™
PR RpE % Y s ddTwyas ol
25 X 5 Lox of K B O T oMo ool ROy
THodATET mom m@a o
= 10 = I == = = b by el
= o U's 2 F m N oo KK O = o N oo .n__m
g~ W R g X 3 o0 T X X ol m ol I I =
awu_wJ.xo%a oo =z RHA LR E S
w ~N = —
me = & R = T 4o a7 o T mpEm T E &R
o = S = - S = ol — F0
s < = K 70 o El = ol ki ran K K = ™ o N Ho A .
= < KA A Ko m 0 [W] A T - = ZZ ol
1 g o) i W g o I 60 o0 KRI Bl % W ® o3
o S - KR ol i o m mo _ on o m . _ ol
g s T T 3 U T X o3
=z <l [=} o X~ -2 W = =T p - wm X 9 5
a : m U T S m O o K LT o2
EE o o wm A amea T FE o S o WM W TN K L
X 23 of = oWk <kfw S amd f TM oW N Homg N
[ 3 e I T M O oF o) kK %o . S o M R 3 RO K K Tl
un - 5 o ;
° — I o) < TS} o N

0 f

L{Ct.

F

=

.

o
bt 2|2 O|SAIZE = ASH L

|
o
—

o4

|

oM FEet Z0|0{0F

I.

L|ct.

F

=

2| O]

.
[<}

I

StLtOf OF
OfLt

RE EFY2 AN SEEO[Lt HISE

ZA0|0{0F otH, &2

]

[

o
[

e o
oA A

=

[

YA HEOM EF52 T

HAE|

10.
11.

9.



LIk

F

=

.

11 SEPTEMBER 2015

s 0f

2015 SPIKES ASIA
FESTIVAL OF CREATIVITY
9 .-

SINGAPORE

o

FAY

SOUTH KOREA

g
=
<
I~
z
w
w
=
I3
a
w
I°3
-
=
=
L
-
o

5
1]
c
m
U
%
a
0

)
Ao

o

=
10

3]

Hio
K

ol

7t LIt

—_
_= O
ke

Fal

4 S}
=

x
(=]

S50 A oM 2HES 2

MZStAIE ¢ FLICt okX|2h =2 o7t ofk
2}

]

2l
27

2t Ateflof ohsy HEAHQ

[l M=
off Al

SEEE

fof olel7t M7|=ls 8% =

AR
o=

&

L|Ct.

F

=

<]

F

=
=

At 24

o

A
HAEE Ol 24E SAME

—
atjz HEEUCh siE ALEE & 7170| X[ME =0 HFO0| 7ts3tH, HE Ao HIEO]

=

=

B}
EE

0|27} E}

—

[

F

=

220l M

5
9]

PN
S

J AEIH =

11
EH SFAl G5t YL EZ Achz 2rrELC of 3

4.



‘]"ﬂ' ﬂ’ 2015 SPIKES ASIA

SpikesHsia FESTIVAL OF CREATIVITY
OFFICIAL REPRESENTATIVE 9 - 11 SEPTEMBER 2015

SOUTH KOREA SINGAPORE

=]
7 =

OH

£ Fo|Af

Ho

Branded Content & Entertainment
Creative Effectiveness
Design
Digital
Direct
Film
Film Craft
Healthcare
Innovation
Infegrated
Media
Mobile
Outdoor
PR
Print
Print & Poster Craft
Promo & Activation

Radio

ro



i

]
w o Ho
il i
[CH -
. D
=
=
R0
™ g
or K
0 =
° &
I_.AI\:I
= 7|_.__M
=) S
> O oo
= N 7 1o
< £
AEmm._ 4
T X o ol 5
ACLN.._ ._n.ur._hA
W |
BOTM S
N, B [
]lsE T
53508 o
= - I
= e fEl_mﬁ
=0 4 A O 0 =
N o w» H_l_Hn_.ouA
0l o
o S K-
g o
= &= o
S mo
K0 ol
—~ K ol
I_Ll
. me W_/_._._o
SN = 3
s = fwoop
@ = o KT
UONEE ke o e o
O
=a D s: wo = Mo
=X 2 MOz oup o
im OO xR oW
=0’ () 5 o .,
Hio

K

iz
=
8

=
=

tof,

.
o

Hds SUSHALL +=¢5HA

I SFAl g5ty YL EZH Otz 2EELCH 0] I CEE HAEE ol %
L.

3

=

.

| 2AZO[Lt ojZof CHol ZFStAHLE HASH=
o

|5 A{ O

[

2f o]
(e]

gt

I

o= 3CIE =80 AlZtar B|EO| 27522

Of Eg{LtME ¢ EUCt

=

BE St ZH7F Sl

F

FAIZ| HFEFLICE
CMsH=2|X| BEgLICh dhats A

LIC}.
S
m

—
YAPLE HH M| Of

o
—

[

St
=
o
=4
[l

BR0= Z ot ZHH 2|0 SHA
g

=13
=
(==

Aoz 2tz HEEUCL ofg ICIES 4 7120] XAE =0 #HEOo| s

AOIR3|Lt XA, Ate|H,
‘24 0/C]Y (holding media, £t jpg, MP3, MOV, MP4 §)& YZE 3IX| OMAL.

A2 =SS YU

K| =35FAM OF
HMz=0ll o

HME5H oA

*xIix
=0
=

S

A

*
*

*



NARUCRYUC
'J’ ﬂ' i' 2015 SPIKES ASIA

SpikesHAsia FESTIVAL OF CREATIVITY
OFFICIAL REPRESENTATIVE 9 - 11 SEPTEMBER 2015

SOUTH KOREA SINGAPORE
e

Branded Content & Entertainment

Branded Content & Entertainment 5 & S5 76| 12|

AOT. Fiction: Fiction: series or film

AO02. Non-Fiction: series or film

AO03. Brand or product infegration into an existing programme or platform
A04. Original user-generated content

AO5. Branded live experience

AQ6. Original use of music

AO07. Original printed content

AO8. Original game/gaming

A09. Original branded digital or social media

A10. Integrated campaign led by content platform

Branded Content & Entertainment 28 = 7
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+ EF Y4 Uos ot 22 27t LHE0{0F gt
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Design

CIRtQIS AHIZSOIA Sgs O £HoZM, J2(0 BMEL ¥F0| HAXE HEY Ex HozN
20Ot 32|0f OJE[E5HA O} =XA SLICE A2|0f0E[H|E[2t SHY, HE, 2H|XL A O[XHES]
FES 87t 7IF22 LG oj7|X| CIAtQlut 22 E Ofo|HIEIE| S2of 3Hf FHE| 2|7t AFLICE

Fte|lne| 2o sHEE= BRE Moot §F CIXQIOILE A= ClRtel2 ZtE[X| @aL(tt.

Design & S5 7iE|1n2|

A. 360° BRAND & IDENTITY EXPERIENCE

B. VISUAL LANGUAGE & GRAPHICS
AO1. Posters
AQ2. Flyers, tickets, invitations, postcards, calendars, Christmas and other greetings cards
AQ03. Stafionery
AO04. postcards, calendars, Christmas and other greetings cards
AQ5. Self-Promotion
AQ6. Promotional Items
AO07. Broadcast design and graphics
A08. Digital design

C. DESIGN CRAFT
CO1. Logo design
C02. Typography
CO03. lllustration

D. BRAND ENVIROMENTS

E. PACKAGING
DO1. Foods
D02. Drinks

D03. Other Packaging
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« ORI 220 Z22 M M HEes S8 AS ZHs AU 28 8o MEE
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+ HNEStE EX ME20s £8 &x HSE Y| 7|Xof gLt 28 28N E2Ees £8
2ol M PDFOIA 20|ES EHet 0|83HAIR
« 1 9 st Ftenz|of et ofefet o] MAESH X XAEE MNESHH = ASLCH
+  A.360 Brand & Identity Experience 2| 2<%, 2Lt E0|= Ot37} W3l AN HAE2S
ZA 3F MESHUAIR. (27, B X 7B MA, XSkt ZFY S) 0[Z0| oK 42

B2 JPG g4 O[O[X[E HMESHE = JUSHCH

+ B0l EAHO FR, HX £8= 125 MEYLICL O|AO| KX §#2 0= JPC
g4 0|02 HESHYAIL.

+ BO2 TTH B2, =UNY, REEAM, 28, 32(A0tA 8L 7|Ef 7tE9| 2 2H AtO|=2
AES MESHAIL. 0|Z40] OfofX| B2 BRU= JPG H4 O[0[XZ MBS AIR.
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+ BO4 ZHHlRZ|o] Azt M, FtEHED, BEEM § EEHEC 4% A HE 182
NEsHUAIR. 0|Z40] OQlX] b2 ZR0l= JPG FAQ O|0[X|E NESHMAIL.

+  CO02Typography o| 22, A #& 1 HE MESHUAIL. 0|Z0| OolX] S =
JPG &A9| O|0|X|Z2 YZE AR

+  BO5 M| BEEQ FL MM HES 1 MESHIAIL. 0|ZH0| OolX] %2 AL
JPG @A O|OIX|2 YRE BHYAR.

+  BO7 ¥&E CIXQ % d2iHEol A2 MOV/MP4 HAlol BHAS NESHIAIR.
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ZHEE MOV Lt MP4 YAo2 HESHUAIR. A% A2 1 S MESHAIR 2=
4% dAol =0[9o] 2 = UELICH

+  E.Packaging Design 2| 4%, X mj7|X| 422 1 & HMESHYA|L. 0|Z0| 0fo|X]|
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Digital

CIXE8 R20&s 2E0E 2212 AHFUA MM, CXE & 7|e8 HFLA0M0| ZEE L,

Digital & 5% 7IE| 12|

A. CRAFT

AO1. Interface & navigation (Ul)

A02. User experience (UX)

A03. Storytelling

A04. Animation/motion graphics

AO0S5. Use/curation of image(s)

AQ6. Use of video

A07. Use of music/sound design

A08. Copy/editorial

A09. Innovative Use of Technology

A10. Overall aesthetic design/best practice

Al1l. Data Visualisation

B. WEB CAMPAIGNS

BO1. Fast moving consumer goods

BO2. Cars & automotive

BO3. Other consumer products (Incl. durable goods)

BO4. Consumer services

BOS. Business products & services (incl. corporate image & communication)
BO6. Charities, public health, safety & awareness messages

C. WEB PLATFORMS D. ONLINE ADVERTISING E. ONLINE VIDEO

CO01. Websites DO1. Web Banner EO1. Social Video
CO02. Microsites EO2. Interactive Video
CO03. Web service/App EO4. Other Video

F. SOCIAL

FO1. Engagement platform

FO2. Response/real-time activity (incl. crowdsourcing)

FO3. Use of co-Creation & user generated content

FO4. Innovative use of social or community (including emerging platforms for brands)
FO5. Applications / tools

G. GAMES

GO1.Branded Games

H. BRANDED TECH

HO1. Branded tech online (incl. digital products, utilities & tools)
HO2. Branded tech offline (incl. digital installation/exhibit)

I. INTEGRATED MULTI-PLATFORM CAMPAIGN

I01. Infegrated Multi-Platform Campaign
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Direct
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Direct & SI§ ZIH| g

A. USE OF DIRECT MARKETING

AO1. Flat Mailings

A02. Dimensional mailing

AO03. Targeted ambient media: small scale

AO4. Targeted ambient media: large scale

AQS. Direct Response Print or Standard Outdoor, including Inserts
B. DIRECT MARKETING: DIGITAL & SOCIAL

BO1. Use of digital marketing

BO2. Use of other digital solutions in a direct marketing campaign
BO3. Use of social in a direct marketing campaign

C. DIRECT MARKETING: STRATEGY

CO01. Acquisition & Retention

CO02. Product launch/re-launch

D. PRODUCT & SERVICE

DO1. Fast moving consumer goods

D02. Consumer products (incl. durable goods)

DO03. Travel, leisure & retail (including e-commerce & restaurants)
D04. Financial services, commercial public services, business products & services
DO05. Publications & media

D06. Corporate image & communication

DO7. Charities, Public Health, Safety & Awareness Messages

E. CAMPAIGN

EO1. Integrated campaign led by direct marketing

EO2. Cost/Creative Performance Direct Marketing Campaign

F. DIRECT MARKETING: CRAFT

FOT. Writing for Direct

FO2. Art Direction/Design for Direct

FO3. Customer journey
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Film £& SIF 7FiE 12|
A. TV & CINEMA FILMS
AO1. Foods
AO02. Drinks (alcoholic & non-alcoholic)
A03. Household, home appliances & furnishings, home electronics & audio-visual
AO04. Cosmetics, beauty, toiletries and pharmacy
AO0S5. Clothing, footwear & accessories
A0é6. Miscellaneous
AO07. Cars & automotive services
A08. Retail stores, restaurants & fast food outlets
AQ9. Travel, transport & tourism, entertainment & leisure
A10. Publications & media
Al1. Financial products & services
A12. Business products & services
A13. Commercial public services
Al4. Corporate Image & communication
A15. Charities, Public Health, Safety & Awareness Messages
B. OTHER FILM CONTENT
BO1. Internet Film
BO2. Viral Film
B0O3. Branded Content & Entertainment Fiim
BO4. Screens & Events
«  ZHZ2Z| A0 EEEE HES AT 180 Z0{0F L|CH
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Film Craft £ & S8 7iH 12|

AO1. Direction

AO02. Script

A03. Casting

A04. Production design/art direction
A05. Cinematography

AQé. Editing

AO07. Use of original music

A08. Use of licenced or adapted music
AQ9. Sound design

A10. Animation

Al1. Visual effects

Al12. Achievement in production

Film Craft 22 & 24
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Healthcare & St5 7HH| 12|

A. HEALTH & WELLNESS: CONSUMER PRODUCTS
AOT. OTC Oral Medicines

AO02. OTC Applications

AO3. OTC Products/Devices

AO04. Nutraceuticals

AO5. Other Products

A06. Casting

B. HEALTH & WELLNESS: EDUCATION & SERVICES

BOT. Education & Awareness, Fundraising & Advocacy
BO2. Clinics, Hospitals, Retail & Facilities
BO3. Insurance

C. HEALTH & WELLNESS: ANIMAL HEALTH

D. HEALTH & WELLNESS: CORPORATE IMAGE & COMMUNICATION

E. PHARMA

EO1. Pharma, Vaccines & Biotech aimed at Healthcare Professionals

EO02. Pharma, Vaccines & Biotech aimed at Non-Healthcare Professionals
EO3. Devices/Diagnostics

EO4. Education & Services aimed at Healthcare Professionals

EO5. Education & Services aimed at Non-Healthcare Professionals

EQ6. Other

HealthCare &0 EET + A= OfH

Digital / Infegrated Digital Campaign / Direct and Promo & Activation / Fim: Cinema, TV and
Digital Film Content / Flm Craft / Integrated / Mobile / Outdoor: Billboards, Poster, Ambient
and Conference / Integrated Outdoor Campaign / Print and Poster Craft / PR / Radio /
Radio Craft / Use of Technology
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Innovation & St& FiE| 12|
AO1. INNOVATIVE TECHNOLOGY
A02. CREATIVE INNOVATION

Innovation 22 &5 4

Innovation & HEE

CASE FILM O|Lt PDF & otLIE MEHSH HEetLICt.
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Media & St& ez

A. USE OF MEDIA

AOT. Use of Screens

AO02. Use of audio platforms

A03. Use of outdoor

AO04. Use of print

A05. Use of ambient media: small scale

A06. Use of ambient media: large scale

AO07. Use of events and stunt

A08. Use of branded content & sponsorship

B. MEDIA: DIGITAL AND SOCIAL

BO1. Use of Social Platforms

BO2. Use of Mobile Devices

BO3. Use of Other Digital Platforms

BO4. Use of Digital Content

C. PRODUCT & SERVICE

CO01. Fast moving consumer goods

C02. Consumer products (incl. durable goods)

CO03. Travel, leisure & retail (including e-commerce & restaurants)
CO04. Financial services, commercial public services, business products & services
CO05. Publications & media

CO06. Corporate image & communication

CO07. Charities, Public Health, Safety & Awareness Messages
D. INTEGRATED CAMPAIGN

DO1. Use of Integrated Media
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Mobile &= S5 7Ig| 02|

A. USE OF TECHNOLOGY

AO1. Activation by Location

A02. Augmented Mobile Experience
A03. Networked Mobile Technology
AO4. Innovative Technology for Mobile
B. MOBILE WEBSITES

BO1. Mobile websites and web applications
C. MOBILE APPLICATIONS

CO01. Products

CO02. Services

CO03. Media, entertainment and leisure
CO04. Chairities, public health, safety & awareness messages
D. MESSAGING FOR MOBILE

F. MOBILE GAMES

H. INTEGRATED MOBILE CAMPAIGNS
HOT1. Integrated mobile campaigns

I. CRAFT

I01. Interface & navigation

102. Visual design/ aesthetic

103. User experience

|04. Mobile Content
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Outdoor £ & o8 7tH g

A. BILLBOARDS & STREET POSTERS

AO1. Foods

A02. Drinks (Alcoholic & Non-Alcoholic)

AQ3. Household

AO04. Home Appliances & Furnishings, Electronics & Audio-Visual

AQ5. Cosmetics, Beauty, Toiletries and Pharmacy
AQ6. Clothing, Footwear & Accessories

AQ7. Miscellaneous

AO8. Cars & Automotive Services

AQ9. Retail Stores, Restaurants & Fast Food Outlets
A10. Travel, fransport & tourism, entertainment & leisure
All. Publications & media

Al2. Financial products & services

Al13. Business products & services

Al4, Commercial public services

Al5. Corporate image & communication

Alé. Charities, Public Health, Safety & Awareness Messages
B. INDOOR POSTERS

BOT. Foods

BO2. Drinks (Alcoholic & Non-Alcoholic)

BO3. Household

BO4. Home Appliances & Furnishings, Electronics & Audio-Visual
BOS5. Cosmetics, Beauty, Toiletries and Pharmacy

BOé. Clothing, Footwear & Accessories

BO7. Miscellaneous

BO8. Cars & Automotive Services

BO9. Retail Stores, Restaurants & Fast Food Outlets

B10. Travel, transport & tourism, entertainment & leisure
B11. Publications & media

B12. Financial products & services

B13. Business products & services

B14. Commercial public services

B15. Corporate image & communication

B16. Charities, Public Health, Safety & Awareness Messages
C. ADAPTED OUTDOOR (3 AF2I0| AL} active 8}7{L} interactive B 247} Y= ZHQ)

CO1. Adapted Billboards and Outdoor Posters
CO02. Adapted Indoor Posters

D. AMBIENT

DO1. Non-standard indoor advertising

DO02. Small Scale Special Solutions

D03. Special Build

DO4. Live Advertising and Events

DOS. Transit

DO0é6. Interactive outdoor experiences

DO7. Digital Screens

DO08. Non-formatted digital outdoor

E. INTEGRATED

EO1. Integrated campaigns led by outdoor



2015 SPIKES ASIA
SpikesHAsia FFSTI\/A OF CREATIVITY

OFFICIAL REPRESENTATIVE - 11 SEPTEMBER 2015
SOUHEDRIA S INGAPORE

29| BE0Me of™ St2 FtH 2|0 EESt=Li0l W2t 8 Q0| HetELCH S8 AYsty e
Fett FtH (o] E8 Q72 HOLEAOF ghLCt.
FIE|D2| A, B, C
o 2t B1Es £ 3 HO| s E L
«  SLEO| AMQIE FYtte dNE2 Z4V| M2 EFOoF gLt
o 22} ShLpMo] e Ro|0jstH ME/EME O|F0| Al2|= & Tt B HEH LIELE Q| EIN
FOE2 StLe| EFECE ZhFTL| Tt

S MEFS 7HH 2| A/B/C 2 D 2RO 55 & 8% 30| B3l 5+ UsUHCE
7tE| 12| D, E
¢ SYTH HHIYUE OROICIE OfE] 7HX|Z Hdst BR0= E8% ¢ H2=2 UFEM o F2

o o AN of2] ZtX| HHIAE O|C|0E YASts B2 (713 2H0[2 FMELb AE|F
ZAEES & o 1) of ol o2 HHIUE o HH UWES o T2 =0l ofo|X|o

+  YHIYME FtE|D2[0= T SFF FHHLZ|Z EFT 5+ UASLICH
+  AH|IQIE FtH 1| EFMS2 CHAl ZHH 2] A B, C ZHHZ|0 E5Y &+ }SLICH

+  ZIHI2] B0 EFots R0 stol 02 7HA| HHHE S| HAS

[ |

[l

2|

« ZHE 12| Folof olstH siLte] Am el o JHX| DiMBte 2 TEE Z{0[0{oF FL|Ct M2t
Q| #17t FEt Infegrated M| Q12 CHO|HME, PR, ZE2E I} FE3H CHE Integrated

Campaign 22 £E& 5+ giEULCh



2015 SPIKES ASIA

SPikes Hsia FESTIVAL OF CREATIVITY

OFFICIAL REPRESENTATIVE 9 - 11 SEPTEMBER 2015
SOUTH KOREA SINGAPORE

385 £ M FA M

. JEmE A% O B2 FER 4+ gact
. FHE@a3] col It Co20| B2 EEY 4 gLt
. ALt BO| 3E3 22 col 3E% 4 giaur
. + g

*

o
°
A/B/CO| ZFst 2 DO £
q

Do St& ZHH|Z| L{ofA

Outdoor £ & HE=Z

1. 2 Y=
Chxlofl Qix| 42 SHE
o MAE Qst A2 2 C§EF 594mm x 420mm 37|0|&tojof $tL|CH O] 27|18 e AL

s
HESHA OHUAIQ. O|wC O 2 £720] HEE AS0s Folq 2 ot
tixlof e SAHE
o HEBAEN 9 AL MAM| ALY HOZ Tf2F 60cm x40 cm (A2) 27|0{0F EL|C},
S Al & ARIA| ORAIS. ERE0| SO HESE
Ao 4ot ARE + AsU

CIXI® ololx] 1%

+  JPEG, 300 dpi, RGB, 71 & ZO0|7} 2F 420mm, %[CH 10MB
o KN Z2RMOo|Lt 7| HFUAO|MO FARE NelstH ZEE o|0|X| Ao CHEA
2 G0|L} Mo £ojst AtEto| O|20| LIEfLEAE QF ELICH

+ OXE o|0Xls £524 &g Al 2212 0lM Y=E SAMOF gL Lt 2= O|0|X|of =
o



AU L)
‘J' j' i' 2015 SPIKES ASIA

SPikes Hsia FESTIVAL OF CREATIVITY
OFFICIAL REPRESENTATIVE 9 - 11 SEPTEMBER 2015
SOUTH KOREA SINGAPORE

2. BX HEE

Ao~ S
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PR

P

R #EZ0M= Ziel=ar 7| A, =&at tiE/2E|els 2 42(et O[siE 55t BHEY2 =M

SHEE LotLt I2|0|0|E|25tAH O|8RHEX| HArSLICH

ol

PR 82 St& ZIH 2|

A. PRACTICES & SPECIALISMS

AOT. Corporate reputation & communication
AO02. Corporate responsibility

AO3. Public affairs & lobbying

AO4, Crisis communications & issue management
AO05. Media relations

AQ6. Events & Experiential (incl. stunts)

AO07. Celebrity Endorsement

A08. Sponsorship

A09. Launch or re-launch

Al10. Brand voice (incl. strategic storytelling)

B. PRODUCT & SERVICE

BO1. Fast moving consumer goods

BO2. Consumer products (incl. durable goods)
BO3. Consumer services

BO4. Charities, Public Health, Safety & Awareness Messages
C. PR: DIGITAL & SOCIAL

Co1. Use of digital in a PR campaign
Co02. Use of social in a PR campaign
D. CAMPAIGN

D.01 Infegrated campaign led by PR

D02. Costs/Creative Performance PR Campaign
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Print £& SI§ 7IE| 02|

A. PRODUCT & SERVICE CATEGORIES

AO1. Foods

A02. Drinks (alcoholic & non-alcoholic)

AQ3. Household, home appliances & furnishings, electronics & audio-visual
AQ5. Cosmetics, beauty, toiletries and pharmacy

A06. Clothing, footwear & accessories

AQ7. Miscellaneous

AO08. Cars & automotive services

AO09. Retail stores, restaurants & fast food outlets

A10. Travel, fransport & tourism, entertainment & leisure
Al1l. Publications & media

A12. Financial products & services

A13. Business products & services

Al4. Commercial public services

A15. Corporate image & communication

Alé. Public health, safety & awareness messages

Al7. Fundraising, donations & appeals
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BOT. Art direction
BO2. Copywriting
BO3. lllustration

BO4. Photography
BOS5. Typography

Print & Poster £ & =& 24U
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Promo & Activation
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Promo & Activation 52 S}5 F}E| 12|

A. USE OF PROMO & ACTIVATION

AO01. Use of promotional events & stunts

A02. Use of Live shows/concerts/festivals

AO03. Use of exhibitions and installations

AO04. Use of merchandising/in-store marketing

A05. Product launch/re-launch or multi-product promotion

AQ6. Use of Broadcast in a promotional campaign

AQ7. Use of print or standard outdoor in a promotional campaign
A08. Use of Competitions & Promotional Games

AQ9. Sponsorship or Partnership Campaigns

B. PROMO & ACTIVATION: DIGITAL & SOCIAL

BO1. Use of digital in a promotional campaign

B0O2. Other digital solutions in a promotional campaign

BO3. Use of social platform(s) in a promotional campaign

BO4. Use of Social Audience in a Promotional Campaign

C. PRODUCT & SERVICE

CO01. Fast moving consumer goods

C02. Cars & automotive services

C03. Other consumer products (incl. durable goods)

CO04. Travel, leisure & retail (including e-commerce & restaurants)
CO0S5. Financial services, commercial public services, business products & services
CO0é6. Publications & media

CO07. Corporate image & communication

CO08. Chairities, Public Health, Safety & Awareness Messages

D. INTEGRATED CAMPAIGN

DO1. Infegrated campaign led by promo & activation
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Radio & oSHF 7E12

A. PRODUCT & SERVICE

AOT. Food & drinks

AO02. Cars & automotive services

AO03. Other consumer products

AO04. Consumer services

AO5. Business products & services

A06. Corporate image & communication

AO7. Charities, Public Health, Safety & Awareness Messages

B. CRAFT

BOT. Music/sound design
BO2. Scriptwriting

BO3. Performance

C. RADIO: MEDIUM
CO01. Use of Radio as a Medium

Radio & & 29
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