I "‘
J
/"
b \




+ 9oy =t

bOFLHA RIL E

o
o
[

t

|
[

HAEE =220

1

2l
=

2016 H 2

—

LM =

—

2016 ZI 2}o|A= 3 2|0f|0|E|H|E|] HAE]

M 632 7+ 2to[el= 32|0fO|E|H|E]

2
—

oK
<k
Z1
Z1
K
<
o =)
Cl w|
5 g °
= {1 =
4
L L T
T a3 Ho
~ I_A_u
N 0o Kl
<" &l
10 =
Ho X I =
Khu _ﬂ. - "
o - ol =
X <K
o1 K kO of
od Jo! 1o —
o M =
oK = <1
T o 0T K
I = ol il
£ s T Bl
O ™ Ki i
(%]
8§ X oox Gl
M ) L3 W o)
o S 2
g _ X ok
© =) g ® NV
= =5 -
s o T ol
R KBy N
< It &l o 2 or
3 S = OH
o =7 ou o
= fof Ho <o il
0 o o F N

02) 757-1730, 1830
webmaster@canneslions.co.kr

TEL
e-mail


http://www.canneslions.com/

Kt

L&
2016 Zt 2t0|A= A Z|GO|E[H|E] HAE[H FBF CLHE .o 2
REBH| e 3
B I O 5
e BB H] et 5
2. TR EHTRE e 6
3.FE FA, BHE G ED] QT oo 7
B, FEEETE TR oo 8
BB TEEIDE ZET oo 9
T REE TEEL BB oo s 9
2. LHE TR THIAE e 10
3B BT MBI I R oo 10
4. BRZA S A FEEO| CHSE A M oo 10
B B T oot 11
1. AR EX FEE S B B oo 11
P DN = R == N L = 0] ] OO 11
3. CIXRIE HMEE MEAE: B oo ssees s seses e 13
4, CIRIE MIEE ML URL oo sssssssssesssssssssssesssssssssssssssssssssssssssssssssssessesss 14
5. CIKIE U MK MBS ME M ZIEb oo ssess e 14
DN = = PO 15
10 BT BEED GBI oo 15
I = L0y N OO 15
20TBM A AFTE et 16
A B B e 16
N N O 16
3. BEOIQAZR A BHZ AFBE oo 18
2015 7t 2fO[1= A Z|OO[E[H|E] HAE[E FE2EH ZFF Q.. s 19
A2|Of|O[E[EL CO]E] CREATIVE DATA ..........oooooooeeoesocceeoeseeeesesseeesesssssesesssseessssssesssssssseessssssesssssneesees 19
32|00|E| 2 F I} CREATIVE EFFECTIVENESS .........ooooiooooooeeeocee oo ssoeesseees e sseees e 19
AFOIEH CYBER........ooooocooooeooeeeee oo seeeesssssessssmsesssssesese s sses s smseee s essss et sseeesssseee oo 20
CIREQD DESIGN .........ooooooeoeeeeeeeeeeeeeese e sssssssses s eessssnsssoee 20



CIX[E T2 ZE DIGITAL CRAFT ... 20

CROJBIE DIRECT ......oooccooooooeeeeeeeeeeeeeseoeeeeseseeessseseeesssssseesssssseesessssseesssssseesssssses s ssnseeessssseessssnseee e 21
AUE{E[QITHE ENTERTAINMENT ...........ccccoomreeeeeesceeseeeeesessesoeeeeesessssssseessssssssseeessessssssssesssssssssseess s 21
UEIHQAIHE E FE ENTERTAINMENT FORMUSIC ........ocoocccccccrmmmrmmmmmnnnseecssccseseseeeneeeeeesessssssnnnone 21
B FILML..oooooceeeeeeeeeeeeeeee e 22
BE QB EE FILM CRAFT ....oooooooeeeeeeeeoeeeseoesssseesssees oo sssse e ssssesssesess oo sssesses 22
F2HA GLASS: THE LION FOR CHANGE .........ooccccccooeeseeeoeseeeeee oo ssssesesssseeessssssesss oo 22
HZ-E 7 HEALTH & WELLNESS — 2FO| AR BUA s 22
O] 'L H| O] A INNOVATION ........oooooooooveeeeeeeseeeeeseeessssseee s ssssssssse s sssssseee 23
T INTEGRATED ..........oooooooooeeoeeeeeeoeeoeeeeeeee e eesssssssssssssese s ssssssssssssss e ssssssssssssssseses s 23
OIC]O] IMEDIA....oooooeeeeeeeeeeeeeeeeeeeee e eseeeee e sssssssseesssssssses e sssrseeee 23
BUHEZ IMIOBILE .....ooooooceeeeeeeeeeeeeeeeteeeeeee e ssmsssee e sssssee e ssssseessesssssseeessessssseeeessesssssseees s 24
ZBrQ] OUTDOOR .....oooooooeeeeeoeeeeeeeeeeteeeeeee e ssesssee e sssssee e ssssse e sssssseeessessssssseessesssssseeee s 24
O PHRMA — BEOIAZ BUA oo essseessssssees s 24
PR ..o e 25
QI B FET PRINT LPUBLISHING. .......oooooooooeoooeceeeeseeeeeseesseese oo sssseesssssseessssssseessssssess oo 25
HE CIXFQ PRODUCT DESIGN .......ccccccooceeeoeeeeeesseeeeesssseesssssseessssssesessssseesssssseessssssssesssssssessssssseeess 26
Z22 & HE[HO]H PROMO & ACTIVATION .......cccccoooeeoeeeeeeeeeeeessseeeessseeeeessseeeessssreeesssneeeees 26
T = - .Y o o OO 26
EIEFE TITANIUM ...oooooccccoooeoeeeeeeeeeee oo eeeeesssseesessssee s sssseessssseesesnseee s esssees e 27



N
rhr
i
o
ox
H

1. E&H|

3% 249 38 24Y

x| =

Creative Data Lions €499 €604
Creative Effectiveness Lions €1,315 €1,420
Cyber Lions €499 €604
Design Lions €459 €564
Digital Craft Lions €499 €604
Direct Lions €499 €604
Entertainment Lions €815 €920
Entertainment Lions for Music €499 €604
Film Craft Lions €649 €754
Film Lions €699 €804
Glass Lions €499 €604
Health & Wellness Lions €499 €604
Innovation Lions €499 €604
Integrated Lions €1,329 €1,434
Media Lions €499 €604
Mobile Lions €499 €604
Outdoor Lions €499 €604
Pharma Lions €499 €604
PR Lions €499 €604
Print & Publishing Lions €499 €604
Product Design Lions €459 €564
Promo & Activation Lions €499 €604
Radio Lions €499 €604
Titanium Lions €1,399 €1,504
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DURING THE FESTIVAL

Shortlists Awards Winners

online online

Creative Data Lions 63 21¢ 63 22¢ 63 23Y
Creative Effectiveness Lions 6% 20¢ 6 21¢ 6 22¢
Cyber Lions 6 21 6 22¢ 6¥ 23¢
Design Lions 6 21¢ 68 22 68 23Y
Digital Craft Lions 63 20 68 21¢ 6 22¢
Direct Lions 63 19¢ 63 20Y 63 21¢
Entertainment Lions 6 23¢ 68 24 62 25¢
Entertainment Lions for Music 63 23Y 63 24Y 68 25¢
Film Craft Lions 6 24Y 68 25¢ 6 26Y
Film Lions 62 244 62 25¢ 62 269
Glass Lions 63 19¢ 63 20¢ 63 21¢
Health & Wellness Lions 68 17¢ 62 18¢Y 62 19¢
Innovation Lions 58 ot 68 22¢ 62 23Y
Integrated Lions 62 244 62 25¢ 63 26Y
Media Lions 63 21¢ 63 22 63 23
Mobile Lions 63 21¢ 63 22 63 23
Outdoor Lions 63 20 68 21¢ 68 22¢
Pharma Lions 6 17¢ 63 18¢ 68 19¢
PR Lions 6 20Y 6 21 68 22
Print & Publishing Lions 62 19¢ 62 20¢ 62 21¢
Product Design Lions 62 21¢ 62 21¢ 62 22¢
Promo & Activation Lions 68 19¢ 62 20 6 21
Radio Lions 63 19¢ 68 20¥ 68 21¢
Titanium Lions 63 24 68 25¢ 63 26Y
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http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Media%20Lions.pdf
http://www.canneslions.com/awards/2016_lions/mobile/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Mobile%20Lions.pdf
http://www.canneslions.com/awards/2016_lions/outdoor/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Outdoor%20Lions.pdf
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http://www.canneslions.com/awards/2016_lions/pharma/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Pharma%20Lions.pdf
http://www.canneslions.com/awards/2016_lions/pr/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/PR%20Lions.pdf
http://www.canneslions.com/awards/2016_lions/print_publishing/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Print%20&%20Publishing%20Lions.pdf
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http://www.canneslions.com/awards/2016_lions/product_design/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Product%20Design%20Lions.pdf
http://www.canneslions.com/awards/2016_lions/promo_activation/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Promo%20&%20Activation%20Lions.pdf
http://www.canneslions.com/awards/2016_lions/radio/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Radio%20Lions.pdf
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http://www.canneslions.com/awards/2016_lions/titanium/
http://www-assets.lionsfestivals.com.s3.amazonaws.com/cannes/resources/downloads/Specifications/Titanium%20Lions.pdf

