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Brand Experience & Activation

sPE oAm2A & HE|HO|M ATto|AAE XHI0| CHE FY CIXtQl, HE[H[O|M, 2 YUY 2|EH Y, 360° 12 HOS &8t A2|0o[E[=stn LAl

= =T

EEX2 07 oY, BUE FY, ZE YHO ANt ofEA BUE MLHS 7|20 HUH 32 O|FWU=X| BO{FOf FCh

® A offf 7|FT0) mpat WME 0 HHE O3 22 HIS 22 BHELICH 00| CI0f 20%, T2 20%, M 30%, 21t 30%.
® oalc oama|oia & HEHO|M REOM SU AHES AT 38 SEY 4 USLICH O, ‘A SE ofAmB|olA g HE[H|O|M: ME Ol
1382 22 5 AsUCH
A. Brand Experience & Activation: Sectors Materials

The same entry can be submitted only once in this section.

A01 Consumer Goods Compulsory
ME S8 MUEZT HAEE, J|E PS8 E, 7|6t YSAH|XI(FMCG), 2| F, M ME|, 7t ZHE A E, XHS AL, RHS A Digital Presentation
2 HED MUIAS EHE B HAS DY 267 2 U7 27, el
Highly Recommended
(Optional) Case Film

All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

Optional URL

A02 Healthcare Digital Supporting
X, Ut ook AZ H|E. Content
Digital Supporting
Images JPG
A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
NSRS Y AAES Tofots BE DS L BT A MH|L 4B, X, NSUS T 25 AFHEHIYE
AN 2HE MH| 2 22t &8, 2tFAL O 8AL 24 SHQE Zetet 2= &F. 7ot HHE HIRS 2& Algnt

AEZE Al

A04 Media / Entertainment
=9, S U™, ST & O|CI0f, =AM, 72, CIX|® E3E, 7|t 0|C|of.

A05 Consumer Services / Business to Business
YE, =8, 828 7|5, ALY & TE MU, 7B H[=U A MH|2, & & 7Y HRUAH O,

A06 Not-for-profit / Charity / Government
YR, 33 Y, O 9 H[F2] BhA|, ZAF EHE|, AR ERAL

All CSR work should be entered in the relevant sector and/or G07. Corporate Purpose &
Social Responsibility category in section G. Culture & Context
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B. Channels Materials
BaE oAm2[HA & HE[H|O|M Mo 2t E K Ho| MAN &8

BO1 Use of Ambient Media: Small Scale Compulsory
Bt A/SOA At OOl 1 9 BE HOHS(S2 19f HI%3 2712)) 0fol g, Digtal Presentation
Image JPG
Highly Recommended

‘Small Scale' refers to the physical size of the ambient item, not the scale of the distribution. (Optional) Case Film

B02 Use of Ambient Media: Large Scale

Optional
3D 2 LEFHO|X| 42 UK, W&, AFOILIX|, B 2, CIX|E 0 2 A7, &Y 4T, L2[SH viLet URL
BOIL 7|EO| HAS BB 1 9 HYES TS HWEHQ 29| FDE, Digital Supporting
Content
Digital Supporting
\ : . . . . . Images JPG
Large Scale'refers to the physical size of the ambient item or execution, not the scale of the
distribution.
B03 Use of Broadcast
AHIOE TV, 22t2 22 QLIRS Mz BHME AL & HE[H|O[M.
B04 Use of Print or Outdoor
Q2 U S Y25 Z8o BUE rm2|ols g HEHO[M. of7|ofl= ME, FX, Y 24, AKX,
HEXQl ZUTOILE AR AT M2 FRY, LN F0 S M= USUE 07 ZE|LE 0[]
IFoEx Y
C. Use of Brand Experience & Activation Materials
These categories focus on strategic planning and execution of brand experiences.
CO1 Guerrilla Marketing & Stunts Compulsory
2H|RQ &O{Z 0|B7| SIoh AUt O Y, B71/L8Y HAIZH B O[HE, JhE NTS 283 HUE oama|oia Digital Presentation
Image JPG
& AHE[H[O] 4.
Highly Recommended
C02 Live Shows / Concerts / Festivals (Optional) Case Film
AZE EH, EME, TN 2 2 20 S DAIte| 25 Y3 (IFR OMES LR HAUS AT & ontion]
ptiona
HE[H] O] 4. URL
Digital Supporting
C03 Exhibitions / Installations Content
B7tg BEIIL GPHO ST S BRY 1M OIS R HAUE A2 oA & HE|H[OH. 0f7|0fE gl Supportng
mages
22|, MAlZ], gEel, 29 e, R, AFOILX], 220 J24E SO0 ZHE|L 0|0 ZotE|X| .

C04 Competitions & Promotional Games

17 0| RESHE FHOIL B T,

CO05 Customer Retail / In-Store Experience
HE ZAlL AIG, MEY 233 F0f B29 2= oM THst= 2

2|E| Y 250| Tetk[Lt o]0 SotE|X| S

N
02
2
40
H'|
o2t
iz
e
>
fm
°
i
=
S
o
=
oz
=
%3

C06 360 integrated Brand Experience
BHE HAX|, HE S2 Mu|20] 2Hoistn 2E A7

rir

2, 2I2tolo] HEXE Zd.

'

C07 Customer Acquisition & Retention

D2 QX|, D BE Feior Mursel Al 74 452 o) 7S 6121 00| UD 0f2NQl W AE|Ho| M2
BEL E,
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D. Touchpoints & Technology Materials
The use of technology and multiple touchpoints across a brand experience or activation.
DO1 Tech-led Brand Experience Compulsory
S AT2IA g HEHO|MS | o) MR FI&OIL 7IE 7|ES BB B, Digtal Presentation
Image JPG
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
D02 Use of Mobile & Devices Compulsory
SUE ATR|AA & HEIHO| MO N DATO| M B2 ST SHAI7|T| oAl 26t A, RIS 77, Digital Presentation
Image JPG
ZHY 7|ES g83%t= A E. URL
D03 Use of Social & Digital Platforms
SHE oATQIA & HEIHO|MS SAAIZI7| o 24 U CIXIE BEAES T8 2B Highly Recommended
(Optional) Case Film
Optional
Digital Supporting
Content
Digital Supporting
Images JPG
D04 Digital Installations Compulsory
DA BAZ YD YBkote IRR S A2 S CXE FHD OME, 0170 5L HATHA HA Digital Presentation
Image JPG
719, 2 Hof, HE|AS 2, CHRHREC| ZRO| Zete|Lt 0]0f Sote(X| Y
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
D05 New Realities & Voice Activation Compulsory
BUE A0 5T WA, 4 WY, B HA T 84 Y0 A2(00jEE S8, Digital Presentation
Image JPG
) ) ) Highly Recommended
Please provide a demo film of the technology for the jury (Optional) Case Film
Optional
D06 Branded Games NEW URL
AU SIsh MEH THLst 7/28 HIZS) DU 98] S| B 2, 2840, DHHY H Q. Demo Film
Digital Supporting
Content
Please provide a demo film of the technology for the jury. Digital Supporting
Images JPG
D07 Branded Tech NEW
HYME JHX|E HESID 20| ZAEIAO0|L AFE SHA7|= TXIE HE, HEIHOIY, ZH|et & 07|0l= 28
% 48 3% 2H|, HA|, AHHEE A58 50| ZRE|L O] IoHEX| @S
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E. Strategy Materials

Strategic planning and execution of a brand experience or activation.

EO1 Launch / Re-launch Compulsory
HUE, HE EE MHAE FA FS HEAIST] A BHSOIN HUE QAT g AEIHO|Y, Digial Presentation
Image JPG

EO02 Sponsorship & Brand Partnership Highly Recommended

SZ4H0|n Y Xl HHE oAmz|olA g HE[HO|HE BEE TIEHY/S Y. EFA2 TELY/F 9| 230 (Optional) Case Film
ek HArE. Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

F. Campaign Materials

FO1 Integrated Campaign led by Brand Experience & Activation Compulsory
F2 HUC YATZQA & HEHOHMOR Qo) AIY, FE = £
FtH|n2lo] EFA2 CiYet OC|0jE Z&loF st B & Tt ZX MEig oL KES ot 83H2z

A =X|0f w2t BItHE. Highly Recommf:nded
(Optional) Case Film

AHZ 0| Digital Presentation
Image JPG

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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G. Culture & Context Materials
281N QIAO|ES} X WS 2E MEY UL HE.
GO1 Local Brand Compulsory
ErY RIO|LE AIZOIB REEE BUE0| S Ef DA BUE B2 Yo HE, Digital Presentation
Image JPG
Highly Recommended

GO02 Challenger Brand
Y 2HEo /Yo s B YA S I2|00|E|EstA S8t HY {FRIE Z7(8t TEHQl Afngt
2

o =
Sl 32|00l E[H|E|2 HEE HHE BHE

GO3 Single-market Campaign
Y IR /Ao M B LGS A E EFA2 S B2 AIEE s o8 CIRQAEI A=K ZAFSHOF &

G04 Social Behaviour

ME I7HsS MY AF0| o|EsHs £F AA/ARUEIOAH JgE2 HE.

GO5 Cultural Insight
£ XGo|M S E|= oto|C|of, T, 7HK], 2to|ZAEIYZ RE 7|03t £ 2315 QIAtO|E0f b2 ZHE.

GO06 Breakthrough on a Budget
Z|thstel ZaHE 7| I TEFE0|n A2|0j0fE[ =35 of At AF Y 2.

===

19

GO7 Corporate Purpose & Social Responsibility

AMBH, B2, 23 2RE CHRE S A 2S/2HE HEHT EEX2 140 2918 HZY2M HHEQ)

2
SHO| OEA 7HK S HEGD AHRLE|O| ABS FEX BARYOF B

GO08 Market Disruption
Xo/22E ZHO tSdts HENM SSME SAS IA2|00[E|25tA M=ot ~HRHE Hi2{dts SAlOf
|

o ron
Mze S MY $HS +85H B

(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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S2[0f0|E| = |0 Ef ALt0|3 A= H|O[E{Qt OtO|E|Ofo] = &2 FItEL L,
ZE%2 HOlE et QAO[ES| S2|0|0|E[Estn Moz &, ofM, 24, SE2E AF0| H{EA W HH=X 2o F O gL|Ch 0to|C|0fo] Y2 COfEf
S Tefolojor &t A/ Ie2 YRS Ao gLCh.
® MArE ol 7|F0 [t TYWE D] HES Cheat 22 BT o2 RHIELICH M2 30%, S8 20%, Al 20%, E X Hit 30%.
32[0f0|E|E H|OJEf £E20M= SLE ZEF0 it EF 20l AMeto] Y&
[ ]
A. Analytics & Insights Materials
The strategic use of insights and analytical technologies
AO01 Social Data & Insight NEW Compulsory
S% DMo|Lt ARUE|IS EICR Mot BIS YD SHAZ|E, 24 DjC|of ZABOIN S| YHE HO[E2 Digital Presentation
Image JPG
S2[0f0|E| 2ot s A, A4 CIO|EeF BAE EtV|E Yo MY 282 Sl P2 AAO|ES 13,
Highly Recommended
(Optional) Case Film
A02 Creative Data Collection & Research NEW Optional
O dot Amolt B [afs S| /I3 HOJE SH ZAHAIY ZAF 28, HolH &4, HolH +3. URL
SEL YT M3 TRAA AT WHE, J%, MY, 24ATH A ZD0) OfF Y DIREX HOIFO B, Digital Supporting
Content
Digital Supporting
Images JPG
A03 Innovative use of Analytics NEW
2H[ZLS O Z O[slstALE Zaish AAO|ES 27| oot MEHO|D SHHl 24 7|50 My 28,
B. Strategy & Techniques Materials
The strategic use of data to build a powerful brand narrative.
BO1 Data-driven Targeting & Personalisation NEW Compulsory
Y™l DSl NEet HEHS 2Hot7| AT HOIE O A20I0IEIS S #E L A, FEXS YAl HO|ET Digital Presentation
Image JPG
Z2O2ofE B "o 7|ofsh Y =2 Bl % &£ 2H[XF OE, BHE HAX], ES FogteD 82 Fo g
HQIBHE FHABALE AR 2BE K|S S0l S Has ew |ES 2R Hajo} 3 Highly Recommended
(Optional) Case Film
Optional
B02 Use of Real-time Data NEW URL
SH UHXE HIsAL 2H[XF BAE XSHOZ |FAAMA Fe Atz $HE1D 28| HOIE. E2552 Digital Supporting
Content
HIC A| AA|ZF HO|E{QF MEBbM ZIIE 7to| HISM A2 SHA Mgstn AES Hop ME oy ot
S A AAIZE O[S} TN 2T 2ol WY BAS YROH MYSD UES HCt MYk 0o L Disttal Supporting
RHEO =M H|O[E7h AH|R} FES OfEAH /IR =X] &0 F0F & Images JPG
B03 Data Storytelling NEW
Yot BRME WRE|ES TS| fleh HOJE2| MEY 28 EFA2 YEA| 0|8 Y 2AAMOIETL OfEH AH|X}
HolE sX1 83X EME/AH|A AEE| S S| 2Is) HOIEOM Y E HAIXIE H{EA MAIRER 2 O{F o
=13
=
B04 Data-enhanced Creativity NEW
JHoletet #2 28 HS EESILE O ZEHE|X| G CIO|E et HIO|E S Yyl 282 S3ff 7iMst 22|0f0|E[E
HE NN A2 HHEA 27 ZYat 2t =HSHA T et 240[0fof gt
BOS Data Integration NEW
S2[0fo|E| ot HmQl == HME HEfo| AZo|M HEIA MZR2 AMOIEE HS3H7| 212 o2 HO|H 2EY
2. o7|0|= HolH +4, 8%, ChYg 220 HO|H Sgtat G0 ~EZ AZAE X[ et 7|&0] ZEHE X[ oo
SRR RS
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C. Use of Data Technologies & Tools Materials
CO1 Customer / Business Intelligence NEW Compulsory
2 AH|TI HIZLA CO[EE JHA| Ut HEE oMot B £8S Fi Jl&0 MY ¥8. 0| £RY 5B Digital Presentation
Image JPG
WLEA] 32(010[E[B 3 7|& TR0l M MO Mol HHHO Y-S HCHs HS HOFO B
Highly Recommended

(Optional) Case Film

C02 Data-driven Consumer Product NEW

N _ N _ Optional

HiolE X =ALS 285t0] MZE 22|%, CIXE 45 dlolE7t MF WLl oA 7|4R¥=R], MFO| H|=L 2 URL

SHE OEH YUK Y25 2ojF = ZE. T HolEet X|&HQ HojHE SHeZ o ME 7§Ho| nafE. Digital Supporting
Content
Digital Supporting
Images JPG

C03 Data Visualisation NEW

WSOl MBS F2E YAOR UK LS LD BRHOR MYt Byl Ho|H LEY

AlZtzh 22tQl S5, g, QIEEE, HA[ZE = Ear AlZt X2 U AlZ gdetet 22 2=kl AlZETt

=3t

C04 Innovative Use of Data Technology NEW

2 & SUS Y L12FS 2oL olof IotElX| = M HOIE S 7|2 22|0)0[E[25tn HEH O
HE Fefat 32|00[E[ =t HAIXIE T Mot YES 2o{F o}

28 N2 HEA HOjE 7|&2 §81 Yol =
=~
=

HMSRtete] A ZafH o] d e HA] B E
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Creative eCommerce

32[0|0|E|E E HO{A ATO|3AE= A2|0|0[E|25tn HYAH QN HX} 472, ZH £37H % HAS FIoteuch

T
o

bl
rlo
rE
=
]

3

2 of el ot A M7t ofE A AH|AL HOIE =D SYH 32 7IH=EX 2O{F0F FLC

At of2f 7|&0f mat THE| 0 B2 CH3a 22 H|S 22 =2 E LTt OFO|T|Of 30%, ™2k 20%, A& 20%, Z 1t 30%.

(=3
°
o EICIOIEIE EAOA BROME SUT 2FS £(0f 335 EFE 4+ ASLICH CHEE ‘A S2|00[E|2 E A A ME{'0 = 1 22 EFL =+ AFLICH
A. Creative eCommerce: Sectors Materials

The same entry can be submitted only once in this section.

A01 Consumer Goods Compulsory
AZ 22 MUEZT HARE J|E 7MHEE, 7|6t LAH|XH(FMCG), 21F, WM ME|, 717, ZFH N E, RHS A, AHS A Digital Presentation
BEHEL MHAS EBE DE HAS 29 2X) U T AH[F, fmage IPG
Highly Recommended

(Optional) Case Film
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

Optional
URL
A02 Healthcare Digital Supporting
HIQf, Ut o|okZ, A X, Content
Digital Supporting
Images JPG
A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
SRS 2t AAEHE Zotshs 25 ne X 23 2HE M| A gad 55, fs2e Tt 2 AEHQIHE 8
A 2 MB|2 22kl £, QHEAL DI 8AL RS 1S 2ot BE &, 7HH 9 5 S H| RS 2E Alg Dt

AETE HQl

A04 Media / Entertainment
=9, Yot dfu|™, S0 & O|CI0], EM, 72, CIX|® S E, 7| O|C0f.

5

A05 Consumer Services / Business to Business
Y5, 28,B2B 7|5, TEE & TE AMH|, J7|EF HI =LA MH| A, LR & 7| 717 LI 04,

A06 Not-for-profit / Charity / Government
YR, 33 EE, 0o HIYa| BN, TAF EHA, REM EHA

All CSR work should be entered in the relevant sector and/or DO7. Corporate Purpose &

Social Responsibility category in section D. Culture & Context
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B. Experience & Engagement Materials

BO1 Customer Acquisition & Retention Compulsory

S QAGD T BES FefstD, HYHO! H3Y FKS 0l X 24 OCiof BAES F2/0f0|E| oA Digtal Presentation
Image JPG

28stes ME. Of7|0l= ZYE| ZRIUD HAIX] M|, MR, Z22M A )57 ZSE|L O|F FotelX| 5.

Highly Recommended

(Optional) Case Film

B02 Payment Solutions ;

N _ N Optional

RUHoR FOIE Fa{stn AH|A HO(2Q 2T & WA ¢1F5 HOIH)E 2= = ZH £F M. o7|0= URL

AZEQO|, ¥, U XY, B4 T2 X153, B 919, 200 HoY, T HES T 00 IBHEIX| &S, Digital Supporting
Content
Digital Supporting
Images JPG

BO03 Personalised Campaigns

HOE REoiM ALEALS 220 £ ZY S SHOP UE0] F=, AH|XF HIO|EQ AAOIES T|HeZ ot 55

HIOlE. o 7|0l = & AMOIE, HIL|2, o[t e, &4 & 221 SO FHIXT} Zetk|L} [0 Setel x| 3.

B04 Retail Promotions & In-store Integration

T2 Y Y 23 XY, ¥, 8 S8, VR Y S0| ZeE/Lt o]0 IetelR| G2 i W BHS

Ml == HEXHE CIXE 7=,

BO05 Social Commerce

28 EUES 2830 2HXE HOA7|D H[=L A ZIHE 0|20 Y= ZHE.

C. Use of Digital Materials

CO01 Websites / Microsites NEW Compulsory

HUC HE MHAZ st H7| 22 CH7| AIO|E. Digital Presentation
Image JPG
URL

C02 Web Service / App NEW

Ef2 120] HUC FHS 7|90 HOIE RECH| SIg) HBEE S2H0IQIE A ATEQ0] hZ2AH01MT AL £

Highly Recommended

(Optional) Case Film

C03 Online Ad NEW Optional

ClAS20] 31, # vjd, HOIE|S B0 S0| Ets|Lt 0l0] FSE|R 2. Digital Supporting
Content
Digital Supporting
Images JPG
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D. Culture & Context Materials
S5 QIAO|EQ XN WS PE MEY AL TE.
DO1 Local Brand Compulsory
ErY X|Q0|LE AIZOIB RS EE HAUC O ST EIA DAOH BUS £ LU E Digital Presentation
Image JPG
Highly Recommended

D02 Challenger Brand
A% S| Yl 23} M2 WAS 2200|E| oA S

o
Al S2|0f0|E[H|E| 2 HES HHe BAE,

DO03 Single-market Campaign

CH ORI YAIZOM T S A E £ =Xl BALHOF .

rlo
m
oz
m

N

AANgE

2l o EAH CIRFQI= R

D04 Social Behaviour
Al 7t MR A A0 o ESte S DM/AHFLIEOH JeE2 EHE.

DO5 Cultural Insight
S X0 M E A= ofo|C|of, &, 7HA], BIO|ZAEIL2 R E 7| Q1% £78 221X QA0 E0] S

D06 Breakthrough on a Budget
{Tigtel HaHE 7] et Mol

19

A2|0j|0|E| ot of kbt R 28,

D07 Corporate Purpose & Social Responsibility

ARRIR, R2|%, BN A E TR 85 XY BE/EUS YE|Y S SEHL DA 2218 AHHORM =

=
SH0| Of ¥ 7HX & BE3 D ARLIE|Of S HEX| BARHOf g

D08 Market Disruption
XoyZ22E ZHO fSsts HFNM S8&X = YA I2|0)0E|=5tA HS3tn
=

M2e H¥c MY wHg +

2HIRE Hi2{sh=

SAlof

(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG




Back to Awards

— Creative Effectiveness

Spikes Asia

Creative Effectiveness

32|00E| 2 =at ATFO|3 A= A2|00|E| 2t 52| £ 7ttt S¢S FIteL bt
EEX2 A20fo|E[H[E|0f 7|ES & ZabAQl TEO| HI=LIA SEE PO YN 3 0 ZNE F0 AZo| X HO = X|& 7SS H =LA
Jee 72 Y e 2o of gLk
® M o3 7|EO| mE TME|H HFES Chem 22 HIF o2 SHjE LTt 040 | 0f 25%, T2F 25%, A U A1t 50%.
® =2 x7e @oa o|xo| IH 3 Mo ATIO|ZA FHOIN B HO[BE +ARIILE 21F SR S30{0} FLITH
°
S2/00E|E REY RE0M SLot HES A0 33 EFY & ASLICH O ‘A A2|00|E[E G2 M= 12U 28 & ASLCL

A. Creative Effectiveness: Sectors

Materials
Work in this section should focus on effectiveness achieved in a particular sector, and whether the work achieved or exceeded its
objectives and goals.
The same entry can be submitted only once in this section.
A0l Consumer Goods NEW Compulsory
ME SR MB=T, E28F, 7IE 71E 85, 7Bt LEXHIHEMCG), 2 F, HAMME, 7, ZHE NS, RS A RS A Online Form
e HED MHAS Tt QE TIAE 24 AH|X 9 LY AH|K]. Client Approval Letter
Optional
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains. URL
Appendix
Digital Supporting
A02 Healthcare NEW Images JPG

Mo, Lk o[ %F, U HE.

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains NEW
RS0 2t AA TS 2ot ZE nE W 23 2 ML 828 55, NS48 Zost 2 E AEHQIHE 3
2 A 23 MH|A 2210l £, QHEAL DIEAL RS STHQIS Zotdt 25 & 7HH|QF HES HI RS 2 A0t

MAETE HQl

A04 Media / Entertainment NEW
29, Aaf, Ao, £ & O|T|0], =M, w2, CIX|E 3 F, 7|EF O|C|0f.

A05 Consumer Services / Business to Business NEW

Y&, 58,828 7|, W€ & TE MH|L, 7|Ef HIZLIA MH| A LR & 719 AR LIZO] .

A06 Not-for-profit / Charity / Government NEW
YR, 35 EE, O 9 ge| B, TAF EHA|, KR EFA.
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Y EI AIYE BAOR T ATO| SAIS B EEUS WEA B AN HES 32(00[E[ =5t
= g

CIXtOloH Heat 9 H|

or

B. Market Materials
Work in this section should demonstrate how the work enabled the brand to effectively achieve their objectives in a chosen market.
BO1 Single Market NEW Compulsory
Online Form

Client Approval Letter

MAXMQ OHIE, 35| 2Rt oA J&o thEsts ZatAel B2l 2F 28 Hojdg STsts dAZ 25t

53 7tst s,

Optional
B02 Multi Market NEW URL
ola] AlZol PHE, 22 D WAS Eés HE SEAL HEA| HE0| O3 AYE BEE Appendix
Digital Supporting
S2[0f0|E| =5t A TiRtQISH Yt 7Y HI=L|AQL QXS BT S#E B FOf & Images JPG
BO03 Creative Effectiveness for Good NEW
AM2lH FE7F #Y ol 32|0)0|E[Ee 2EO| HY Thett S¢S GOt B2 HEA| A BN, HF2] B, Y&
7|2 vl gE| Chajete] WA e UTE = U BUEES Ie H0|o{oF & ZER2 BIEA| AL Q0] OfEAH REH
Z0E 7PN 2ote| Bt =30| o HME S8 90 Lottt AHolX| Ho|Fof o,
C. Brand Challenges & Opportunities Materials
Work in these categories should focus on the brand challenge or opportunity identified. Entries should explain their strategic response,
as well as specific channels and touchpoints chosen and why.
CO01 Launch & Re-Brand NEW Compulsory
MBI MEIA A, ZX LF, 2| HYE, 2T A7) o} BHE FE. Online Form
Client Approval Letter
C02 Acquisition & Retention NEW
M 14g 2oz {ASHD Mg O E K5t 7|E 1 BAE I Mdsts HE EEA2 HEA Optional
Mt HI=U AL 12 250] SIS S 20F0F & URL
Appendix
. . Digital Supporting
C03 Real-time Response NEW Images JPG

C04 Sustained Success NEW

AZ|ofolE|E AEo| B7|XQ S YUk EFA2 HEA| @2 |2t X&) 2 HH Qo] ofEA fY H=LA
Z0E UK, 22 Bsto] oA J[ojY L BHE S S SEY5t= o Lot SQYER 20fF ot . of
=R EFE2 A H WZte] ZHE B oo g

HI=LA SEE 240517 98 2SSt Ofjo[HA| 22 THEY oo A|S| Zefe{2|o|Me)A L= S 2|0fo|E|=et
B £ Jtsttdee ok EFH2 HEA Y0l O{EAH FAHQl BI=L A ZIHE EEHEX| SO &

CO06 Breakthrough on a Budget NEW
SHYE Ao R Mot AE EFN2 YEA XET SOt Bot M Attt XS +85L7| I8 A8

)

=
) =l
40| F2[0f0[E[=3t MEof Lt M2 ¥ FEsHof &

)

C07 Challenger Brand NEW

&I AL BHot= HANF QI YD 2[00 E[HE|E 283 AE. SEA2 HEA| FF HiFo| et
=

X
ZHAIH Rl BI=L &/QR = Z0HE 2E517| st 8Tt £F HES EAH

mfn
n
n
>

C08 Market Disruption NEW
/222 ZHO theste 2HE0M SE&ME LAS A20O|E|E5HA H=stL 2HXE Hi2Sts SAIOf
| -

o ran
W22 S MY Yy +80ts B
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CIRHQI ATO| 3 A& AZH S FItetLth

EEA2 BIEA| CIXjQI0] EMES Ho|stn Sy HAIXE HEe 2N 1R A[ZHE] OFO|HIE|E| 7t 2H|X} Q1A 0|Lt OfsHof A0l Bi#HS 2 OjF OF BfL|CH
®  MAbE of2] 7|F0f w2t W0 HE S Ch3 0t 22 HF 22 EHiE LTt OHo| T Of 40%, A3 40%, Z 1t 20%
® zzo MMI BRO| UCHH Z0f KT Q10| SUASH FES CIXIR! L20f OfF W W £ ASLTh
A. Comprehensive Branding Programmes Materials
Chest mee FED OjCjof BRE0) 2N HESS WL SERS BEA| YT O|C0|S OlREE 2HUE FHE
2sfjof st of7|0ll= W7|X|, AME, EHE HeWEH, CIXE 2=, 21t I3t 2HEETF Zote[Lt 0]0] Z 5| X]
o8
A01 Creation of a new Brand Identity Compulsory
HE, MH|A, XS Qsf| &ASH A 22lE Lt 7| Qo] of0| HIE|E|. Digital Presentation
Image JPG
. . Highly Recommended
Please provide at least 3 examples of the new branding in situ. (Optional) Case Film
A02 Rebrand / Refresh of an existing Brand .
_ Optional
HE, MHA, ZX2 Q) 2| S /2| T AS 7| E S Ofo|HIE|E|. URL
Digital Supporting
Content
Please provide examples of the previous branding for comparison. Digital Supporting
Images JPG
B. Communication Design Materials
Please supply a demo film showcasing the design element of the work.
BO1 Books Compulsory
ol2fEl Ho| WA CIXQII FX| CIXIeI0] THE|LL 0|0 HE|R| &S, Digital Presentation
Image JPG
- . L . X Highly Recommended
Please indicate in your submission whether you would like the cover or the whole book to be considered (Optional) Case Film
/ judged. E-Books should be entered into CO1. Digital & Interactive Design. Demo Film
BO02 Publications & Brand Collateral
ER|, AR, MXL 7N, BE XFR/ZD B AR, AY, BHE 278 50| EHEL} olo] IEX| S Optional
URL
Digital Supporting
. . . . L . . Content
Online publications should be entered into CO1. Digital & Interactive Design Digital Supporting
Images JPG

BO03 Posters
Z2IMI EHE ARLAONE I ZAH CALRL

Poster campaigns of 2+ executions should be entered together as a single entry. Concepts
conceived for another medium and applied to a poster format are not eligible in this category.

B04 Self-promotion
OO A0 A Xt B2 E QIof CIXHQIS ZE RE2| OIT|0] HAL
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C. Digital & Interactive Design Materials

CO1 Digital & Interactive Design Compulsory
CIXIE CIXtQIe = of 7|0 @ AfO|E, OIO|A 2 AO|E, 2210l 2t =, Fo ==, ¥, HIOIH Azt §0| Zetk|Lt Digital Presentation

N Image JPG
ojof| =ote|X| 3. URL

Highly Recommended

In order to avoid your work being withdrawn from the festival your URL must be accessible online until
31st May 2022.

(Optional) Case Film

Optional
Digital Supporting
Content
Digital Supporting
Images JPG
D. Brand Environment & Experience Design Materials

EFZl D240 9f &M 0l0] U J|0) e PHS HEK| BOFE, AZH BHOIN X HAUE Asa|ot

HAIXIS] 71l B0 SHE = A&

DO1 Retail Environment & Experience Design Compulsory

ATHOIALL YAIKQ 2B Y FA/HH|0| CIRfRID 24, FEAS BIEA| 7|54, HUE JhK| BOj §0|4S ?igitaljl;fésemaﬁon
mage

HOFOF & 070 = T 220, AEE C|AEY0], ZHY AIY FX|, Woty Sl MEH, 29, 01840 &Lt

olof ReHe|X| S Highly Recommended
(Optional) Case Film

Optional
Please supply 3-5images in JPG format showing different views of the interior or exhibition, including a URL
floor plan or layout if possible. Digital Supporting
Content
Digital Supporting
D02 Point of Sales, Consumer Touchpoints & In-store Collateral Images JPG

S24Hel BOjE SE37] SIS OFF U ARLAOIM, 0f7|of EAE, 2 W AHEUAH M, 22/ pOS, CIXE
POS, AlZt B, HIB Z1Q, 26l M|, AT, 42 H7|X|, 722, 1 o 70j 3 Hefe o] EatlLt olof
FoElx| @8,

Entries should show the work within a sales environment

D03 Events Storytelling

LhzfEl ot AR UYOR OMED] S HAIXIS Yetet TR BN, B oY, Y 820 7|, 43
%8, 122 38 3o ¥go| mEE.

D04 Spatial & Sculptural Exhibitions and Experiences
HRLUE S5 S22 28t HA/ME. 07|0]= &7HAE2 ddg 7197| /I8 S7te RAefolgsta Cixtlstn

e Lol Zehe(Lt ofof =ote|X| ¢S,

D05 Multi Channel Experience
o2 HOIM A AL8AF FE BOjFE, o] 222 = It A ES sl CIXHAE 2HE.
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E. Packaging Materials

Please provide a demo film of the physical samples for the jury to experience

EO01 Consumer Goods Compulsory
DEAME/2E HARE M=t 7 9 FMCG If7|X|. Digital Presentation
Image JPG
i i . . i Highly Recommended
Please provide a demo film of the physical samples for the jury to experience. (Optional) Case Film
Demo Film

E02 Beauty / Healthcare
018 ME & sFSE, Mo, HIAY Lt oofF, 1Y ME.

Optional
URL
Please provide a demo film of the physical samples for the jury to experience. Digital Supporting
Content
EO03 Consumer Durables Digital Supporting
2H|XF7|E, 7PE8E, 7, 2, gy, i, JIEAEE, O of . Images JPG
Please provide a demo film of the physical samples for the jury to experience.
F. Products Materials
defl, 7|5, L8, 01, 2| sl 2, MA, ZAL M= 7tsde Sl 2ME EE/ME OFO|HE|E|S LIEHH=
7188, 01 siZ¥E MM BHE JHX|E £0|= CIAtel
FO1 Consumer Products Compulsory
SH|AF7|E, 7PEEE, 7 =Y, gy, W, JPENIE, 7IE LR Digital Presentation
Image JPG
. o . . Highly Recommended
Products must have been available for purchase within the festival’s eligibility dates. Please provide (Optional) Case Film
a demo film of the physical samples for the jury to experience. Demo Film
F02 Environmental / Social Impact
Arslo] 3Ol FBE FE HE CRel B, 07|ols 18, B, o2, I AH 28 S0| ZeELt ofof Optional
URL
5 oro
=etElA BS. Digital Supporting
Content
Digital Supporting
Products must have been available for purchase within the festival’s eligibility dates. Please provide Images JPG

a demo film of the physical samples for the jury to experience.

FO03 Innovative solutions

715, 2H SiE, A8 80149, M S, HEY HE M =42 4o Es JMsts DXl £F M4 S AL
UM RES UEE AUTIE, AS Y, HAY, S, A 28,

Products must have been available for purchase within the festival’s eligibility dates. Please provide
a demo film of the physical samples for the jury to experience.
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Digital Craft

CIX g A= Anfo|32E 7|28 o&de oot

=]

E FEA] CIRIE HHOIN o 21X 2l HEjet 7|58 20Jof BiL|Ch & CIXIE 282 2o RMAHE st Cixtel

Exe Sases u Hojt A8 ZYS
2 Eo| olof mEFLICL

=

® MAtol ZHO| £l 7|FEL ATt AHYL|Ch
® =z MMIp RO QUCHR F40) M 20| SUS AELS CIX Y AHZE L20) o M W S YSLCH
A. Form Materials

The overall creative aesthetic value of the work entered in both sound and visuals.

A01 UI Compulsory

BRSO AZHY RHAIZ CIXIE MZOIL AHIA2 OHshA BHEOITI QIEfEIS oY, MEY o= oIF, A, L7, Digtal Presentation
Image JPG

d= HEM 2= g0 SHE & URL

A02 Digital Illustration

3D 2US T CX Y XN La|2Eo|Mo| Salofo|E| =t 88, Highly Recommended
(Optional) Demo Film

U

A03 Video / Moving Image Optional

360 QIE[HEIS HICIQE T3 7|S2S & 2240 HIT|29} CIXIE Y40 22|0]0[E[=3 28, Digital Supporting
Content
Digital Supporting
Images JPG

A04 Digital Image Design
AHZEL, OFE3, OO|X| =22 Zatoh FX st 32|0)0(E| 2ot 2E.

S = o=

A0S Music / Sound Design

A4 BUYT 243 LYY UE 52 HIRY So/2Y TRl 22/00[E|= Y BS.

A06 Overall Aesthetic Design
JehT Cixtelol Ol RyT fedol A L3,

B. Function Materials
3z|ojolE|2st ORI, 2%, 450 28Xl &8/FH. o MMo|AM 2HAS Z3et BE CIXE EFE2 off H
EE 7ts.
BO1 UX & Journey Design Compulsory
2E M Mg XFOM HPAL HNYD ABHE AR ZYES 2= CXIY HBOIL My T3t 2B, YSH Digital Presentation
#2o| BHE £ CIRIR A2, oRE O

B02 Native & Built-in Feature Integration

Iioa}, Ofo|3, EjXIATE], 225 A @HtY HA|, GPS 5SS |23 BHIY HAAE, J|Et X HX|o| L& Highly Recommended
(Optional) Demo Film
51t 7|E £8 7|59 FajoolE|2t BE.

= S ot &
Optional
B03 Experience Design: Multi-platform Digital Supporting
- - " - Content
2H|XHO| BOE REStD HAE Msts S UE CIXIE ZEI O[HIE O7|0= B HY, 7t HH 7|7, Digital Supporting
ZM Mo, HE|ATE W CHAY ZHO| ZeE|L oo SotEX]| 3. Images JPG

B04 Overall Functional Design
CIXIE MSOILE MBI20M 2= ALEXL 7| 50| 7t &2 HEE el @44,

BO05 Websites / Microsites NEW

SUE HE MHAES Y| B O] AO|E.
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C. Data Materials
sHE AES JWMBL7| Qo B8 &le HO|E2t ABX|s =y HIE|O|M.

CO1 Curation of Data Compulsory
SR FH, CIAHYL, BUXE JjHshs 22/0jolE| =5t £0f ©l el HO|E|et ¥ HlolE FE/4E. 0|0 Digital Presentation
HIEEH QIETOIA, AR/HYD, S5/45 ALRA CO[E] TH|, A4 212U/ 0 H2E2, GPs, AHE OIE, A R o
o4l S0| EEE|Lt 0|0 2SHE/X| US.
Highly Recommended

(Optional) Demo Film
C02 Data Storytelling

S AE2|E MY Ho[Eo] A2(ofolEl =3 B8, S 12, B8, ARLIEIS |0] 9l EE WAL HOIF | Optional

= " Digital Supporting
|E8t7| fIdl FalE HIOE/AAO|ETt OfEHA &8

Content
Digital Supporting
Images JPG
C03 Data Visualisation
CIX|E HIO|EfQ QIALO|E | S 2|0 O|E| 235 AlZtA &,
D. Technology Materials
S2|ojojE[E3t CIX| 8 ZHIX Z3HE0| 7t S& 7|&2 7HK[2t AISAL B Sd S AT 2 WY
DO1 New Realities & Voice Activation Compulsory
52 WA, M A, 23 S, 24 Pl 22(0j0lE B3 #8. Digital Presentation
Image JPG
URL
Please provide a demo film of the technology for the jury.
Highly Recommended

D03 Technological Achievement in Digital Craft

_ (Optional) Demo Film
HOIH 7|&3 CIX| 8 HRUAOE/ZHAAM 7[&X ofdh/Z= Zto| #HE R= X E & E.

Optional
Digital Supporting
i Content
D02 Innovative Use of Technology Dici .
igital Supporting
AFBAF BE/BME FHRUFAOIME M8t e 7IE 52 MER CIXIE 7|29 JUEQ 28, Images JPG
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CHO|ME Amo|aAs & 9 & S| I2|00|E[HE|S BItRLIC.

FE 07 O FS HOAIZI SH 0 B, £ Jhset Z20E 2T WYL

® MAHs ol 7|Fof et IYE|D BHL Ch2at 22 HEOR
CHO|ME REOIM St 2ES 2T 32 EFY 4 USLICL iR ‘A CHOJHE: MEjol= 192 EEFE
°

HHHE LI} OtO| E|Of 30%, T 2F 20%, A& 20

Spikes Asia

All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

A02 Healthcare

M| QF, bt o|orE A7 HIE,

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
(SRS B2 AAES BHoHE RE IS U BT B2 MH|A UBH SH, HSBS B DE ALEQHE L
2IAf 2 ME|A 22kl £, QHEAL O|8AL RS S7HQS Zotet 2 &, 7HH| et

AETE HQl

A04 Media / Entertainment

S, gat, dajju|, ST & O|C0f, £A, 74, CIX|E E34F, 7|E 0|C[Of.

5

A05 Consumer Services / Business to Business
Y5, 28,B2B7|&, THE & TE AMH|2, 7|Ef H[ =LA MH| A, LR & 71 717 LI 0],

A06 Not-for-profit / Charity / Government
Y&, 3SR, 22 HlYe| Tl ZAF B, XS EREL

All CSR work should be entered in the relevant sector and/or G07. Corporate Purpose &

Social Responsibility category in section G. Culture & Context

A. Direct: Sectors Materials
The same entry can be submitted only once in this section.
A01 Consumer Goods Compulsory
NE 28 MUET HA8E J|Et FHRE, 7|6t B LHITEMCG), O F, AMME], 7+, FHHHE, RS, AHS A Digital Presentation
B HBL MU AS Yo BE HAE 2 28T X LT AHT, fmage IPG
Highly Recommended

(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

20
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B. Use of Direct Materials

How the medium was used as a piece of direct communication for a brand.

BO1 Mailing Compulsory

IR 9 CHER QB o]0 oty ATNY, ME, BYW 1 9 BE S¥O S K&t TEEL} oo K| Digital Presentation
Image JPG

oo

se.

Highly Recommended

(Optional) Case Film
Demo Film

Please provide a demo film of the physical samples for the jury to experience
B02 Use of Ambient Media: Small Scale

A2 AH2DH O 9 RUHE(Z2 0|2t H|Xot 27]9|) Ot0|H g Z3tet H|REE A AME XtE. Optional
URL
Digital Supporting
Small Scale' refers to the physical size of the ambient it t the scale of the distribution. PI Content
mall Scale' refers to the physical size of the ambient item, not the scale of the distribution. Please Digital Supporting
provide a demo film of the physical samples for the jury to experience Images JPG
B03 Use of Ambient Media: Large Scale Compulsory
JbE M, 2AE| 39, OJMIE, S2|/2td O|C|0{ S Z&dt= HITHA QI O|C|0jet ZHX Ol &2 ZES Digital Presentation
Image JPG
Zefstn 53 Jhsdt BEE &= 1 9 ojC|of.
Highly Recommended

(Optional) Case Film
Large Scale'refers to the physical size of the ambient item, not the scale of the distribution.

Optional
B04 Use of Broadcast URL
MENSH OIT|0f7F CHE A X 248 OfEA FEJ=A BEOFE, A3, TV, RUILE AHES CHO[ME 25, Digital Supporting
Content
Digital Supporting
Images JPG
BO05 Use of Print / Outdoor
Q=N S9| 5 283t THO|ME ZE. 0f7|0= ME, Al 42 21, FH ME, 7|EQ FHO|Lt ZAEH
AXT, HA YR, LUl BT B2 AE 0fF DS F17F TyE/LE 0|0 IHER §S.
Augmented billboards should be entered into B03. Use of Ambient Media: Large Scale
B06 Use of Technology
23 HE, S 21, 32|00E| 23 XXt HIYS ZRsh O 2 7|& Y.
C. Digital & Social Materials
O] 272 AE=2 X8 % &4 0|C|ojet 340l Y0rLt 2 AEE A=K 2 FIHE.
CO1 Use of Social / Digital Platforms Compulsory
PR LIEAHIR 2t0) BAE TH/28017| 98 TR BUBOIL 44 HEYA, Digital Presentation
Image JPG
URL
C02 Use of Mobile & Devices
BHU/FCIS FAS Sof HBEE B A% 758 B 5 UM B S8 0AHUSS 2 U ARUAOIA. Highly Recommended
(Optional) Case Film
Optional
C03 Real-time Response Digital Supporting
. e = " = Content
HAXQ ol E, 3B SRS AN AZO| (hSSHE BIHQ EIZ HE, 44 MO SUSHE MNZ BEL 5T Digital Supporting
7tssh Bt Images JPG
C04 Co-creation & User Generated Content
HARUE|/HSE0| B&ot 2 & KNS Soff 2ME A =of| 7|0fopAL f S TAE 22 &3,
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D. Data Materials
HIO|E{Lt 7|&S S 2|00|E| B8l A B#&3st0] 12 g st £ 7453 H|=L|~ ZADHE 0|20 M =HE.
DO1 Data Strategy Compulsory
Clo|E MEfo| 7|28 0|RE B0 88, BlO|E F4 M| 120 WS U NS TTAYstol ZHOE Digtal Presentation
Image JPG
HBXQI Co|YE DY BEOR O[0jR & W,
Highly Recommended
(Optional) Case Film
D02 Data-driven Targeting Optional
£3 14 figdez st ARUAOIME F5317| fldl 2&3t= HIOIHC| st 4. of 7|0 = stolH Et7|E, HL URL
EPIS, 22 0T, 17| MRS ZBEL 0jo] FHEX §S. Digital Supporting
Content
Digital Supporting
Images JPG
E. Strategy Materials
S7 CHOIYE HES MA MY LUK HSS B XHE.
EO1 Acquisition & Retention Compulsory
B2B 9 B2C MO ST BAE R, £, YAUSH7| 9o FREIE CroHE O, Digital Presentation
Image JPG
Highly Recommended
E02 Launch / Re-launch (Optional) Case Film
HZOILE ME|AE EAISHALE EAISH| QI8 g3t CO|HE 2HE. )
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
F. Campaign Materials
FO1 Integrated Campaign Led by Direct Compulsory
olzf BAES ALBSIRIA T2 CIOIME D Z0| AT, FE, FTetE X, Digital Presentation
Image JPG
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

22
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G. Culture & Context Materials
S5 QIAO|EQ XN WS PE MEY AL TE.
GO1 Local Brand Compulsory
ErY X|Q0|LE AIZOIB RS EE HAUC O ST EIA DAOH BUS £ LU E Digital Presentation
Image JPG
Highly Recommended

GO02 Challenger Brand
Y eHeo| AR Lol ch S B YAS A2 00|E[EEHH &

o
Al S2|0f0|E[H|E| 2 HES HHe BAE,

GO3 Single-market Campaign

CH ORI YAIZOM T S A E £ =Xl BALHOF .

rlo
m
oz
m

N

AANgE

2l o EAH CIRFQI= R

G04 Social Behaviour
Al 7t MR A A0 o ESte S DM/AHFLIEOH JeE2 EHE.

GO5 Cultural Insight
S X0 M E A= ofo|C|of, &, 7HA], BIO|ZAEIL2 R E 7| Q1% £78 221X QA0 E0] S

GO06 Breakthrough on a Budget
{Tigtel HaHE 7] et Mol

19

A2|0j|0|E| ot of kbt R 28,

GO07 Corporate Purpose & Social Responsibility

ARRIR, R2|%, BN A E TR 85 XY BE/EUS YE|Y S SEHL DA 2218 AHHORM =

=
SH0| Of ¥ 7HX & BE3 D ARLIE|Of S HEX| BARHOf g

GO08 Market Disruption
XoyZ22E ZHO fSsts HFNM S8&X = YA I2|0)0E|=5tA HS3tn
=

M2e H¥c MY wHg +

2HIRE Hi2{sh=

SAlof

(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

23
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Entertainment
AE{HQIHE Amo|T A= ZHXE Z3HZ U= 22|00|E[H|E|S BIEtLICH
EE2 BEA MER YAC 2 HAIX|E HEBIZLE AH| Xt OHS S AFZE2 ZHE0] 40l 0t0|C|0jE 2 of F OF BfL|Ct
®  MAN| BHO| £l 7|FEL F2 00|C|0f, HME S8 9 M3 L|Ch
® zEe MMIFBRO| UCHRH 0| K Q10| SUASH XES AEEHQAME SR OfF ¥ & = USL|CH
A. Audio-Visual Branded Content Materials
AO01 Fiction & Non-Fiction Film: Up to 5 minutes Compulsory
Y3}, TV, 22t0l EE VOD BAECE MEE 2ME HM/=LM Y3, A2 =, CHRFHE2]/2| Y2 E F3t Film
- ) . . . . L ) Optional
If you are submitting a series please upload all episodes in a single video file with slates denoting the URL
start of the next episode. Traditional film advertising should be entered into the Film Spike Award. Digital Supporting
Content
Digital Supporting
A02 Fiction & Non-Fiction Film: 5-30 minutes Images JPG
I3t TV, 22t E= VoD 2AFL 2 MAE BEME TM/=TH g3t Al2|=, CHRHEZ| /2| Le| gl G35t
If you are submitting a series please upload all episodes in a single video file with slates denoting the
start of the next episode. Traditional film advertising should be entered into the Film Spike Award.
A03 Fiction & Non-Fiction Film: Over 30 minutes
I3t TV, 22t = VoD 2AFL 2 MAE EME TM/=T 8 g3t A=, CHRHEZ| /2| Le| gl Gt
If you are submitting a series please upload all episodes in a single video file with slates denoting the
start of the next episode. Traditional film advertising should be entered into the Film Spike Award.
A04 New Realities: Film or Series Compulsory
VRII AR & Eot M2 SHECR HAE UM ¥, CHRFUER & A= &E Film
o ) . . . . L . Optional
If you are submitting a series please upload all episodes in a single video file with slates denoting the URL
start of the next episode. Please provide a demo film of the technology used for the jury. Demo Film
Digital Supporting
Content
Digital Supporting
Images JPG
A05 Audio Content Compulsory
2o, WHAE § U2 BUESE NIE 2UE MP3 Original Version
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

24
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B. Branded Games Materials
AYol SHE £ A2|0folE|2 2H= M, S8, HEZE Sof 2HE, HF, OlE|AEQt HRUAHOIM o=
A ALY A=
BO1 Branded Games Compulsory
M2 79 7|58 Eaiet SUCES 9ls) SEs| M 2%, 2249, 2Hr A . Digital Presentation
Image JPG
B02 Brand Integration for Games NEW Highly Recommended
AY U oHE, 82 2H=E AYo| ot A Fee Zye AlY £ AY ERED EHES| MR (Optional) Case Film
g3t E5H
Sz2[oo|E| =t St Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
C. Sports & eSports Materials
W Balo ARX [ AEEO| B R8O YT HUEE A 32/0[0[E[HE).
CO1 Sports: Film, Series & Audio Compulsory
HEEO| HAIXIS Zefstn Dol H01E H0|L HE SEE St ARXTL SHQI Y3, CHFUEIR], Al2|Z, QAEY Film
Y&, 202 2=
Optional
URL
If you are submitting a series please upload all episodes in a single video file with slates denoting the Digital Supporting
. - . .. . . . tent
start of the next episode. Traditional film advertising should be entered into the Film Spikes. C‘.m. en .
Digital Supporting
Images JPG
C02 Sports: Live Experience Compulsory
EEET} AR S Z5tstn DI AEY 4= QIEE K|St 0|2 ARX | ARX OHME & AHE MH|Q Digital Presentation
Image JPG
HRME AEMO| 8.
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
C03 Sports: Digital, Social & Emerging Tech Compulsory
ARXE ZMOZ S} CIXEY, BHY, A4 0|C|of A2, 52 #4, 7H HAO|L 1 9] A7|S, SUES 98} CIxtAIE Digital Presentation
= Image JPG
AKX OlHE
AR NEHQIHE, URL
Highly Recommended
(Optional) Case Film
Optional
Digital Supporting
Content
Digital Supporting
Images JPG

25
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C04 Brand Integration & Sponsorship / Partnership Compulsory
ARK OHIE, ARX TV &, 2EHXQL 22 J7|E AmX AIEEQHES} HHES S5 Digital Presentation
Image JPG
Highly Recommended
CO05 Audience Targeting or Distribution Strategy (Optional) Case Film
HOIEHE %t QMOIE, OefARX A, £ 124, AHRUE|Q o0 Qe BAE #HSID LTAIZ|= 28 TEf0] Ovtional
ptiona
ZE EPV|Y YO R S E AZX WM QL URL
Digital Supporting
Content
C06 Sports for Good Digital Supporting
N Images JPG
b A|2IS0| Bolsts AS HIRSH Al2lH 82 Qo 2HE, 28 M4, B, 22X X0 st
AKX B Q|
D. Excellence in Entertainment Materials
DO1 Co-Creation & User Generated Content Compulsory
HAIX| 238 9I8) DYo| BHE RHXE T A2, Digital Presentation
Image JPG
D02 Use of Talent Highly Recommended
SUE Yo B, X E 4B, HIELA FES A9 YOIUD hHHQl BHAS TS HI L Lot SUSo} (Optional) Case Film
SITH(QAIZROIA, SA0I2l, KL 5) Zto| Hehuiz ol Optional
URL
Digital Supporting
DO03 Live Brand Experience Content
SUCT HARKIS ZEED /AL 28 & JUES KYsie BUE FHo| FHS £ SYNe o= pigtul Supporting
mages
AEEHAHE. 0f7|0f= SEH O[HIE, &, FH|, 22 & S0l ==&
D04 Live Broadcast / Live Streaming NEW Compulsory
ME7 OMES QIEY WE SUE BBS EET Aot Tv, 2atel 2ol FHX Digital Presentation
Image JPG
. . . Highly Recommended
Please supply a sample film file of up to 30 minutes. (Optional) Case Film
Optional
URL
Demo Film
Digital Supporting
Content
Digital Supporting
Images JPG
D05 Brand Integration & Sponsorships / Partnerships for Branded Content NEW Compulsory
Fol, M2IZ, TV, BCIQ & 22 7|E 2UXQ} HUE 2o SHI HUC X0 Ch3t HAH0| D A2(00|E| =3 Digtal Presentation
Image JPG
TEL/EE.
Highly Recommended
D06 Audience Engagement & Distribution Strategy (Optional) Case Film
ROHQ WO R AFXIA Co7te 22X HE, AE, 2, AlY S8 20 3HE = Optional
ptiona
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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D07 Use of Digital & Social

HAIXIE Z2tsta Ef2l a4 &8

Compulsory
Digital Presentation
Image JPG
URL

Highly Recommended
(Optional) Case Film

Optional
Digital Supporting
Content
Digital Supporting
Images JPG

DO8 Innovation in Branded Content
2j7|Ho|n 7E O gle 2AUE

Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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I Anfo|aLE SYYO| 22/00|EB|EIS BRI
SENS WCA 492 A BB AE2|PY, 5TV, Y2, 2et0l U S0 FYS U HYH ZUXE HO{Fof FLCH
® YAt ol sl 7L ofoltjojet Ay Lct
) 5 5 " 5 . ,
SEY M B0 YT SI40| A 90| SU HFS WE £20) of2f ¥ ¥ 4+ ATk O A TV/Y
ME[OE 24218 B 4 YU
A BN 2 U2 SfLiol SEOE PAEIOF ol0 BE MBS HT Y12 Lhol Sasfof Lic,
[ ] = . -
C.D,EFAH0IAIL Of2f 4%S SLtc] SBO2 MBOF & +5 YK BE BE UYL FHHT 7|2t Lof
°

of Y5 ME2t B 22t

S@efof gLct.

Spikes Asia

AE SR MEET, §2E8F, 7IEH 7188 E. 7
A HEL ME|AE Tt B2 WAE 29 AH|XY 8L LT AR,
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

A02 Healthcare

Hof, it o[ % F, AY HIE..

B

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
RS0 2t A TS 2ot 25 nE W 23 28 M| A 828 55, S22 Tt 2 E AEHQIHE 8

AN 2HE MH| A 2200 &7, OHFAL 0|8 AL &5

>
ofM
)
ro
fjo
H
oo
rot
3]
rin
0
il
Y
=
)
o
i
o
S
ok
il
rin
i
ol
=]

HAEZC Mol

A04 Media / Entertainment
=9, Sz, dyH|H, 24 & O|C|0f, =M, 72, CIX| 8 E3F, 7|EL O|C|of

A05 Consumer Services / Business to Business
YE,58,B2B7|&, S & HE MH|L, 7|Ef =LA MH| A, LR & 7| 7R/ LIAHO[M.

A06 Not-for-profit / Charity / Government
5,55 &, 2 2 HlF2| BHA|, T A EHA|, AR EEA).

All CSR work should be entered in the relevant sector and/or FO7. Corporate Purpose &
Social Responsibility category in section F. Culture & Context

A. TV/Cinema Film: Sectors Materials
TV L Hap2toA st Fots. B E TE2 180 = 0[5t0{ofF & O] MM M= S Yt ZHES o HOt HEE =
AS.
A0l Consumer Goods Compulsory
|E} L8 AH|TH(EMCG), 2 &, BMAME|, 7t 7FR R =, XS A}, RFS A} Film (3 mins)
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B. Online Film: Sectors Materials

D2 £ ZDE BEt) 2240102 W BE. 0 MU ME SU B B U HEY 4 3

o

BO1 Consumer Goods Compulsory
ME SR MB=T, §2E8F, 7IE 71E 8 F, 7Bt LELHITHEMCG), 2 F, HAM M2, 7t ZFE N &, R-SA RSt 2 Film
MBI} AEIAS 3ot DS HAS 28 2K % T A8/, URL

All fast food entries should go in B03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

B02 Healthcare

Ao, Ut olopE, 42 K E

B

BO03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
HEU S 2 AN TS Zetsts ZE nE W 2 28 Mu|A S22 5, Ms2

-
AN 2E MH| A 2200 &7, OHFAL 0|8 AL &4 Sl ls Zaet R E 8H. 7HH 2

njo
H
oo
ot
o
rin
e
m
Ju)
ro
e
|m
#d

o
ju
o
u
rot
o
rin
1=
ol
I

HAEZE Hol.

B04 Media / Entertainment
=9, g2, daH| M, ST & O|C|0f, EA, w2, CIX| 8 E34F, 7|Et 0|0,

BO05 Consumer Services / Business to Business
YE,58,B2B7|&, S & HE MH|2A, 7|EF HIZL|A MH| A, W7 & 7| R/ LA OIM

B06 Not-for-profit / Charity / Government

5,55 &, 2 2 HlF2| BHA|, T A EHA|, AR EFA).

All CSR work should be entered in the relevant sector and/or G07. Corporate Purpose &
Social Responsibility category in section G. Culture & Context

C. Online Content Materials

222 S/R/ALSAH HIZE SXoz Qe TE.

A =2 M E3ts B2 Chs ofmaE0 XS L2|= £20/EE s ofLtel HE|e mez A2E 2.

CO1 Social Film NEW Compulsory
28 EUFD FYAT SRE QI SLo| MEE 22t LB Zatet x3| +5 HAM HHAE. IFJ‘II;‘;

Optional
C02 Interactive Film NEW Digital Supporting
Cheh &Y, LIZE[E, B4 Content

Digital Supporting
Images JPG

o
Hl
0%
_9_}
©
m
i)
m
|
i
_9_
o
o
<2
1o

9:}
0=
|o
Hu
0>
rlo
rfo
)
re
]
ll

C03 Web Series NEW
220l & A=

A minimum of 2 episodes must be entered.
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D. Screens & Events
ANEZ|Z2 HEstes 42 Chs olmAEo| AZts gE|= £20/EE & sl otLtel HIC|Q m2 P2E Q.

Materials

DO1 Screens & Events
AEX FI|E, FH|, dAx

RIZt O|HIEO|M & F3t= E

Y SRS, AGA, MOLE W Z2HE 0|8 S XL 0|0 RetE K| e 55 %
=
=

Compulsory
Film

Highly Recommended
(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

D02 Micro-film

Ho|A%, QIAEIIY, E9IE, HE S8 HIEY AN BUESOZ NNE OH TS,

Compulsory
Film (1 min)
URL

Highly Recommended
(Optional) Case Film

Optional
Digital Supporting
Content
Digital Supporting
Images JPG

D03 New Realities
360 = HAF AT EE= B VhST DX Al22|0|1 S ZetstE| 0|0 IotElX| &

ARH HE 2H=

rir

SY/elE e bloe 3

Compulsory
Film

Highly Recommended
(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

E. Branded Content & Entertainment

Materials

EO1 Branded Content & Entertainment Film
QIEU, TV, SN JPst= BUE HE LE B2 EHEQ} M HEE= 2E S CiHE2l/=

TMoILE T, 8O HIC|Q HElZ HNEIN RO HUCE B =5 Wa ¢S,

Compulsory
Film

Highly Recommended
(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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F. Use of Film Materials
FO1 Use of Film Compulsory
2YE HAIRIE M| ot S njCiofo] Hxel 28 AHXtel P st Mt KE. Film
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
G. Culture & Context Materials
2315 QIAO|E9F XX 2Dt BH 0 o0| Yt I,
AR|=2 HEShs 2 O3 olm2E0] AEE ¢2l= S20|EE MUY stLto b2 YR HEE @Y
GO1 Local Brand Compulsory
EHY X QO|LF AIROIB R B HMEO ST EI MM LS £ LoU HE. Film
Highly Recommended
(Optional) Case Film
GO02 Challenger Brand
Y e Lol S H2 LA 2 A2|00IE| 25t §83t7Lt e |RRIE =76t T2 M Afnet Optional
ptional
Sl S2|0f0|E[H|E|2 HES HhHe BAE URL
Digital Supporting
Content
GO3 Single-market Campaign 1)1gnal ?lu)gpomng
Ere FTPR| AT OA R S E T, FEX S B AIYS 2Uoh OfEH CIXFQIE| UK BASOF 3. e
G04 Social Behaviour
Al 7S MR A AS0 o ESts S DA/ FLIE|OH J2 AHE
GO5 Cultural Insight
S X0l M LA = OF0|T|Of, BhE, 71A], 2tO|ZAELAZ R E| 7|5t £7Y 231 QA0 E0] FeHE2 2 E.
GO06 Breakthrough on a Budget
Z|thetel 20HE LY 7| 9ot A 0|1 S2|0f| O E[ =5t of &bt AHpl 2 &,
GO07 Corporate Purpose & Social Responsibility
A2, 22 H, A Z2HE CHR = S5 X[ 25/2HE HEH|S. EZ52 040 2315 AAT 2N BHEQ]
SH0| oA 7k & BESHD HRLIE|O| S-S H=X| ZAFBOF 2
GO08 Market Disruption
Xo2zd 2 W8sts HENM S8&MME YAS J2[00|E|EstH TSt 2H|XHE Hi2{sts SAIO
22 BHE Y wHg 80 BC,
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Film Craft

EE2 HEA Fold Yot M 5, F MM 72X o

o

fO| OtO|C|O1E 7 M3t AL M E SHo2 £0|= HES 2O0/F 0 gLt

® YAlolM BHO| 5l 7|FL2 F2 AHYLC

® m=opme RRo AE SE 40| S Mto| &L

°

2 A2 Stk EECR2 PEOF St ZE A2 BEA| FHHT 7| 2F Lo =2 =jof BT
A. Production Materials
A01 Direction Compulsory
Z=ol H|™g 3t 22(0|0|E| 23t JHQo| HATf O O] YOofLt & O|RO|F =X E Z&dte kol |t Mt Film
of7]0l= HIT S &sts O AFBE A8, ME CIXtQl, S8 A, Aot B Yo| L X2 O|X| ZotelX| &S Highly Recommended
(Optional) Demo Film
Optional

A02 Script URL
ZEo 2. 2 2AM0= Chgt 20|A @, ¥H HF, S%, #¥ 52 HIRI 20| LojLt 43Xz Digital Supporting
22|0f0[E| 23t 00| C|0j S MBSt AT MHS X ASH=XI 7t Z3E, Content

You are required to provide a written English translation of the script as part of your submission.

A03 Casting

LG BT a2, HHAM, Thae, B HIEETE S5, 3 9| MOl A H|E 47g0| ZatE.

i

It is highly recommended to provide a two minute Demo Film showcasing the casting process in
addition to the film as it aired.

‘A04 Production Design / Art Direction
HIZF CIRRRl/ofl & gekel ost of7|0l= M E CIRRRlar /X & ofL|2t ZtFol TMHQl o2 =, 29172t

NZH Y4 aa0 MY 2YOR L2{E|S7t SAE SOl ZHE,

A05 Cinematography
Yol SEI 2 AEHY, oled M, 723, A3t 7Y, 2 7Y
Yy

o

is

il

A06 Use of Original Music
ot FNE Qe SL3| MAE 22X %42 Fgn 3. F XA o= LHar e HEF0l et 7107t

=
HArof s

=8

A07 Use of Licensed / Adapted Music
A BI7HE Be 8% 22 MR 3o MT. 80| (2 HelstL Bas 29I7IE ZHL 220[0E2 HaE

=
L NPT

4

mjo

A08 Achievement in Production
Jfelel opyar =l Mo Fotel= BEO MEHHQ §3. MA 72, o XMof, 71 =X, MEH Z2AM2 SO

et 27|, M0l 215 4SS ) KHUS ATk BB WHO| HAfof B,

=oe

It is highly recommended to provide a two minute Demo Film showcasing the production process
e.g. a ‘'making-of’ or ‘behind the scenes’ film, in addition to the film as it aired.
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B. Post-Production Materials
BO1 Editing Compulsory
HEl 7|=Xo0|1 A2[00|E|28t 4S5, EIO|Y, HO|&, A|ZE oSt izt st g8 &8, © Film

SH5|

=Rl

ki

g3t HEQ ZE 47 dAto] BHIE.

B02 Colour Correction / Grading
£% 2¥2 22Yor|n Yoo A5 248 UL YBE D
I o) XF Yo 2917

f
2 S0l Lt oo SetelX| B3

It is highly recommended to provide a two minute Demo Film showcasing the before and after effects
of correction / grading.

B03 Sound Design

@et YDOIA S CIRtelo] AzojolE| e B, AR AT HH HEO OIXE YYD G0 58, Uy,
MED 2 il AN 2Ol |EH 2442 YAt BEE.

B04 Animation
Sztoil Aol ofL|mold EE&at Ojgt A ofLimojM, AF2d, J2iE, MR, HFEH ofymod § BE T/
X

ofLlmo] o] 518 E. oL Ho] Mt HAF Fat7h Mol Yool B OfL{Ho] M2 HAHE.

BO05 Visual Effects

AlZt 21 R e O, 7|& X 40 2N ez 452 SYMK| Xl

i
2

of 2Za 1 9 AlZt =it ®I%f

.

It is highly recommended to provide a two minute Demo Film showcasing how the visual effects
were created.

Highly Recommended
(Optional) Demo Film

Optional
URL
Digital Supporting
Content
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Glass: The Award For Change

HHE 22| 0fl0|E|H|EIS B7tefLCh

Spikes Asia

EEN2 BEA NS B = Q=8 ofo|T|of, & Ha| A2 YA, 279, 2200 3YHY IS FI| AR AHEFS EAFOF gL
2 OYE= FN0|M GEo| oMol BHOR YXHEOIL HAS ZHE SFH 52 YAHSE R = HES A
® Saja BEOIM SYT AEL I HOH FES 4 UG LICH
® 2@~ sE™e agls MEOILL MHIA, HRLHOIM O/CI0j0| ATRI0| BE MOAX =2 HAYN A (422 4 4 UL
® Zojaol BE MIHHIE B XM SO 7R =0 oY THHlE X Y0l A HE LaEL
A. Glass: The Award for Change Materials
2= 7| BMER ofL 2t T Mo SEA L k2 0| = A= I2|of0|E[HE[S] &g M3t &L Of
M2 4 THBES LoD L0\ ABIHOR o|NHel WHOR JHolo] WKBE EHBOZM el
HHD 2HS0| $M= I2[0f0|E|E3t AF0| st
A01 Glass Compulsory
O AT0|F0] EESHE HES RE HBOIL AHIA0| HEotn BE 0[C|0IE ) CIxfIT + UK|B o) Digital Presentation
Image JPG
YAo2E SFHO|1 YTHOIH GAXHQ FHFLIFH 0| M| BlotE BT ¢
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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Healthcare

ng

YA7|0f AMO|IAE AH|A O|20F A 7F Z3telE= Mo AA0|A L= 22|0f0|E[HEIS FItL(ch.

A7 O] EFES YEA| £0] Z[H HOE REste HE, T 3WH22 HHY AES 2|1 SN Xt KB E 85t 58X xt7| BElE 0[5t
SEE EE0| g w2 WS 2o F o} $H—I ch.
Mof EE2H2 YHEA| 9|2 1Tt A}, EH2L AH|XIOH HEE MEstn H0IE FEots Ot0|C|of, & TITH M, HY etet 9l Y #e|E 80[5HH HEE=
otstar HAlg deishe AES 2O0{F 0f gLt .
® LAtol Mol Bl 7|1F2 ojC|of o|EYLCE
® zorumMa Bl ACHH F40) M 0| SUS AES WA O] L2002 B W 2 UBLICH C}Y SYS HES A B C DO B XL
EO| Mo MMofot & = QU&LCH
® o= WIKISS AHFE QoM 7S RNl 2 TARES KEeHof BLICt
A. Health & Wellness: Consumer Products Promotion
HYH2 HQ UX|P 90| U= 2|7 =S MSStAL JHRIo| EXE X|Rsts £ HHE HE HElg RE5t7| s BHS01T ZHE.

A01 OTC Oral Medicines

HIXMY oo, HIXMY 2t ofF S & 2017| AZ.

A02 OTC Applications
22 EXH|, T2 N2HE2EE) Ele K= MO KR, 25 K=, oo, 79f 288 2Y, &5 X=X, & X=2H, & 255, X<, 72 M, A= of
22 HE

A03 OTC Products / Devices
25 THE A=, =4 Qs O, A4, 98D, oia, Fg 7|E, w3 7|7, o2 XX, 243 ME 287, g HAEY|, 2 HAE 7|E/ME B A=
AN27|, 27, Hloted TEH, 3 9 HZ U =X HE.

'

A04 Nutraceuticals
HIEHE, DU S, ot K29, E5H, 7|8 A, 0l L2

= o

, 2UO|7t3, Aoh LX|H, Z2HI0| & A, U HIEHRL

'

A05 Health & Wellness Tech
L ELA, CHO|OE, 2EQ A 8l =S =L 0|0 Jote|X| = et 20| ZAEY S &&= CIXIE ME, A, Hoi2E 717], ZHl.

B. Health & Wellness: Awareness & Advocacy

Ut BF B2 O|M2 AN 55N XY| BB BeSPAL HYNE AL B 250 2 339 7|98 Fefsts

BO01 Brand-led Education & Awareness
HHE/ZE0[HEE HZO)| T 24 [oj ol A= X|@e o7|ofl= A7t A7, =9, ot ElX], 8 &
oM M, 00| = 014, ¢AE g W 2, 25, YUS BHHLL 0|0 FSEX| @S, o] EROE

olAE matE.

B02 Non-profit / Foundation-led Education & Awareness

R7h AT, 3, 01 EIX|, A2 LAY W, 00X Q4| YRS ' QI4, N UZ Q4 AMT W, NUB B2, 25, UY 22 33 8 o4
HAIX|2t HIGE| OHAE 2.
B03 Fundraising & Advocacy
D4 SOl A, FX A HHAet 7|8 7|5 28, (2 S S ELZ ste)ait 39 21, 2 8l 28 39 &0 Xz 7|5, g9 8 7| 7|5, AESARL
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C. Health & Wellness: Health Services & Corporate Communications
35 Y 7I¢ o|ojx| Huolg ofz HMES| YA HESHALL 33 & Mul2, AlE, o2 B3, T AES YYo= SHL7| 9f¢ TE &5

CO1 Corporate Image & Communication
o8 & =X M, AHQ, YA4x, 224, T Y, 2H Y, AIES 2% 71¢ o[0|x| ZHE

=

C02 Health Services & Facilities
g EHE, 224, =2, AT QAL HE[SAL R ZAL S8 XZAL AL,

Ol

£ AL K[3f, & X|ZAL WEAL HFEX| QAL TSt oA}, Mgl ofAL MF
HE2|, 20k OAL, St oA H 7|3 ME 2|, LiEH| TR, Y MRS, SYAL o=, g 85 HOiH, M2 TEL A @7t ARLR 59
2H|IRFAIEE HE SE23E ARUZAOM.

C03 Insurance
o2 Byut P A=,

D. Health & Wellness: Animal Health

DO1 Animal Health
ol0] A= 2= HES HSHA AH|Xte| BHE = 2520 1 2 25

N4E 98713 23, 58 Yuo| ExE.

njo

Qe HZ HED ME|A o7|0l= S& 22|41t 5, S A Bt

E. Pharma: Promotion, Awareness & Engagement

R BUCE SN HIB SE W/ol= MEjol Ch3t NI Od 12| T A0S S8 WAH O] NS Soff B, o= HET, £ AH|XE HoIAl7|2 D
IR

EO1 Direct to Patient
SRS EHIS R St A 2 EO|LE MB|AS EA/SE5H7| QIof BHE 2 E.

Entries here must be in relation to the management of a disease or medical condition diagnosed and treated by a healthcare
professional. If you wish to enter an OTC or general wellbeing product or service, please see Health & Wellness.

E02 Direct to Healthcare Professional
o8 ME7HE Bt R 3t K 2AFO0|Lt MH|AE EA/ZESH7| I3 THE ZHE.

Entries here must be in relation to the management of a disease or medical condition diagnosed and treated by a healthcare
professional. If you wish to enter an OTC or general wellbeing product or service, please see Health & Wellness.

EO03 Disease Awareness & Understanding
A oSk AMEfO] CHSt Q1A T} OB E

==
=
S40| ofet 288 MBokn MYY UD &5

E04 Healthcare Professional Engagement

dasof YHES FHD WHO|LF o|2 HE| B2AF XS 20| 57|F FOI5D BRI 23T NYE £ Aok HEOW ME. HRUAHOML
270f BE., AFRAY, cwxr 72 QLY 2CS0| It DS+ U AL MY YHE SHHD 4 % X !

X}
S| JHY, szt B
o]

28, HOolE =3, 24, B02 X|Jsts AHFUAOE 1t

EO05 Patient Engagement
sixto| oS E1 MESID M

ol
= =a
=
=

ZIHE o|FofU= FHE. o7|0f
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Brand Experience & Activation

Materials

Brand Experience & Activation

Creative, comprehensive brand building through the next level use of experience design, activation, immersive, retail and 360°
customer engagement. Entries should demonstrate how the customer journey, experience of the brand and optimisation of every
touch point led to increased brand affinity and commercial success.

Compulsory

Optional

Digital Presentation
Image JPG

Highly Recommended
(Optional) Case Film

URL

Digital Supporting
Content

Digital Supporting
Images JPG

Branded Content & Entertainment

Materials

Branded Content & Entertainment: Digital & Social
Digital content that communicates a health brand or product through the creation of engaging digital or social entertainment. To
include digital game/gaming, branded social media, websites, microsites, mobile apps, native advertising.

Compulsory

Optional

Digital Presentation
Image JPG
URL

Highly Recommended
(Optional) Case Film

Digital Supporting
Content

Digital Supporting
Images JPG

Branded Content & Entertainment: Film, TV and Online Film Content

Work created to amplify a brand's message and increase engagement through entertainment.

Branded fiction or non-fiction film, series or documentary / reality film created for cinema, TV, online or video on demand platforms.

Compulsory

Optional

Film

URL

Digital Supporting
Content

Digital Supporting
Images JPG

Branded Content & Entertainment: Live Experience
Original live entertainment content where the health brand is creatively positioned. Entries can include original events and shows,
installations, festivals.

Compulsory

Optional

Digital Presentation
Image JPG

Highly Recommended
(Optional) Case Film

URL

Digital Supporting
Content

Digital Supporting
Images JPG
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Optional

Creative Data Materials
Creative Data Compulsory
Work enhanced or driven by the creative use, interpretation, analysis or application of data. The creative use of data must sit at the Digital Presentation
core of the idea and the results / impact must be clear and robust. Image JPG
URL
Highly Recommended
(Optional) Case Film

Digital Supporting
Content
Digital Supporting

Optional

Images JPG
Digital Materials
Digital Compulsory
Work which is online, social and enhanced by the digital environment. Entries should show work originating from digital platforms Digital Presentation
and innovatively utilising associated technologies to deliver a brand message. Image JPG
URL

Highly Recommended
(Optional) Case Film

Digital Supporting
Content
Digital Supporting

Digital Craft: User Experience (UX)
Design practice focused on the emotional and behavioural response to a digital product or service with relevant, seamless and consistent
user experience at every point of interaction.

Optional

Images JPG
Digital Craft Materials

The interactive journey created through the transference of a brand’s visual assets to a digital product or service; with particular
focus on the overall consistency in presentation, look, feel and interaction.
Digital Craft: Interface & Navigation (UI) Compulsory
The interactive journey created through the transference of a brand’s visual assets to a digital product or service; with particular Digital Presentation
focus on the overall consistency in presentation, look, feel and interaction. Image JPG

URL

Highly Recommended

(Optional) Demo Film

Digital Supporting
Content

Digital Supporting
Images JPG
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Direct Materials
Direct Compulsory
Targeted and response-driven creativity. Entries should demonstrate how insights and/or data were used as part of the strategy to Digital Presentation
engage specific target audience groups and develop customer relationships, inspiring action and producing measurable results. Image JPG
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
Film Materials
Product/brand commercials and other content aired on television or cinema, online, mobile, point of sale and other digital screens.
Film: Cinema, TV and Digital Film Content Compulsory
Creativity of the moving image. Entries should demonstrate brilliant brand storytelling intended for a screen; filmed content Film
created for TV, cinema, online and out-of-home experiences.
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
Film Craft Materials
Film Craft: Animation / Visual Effects Compulsory
All forms and styles of animation and visual effects created for film. Film

Highly Recommended
Film Craft: Cinematography (Optional) Demo Film
The quality and effect of the cinematography. The style, artistic choices, camerawork, cinematic techniques, shot composition, lighting
and other effects will be considered.

Optional

URL
Film Craft: Direction Digital Supporting

The vision and achievement of the direction including the translation of the creative brief through a director’s vision and how well Content
that vision has been achieved. This may include but is not limited to, the way that casting, set design, sound design and Digital Supporting
cinematography have been used to bring that vision to life. Images JPG

Film Craft: Production Design / Art Direction

The aesthetic of the Production Design/Art Direction. This includes set design and location builds, as well as the overall look, feel and
atmosphere of the piece. The jury will consider how the narrative has been enhanced by the artful management of the visual
components.

Film Craft: Script

The film’s script, as written. Analysis of the script will include dialogue, voice-overs, scene-setting, movement, actions and
expressions. The jury will consider how successfully the script delivers on the creative idea, while also considering the
effectiveness in conveying important health related information.

Film Craft: Use of Music / Sound Design
The impact and success of original/licensed music and/or the creative use of sound design within film advertising.
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Industry Craft Materials
Industry Craft: Art Direction Compulsory
The overall design, direction and visual execution. Digital Proof JPG
Highly Recommended

Industry Craft: Copywriting
How the copywriting brings the creative idea to life.

(Optional) Demo Film

Industry Craft: Illustration Optional RL

The creative impact of the illustration. U‘ N .
Digital Supporting
Content

Industry Craft: Photography Digital Supporting

Engagement through use of photography and creative expression. Images JPG

Industry Craft: Typography

Design aesthetics and storytelling conveyed through the use of typography.

Integrated Materials

Integrated Campaign Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
Mobile Materials

Mobile Compulsory

Device-driven creativity. Entries should demonstrate performance in portable platforms; work where a hand-held or wearable Digital Presentation

environment is integral to the idea and enables key aspects of the execution. Image JPG

Highly Recommended
(Optional) Case Film
Optional

URL
Digital Supporting
Content
Digital Supporting
Images JPG
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Outdoor Materials
Outdoor: Ambient Compulsory
Non-standard and free-format outdoor advertising that leverages the use of public spaces, objects and environments in an Digital Presentation
unconventional manner. Including, but not limited to, small scale solutions, special build, installations, live advertising and Image JPG
events.
Highly Recommended

Optional

(Optional) Demo Film

URL

Digital Supporting
Content

Digital Supporting

Images JPG
Outdoor: Standard Compulsory
Content intended for static and digital billboards, posters, bus stops, in store posters, point of sale, signage, transit solutions, Digital Proof JPG
banners etc.
Optional
URL

Digital Supporting
Content
Digital Supporting

Images JPG
PR Materials
PR Compulsory
Strategic and creative communication that demonstrates how original thinking, transformative insight and a strategy rooted in Digital Presentation
earned has influenced opinion and driven business, societal, and/or cultural change. Work with storytelling at its core, which Image JPG
established, protected and enhanced reputation and business of an organisation or brand.
Highly Recommended
(Optional) Case Film
Optional
URL

Digital Supporting
Content
Digital Supporting

Optional

Images JPG
Print & Publishing Materials
Print & Publishing: Collateral Compulsory
Brochures, booklets, leave behinds, custom sales materials, detail aids, promotional items, brand reminders, calendars, Digital Presentation
newsletters, annual reports and press releases. Image JPG
Highly Recommended

(Optional) Demo Film

URL

Digital Supporting
Content

Digital Supporting
Images JPG
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Print & Publishing: Standard
Content intended for published printed media including, but not limited to; newspaper, magazines, medical journals and inserts.

Compulsory

Digital Proof JPG
Optional

URL

Digital Supporting
Content
Digital Supporting

Images JPG
Product Innovation Materials
Product Innovation Compulsory
Products, devices and service innovations that have helped solve a business or patient issue for a health brand, or have been Digital Presentation
produced/developed in order to solve a brands communication need. Image JPG
Highly Recommended
(Optional) Case Film
Demo Film
Optional
URL

Digital Supporting
Content
Digital Supporting

Work that communicates a brand message across the airwaves and digital streams., through audio excellence, sonic innovation
and/or superior aural storytelling.

Optional

Images JPG
Radio & Audio Materials
Radio & Audio Compulsory

MP3 Original Version

URL

Digital Supporting
Content

Digital Supporting

Images JPG
Use of Technology Materials
Use of Technology Compulsory
Use of existing or new technology to execute or support a brand campaign. Including, but not limited to, Al, AR and VR, robotics, Digital Presentation
gadgets and electronics, wearable and interactive technology etc. Does not include prototypes of early stage tech. Image JPG
Highly Recommended
(Optional) Case Film
Demo Film
Optional
URL

Digital Supporting
Content

Digital Supporting
Images JPG
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Industry Craft
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® zisof M3 glo] SYBH AES QGAER| AZTE Z20| o # W 4 UFLICH
A. Typography Materials
Efo|Z0ajm S 28| B CIAQl Ojta Aza|HY.
A0l Brand & Communications Design Compulsory
=RE OfO|HE|E], 21 CIXtE, AN B, HUE AT, 7|Y ARUA O, S ofojg, 1 9| TFH o Digtal Presentation
Image JPG
EERECRET - E]
Highly Recommended
(Optional) Demo Film
Standalone Packaging, Print & Publishing and Outdoor poster design work should not be Ontional
. . ) . . . ptional
submitted here. Please provide a demo film of the physical samples for the jury to experience URL
Digital Supporting
Content
Digital Supporting
Images JPG
A02 Outdoor Compulsory
HEHel FDW, BAHE, CXE 99 A3, YHQE YES THstE 0o IVEX Bt RE S B, Digital Proof JPG
Highly Recommended
(Optional) Demo Film
A03 Print & Publishing
Any print or published work.
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
A04 Packaging Design Any Compulsory
packaging. Digital Presentation
Image JPG
Please provide a demo film of the physical samples for the jury to experience Highly Recommended
(Optional) Demo Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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B. Art Direction Materials
0| 272 EFH2 Mutx ol C|xfQl, ek, A|ZtA ddlo] SHE &.
BO1 Brand & Communications Design Compulsory
B OtO|HIE|E|, 21 CIRIQl, XtH| B2, HME ZefHY, 7|Y HFUZHO0|M, 52 of0|8), 1 9 =Xl 27ig Digital Presentation
m2 20| mBHE, Image JPG
Standalone Packaging, Print & Publishing and Outdoor poster design work should not be Highly Recommended

submitted here. Please provide a demo film of the physical samples for the jury to experience

(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
B02 Outdoor Compulsory
HEHE FDW, BAE, CXE 99 A3, YHQE YES THstE 0o IVEX Pt RE S B, Digital Proof JPG
Highly Recommended
(Optional) Demo Film
BO03 Print & Publishing
Any print or published work.
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
B04 Packaging Design Any Compulsory
packaging. Digital Presentation
Image JPG
Please provide a demo film of the physical samples for the jury to experience Highly Recommended
(Optional) Demo Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
C. Illustration Materials
O] 272 EF22 L2E 0| 22|0f0lE|Est d0| FHE &.
C01 Brand & Communications Design Compulsory
B OtO|JIEIE|, 21 CIXIQl, AtH| 82, BME HefHE, 7|Y HF/LUHO0|M, S& Of0|H, 1 9 =20l 23y Digital Presentation
m2 20| mBHE, Image JPG
Standalone Packaging, Print & Publishing and Outdoor poster design work should not be Highly Recommended
submitted here. Please provide a demo film of the physical samples for the jury to experience (Optional) Demo Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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C02 Outdoor
HEHQ FuE, ZAH CXE S 232, HHAE AHF S ZBStE 0|0 o= X| ge BE K2 &

o

C03 Print & Publishing
Any print or published work.

Compulsory
Digital Proof JPG

Highly Recommended
(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

C04 Packaging Design Any
packaging.

Please provide a demo film of the physical samples for the jury to experience

Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

D. Photography

o] #Re| EF52 32|00jE|Eot B0 SHE 5.

Materials

D01 Brand & Communications Design
HZ4E OtO|HIE|E[, 210 TR, XA

20| EE,

o0

o e

m‘ll

Standalone Packaging, Print & Publishing and Outdoor poster design work should not be
submitted here. Please provide a demo film of the physical samples for the jury to experience

defElE, 71 ARUAOIY, S5 oto|™, 1 o Zaxel

Ins
o

Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

D02 Outdoor

HYHO YW, TAE, CIXIY S0 AT, YHIQE HES Taists olof FUHK Y= 2E 29 UE.

DO03 Print & Publishing
Any print or published work.

Compulsory
Digital Proof JPG

Highly Recommended
(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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E. Copywriting Materials
O] &0l ZFZ2 7Hu|2to| 20| 32|0f0|E[E 5t OtO|C|0f & 3T W0 £FHE =.
EO1 Brand & Communications Design Compulsory
HZHE OfO|HIE[E|, 21 CIXtQl, RPN B, BEHE ZefE, 7| AHRLA0M, S& ofo|d, 1 o =&HQl sy Digital Presentation
m2 20| mBHE, Image JPG
Highly Recommended

Standalone Packaging, Print & Publishing and Outdoor poster design work should not be
submitted here. Please provide a demo film of the physical samples for the jury to experience

(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

E02 Outdoor
HEXQ YNW, BAH, CIXEY S| 232, YH|YE B2 THsts 0|0 FNEX| B BE 209 HE.

=]

E03 Print & Publishing
Any print or published work.

Compulsory
Digital Proof JPG

Highly Recommended
(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

EO04 Packaging Design Any
packaging.

Please provide a demo film of the physical samples for the jury to experience

Compulsory
Digital Presentation
Image JPG

Highly Recommended
(Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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OlcHjo]d Amo|IAE 27Xl A4, 7|&, 2H 22 EoIgLCh & M8 22, EE0 1 o Jejof 31 7|s2 =gd =28 7| R4
M7IES 8% A2|00lE|2 Hmel= QYRLICH
® KIIRES 7|2 o] MY 4= Qlofof FLCE YD RAISHe A2 QAWK RELCE
® ojcHold BRI SUS HELS 120 TES 4 YsLICH
® 3 MA 0| 92 MIKISS SateloE MARSI0A HES 4745|0F FLICh
A. Innovation Materials
A01 Innovative Technology Compulsory
SRS 32(00]E| 23 MBI WY AHE AR 7S SR M, UH, IS SHE sl HUsot Digital Presentation
Image JPG
AR 2 =71HQ 7l& of7]of= HOIH o 7|, dAHe EE, &§ 2 Z20Y, StEQI0, 2ZEQ 0, g
XEY HMED SRM0| ZEE|L} 0|0 TeE|X| @S Highly Recommended
(Optional) Case Film
Optional
A02 Applied Innovation URL
SUELL 22(010|E|H3 HBT AT HAKQ £24H, HAUCS 2RO (fE 22N RV|/SUE G F70| S Digital Supporting
Content
= -HejC ol MBS B|7|H0|] SAIRO| OFO|C|O|2 2t 0|2l X|SEA O HptH on )
T, BAHE ot BAE 2 7|F0|n AKX QI OtO|C|0fE 25 Oj2f XX ol . Digital Supporting
Images JPG

A03 Scalable Innovation
A 7|%0ILE D2f KIFHel ofo|Cloj2 J|ES SHE XU MEL FHA S HY £ 220)0[E 2 HE

= =

You may have entered Innovation Spikes in previous years but must show a marked development in
your innovation since your previous submission.

A04 Early-stage Technology

OF%| HAE 0|7t ZREEIOIZILE HEL BQl HE. OFX X8 KA 0Lt A ofite] Agotoz
e F9l AB0| EEE|Lt 0|0] FLEIX| Y. FEXL UCA| LE EAOIME A TSSO & TR THIAISHs
Ae AFeln @8,

A05 Brand Strategy & Experience

D7 ZHo| FHAIR Dl PS T HAUS SHO| O HAHOD MM S2M. MR HB/AMHIA FA, 22
SUE ARLA O Azo] Ypkel T RYL S¢f 0[RS HAS BXHY

ox
n%
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QIE|I2|E|E Amfo|3 A= ChYPH OIC|Of EHES 28t HES HIHLLICL

EEA2 SEAl Aol Tuto] 2% HE gLt A Eol ST LYt 0|C|07) 4= Bt FRE|0f JRAHQl =LA ZabE O|Z0|H HHo| 2aHY
Hoto] 7|fHAL BE £ Y0 E+A=XE 2K OF FLCH

A. Integrated Materials
AO1 Integrated Compulsory
of2] A2 HYES A2|0|0|E|E5tA 28310 Z ot OIO|C|0§ AlR|of SX oz Seldts AE WS Hatet ?igi‘aljl;résemati"“
mage

ZHAHQ H|=LIA ZIHE 0|20 |,

Highly Recommended
(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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Media
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S

All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

A02 Healthcare

Hof it o|ofE, HE HME.

'

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
HELS 23 AMNLES Tt B 0 W 2hg 2h8 MH|A e S5, As2es ZTe 2= AHHQHE
AN 2HE MH| 2 22t &8, 2tFAL O 8AL 24 SHQE Zetet 2= &F. 7ot HHE HIRS 2& Algnt

AEZE Al

A04 Media / Entertainment
=9, Yo, L, ST & OC|0f, =AM, 7, CIXE S3HE, 7|E DjCof.

A05 Consumer Services / Business to Business
YE, =8, 828 7|5, ALY & TE MU, 7B H[=U A MH|A, &R & 7Y HRUAH O,

A06 Not-for-profit / Charity / Government
HE, 33 "EE, 0 9 g2 ThA|, TAF THA|, XM SR

All CSR work should be entered in the relevant sector and/or G07. Corporate Purpose &
Social Responsibility category in section G. Culture & Context

A. Media: Sectors Materials
The same entry can be submitted only once in this section.
A01 Consumer Goods Compulsory
AZ, S8 MUET, §A8E, 7|E 7PE8E, 716t LEAH|T(FMCG), 2R, AAMMal, 7+, 7HE M E, XHs XL, "%t Digital Presentation
B HED MHAE B RE HAS Y 26 L UT A6/, mase 126
Highly Recommended

(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG

49



Back to Awards

— Media

B. Channels
M2 Lol A 22| 0flo|E|HIE] X HAL

Materials

BO1 Use of TV & Other Screens
TV,VOD, 1 2| 22t2l MH|A M-S M7t 22t TV 29 23 210l= HX| 232l BH8¥ O]

4% %80l WA A5210] THE 4 YOt 0|0 AEIX| UL

|>

S O| MY B[t}

BO02 Use of Audio Platforms

Compulsory

Digital Presentation
Image JPG

Highly Recommended
(Optional) Case Film

B08 Use of Mobile & Devices
AOIEE, EiS3, 2852, GPS, 2HY A Y 3L o E2[A 0|8 52 Zateh ZHY 7|£0|Lt 0|0 T ot x| BE.

=i

B09 Use of Social Platforms
A4 0|00, 223, 97|, HIC|R 3] AOIE, ZAH MH|A S8 8310 7{FL|E|/AH|RIet 2AH S TS T 5=

b

I.

kel
o

Work entered in this category should be planned and executed on Social Platforms as opposed

to campaigns that went social.

- N Optional
2irle, FAAE, 1 9 @r|Q 7|50l TEE|LF o|o] FHEX| &S, URL
Digital Supporting
B03 Use of Print / Outdoor Content
AR B, MY B, 29 MY, 7|ES FUEO|LE TAE AN, HA HEE, LNl BD ZHS ME1F 1S Digital Supporting
I JPG
20 7b ZEE|LL 0]0f 2BHE| K| UL, mages
B04 Use of Ambient Media: Small Scale Compulsory
e AR 1 9 HOHZ(S2 0l9 HIx3 3719 Oo|YS Eatet HISEE U QA4S 2. Digital Presentation
Image JPG
. . . . o Highly Recommended
‘Small Scale' refers to the physical size of the ambient item, not the scale of the distribution. Please (Optional) Case Film
provide a demo film of the physical samples for the jury to experience Demo Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
BOS5 Use of Ambient Media: Large Scale Compulsory
BT BT AE, BES BB HIETY FESUS Y WY TE. Digital Presentation
Image JPG
: . . . . i Highly Recommended
‘Large Scale'refers to the physical size of the ambient item or execution, not the scale of the (Optional) Case Film
BO06 Use of Events / Stunts .
Optional
2tojE, =X, EME, 22X O[HIE, O|HIE S, A ™el OtAE, 7HF M7, 228 HEH o/HE SO| Zate|Lt URL
olof =Bt X| AL, Digital Supporting
Content
Digital Supporting
Images JPG
B07 Use of Digital Platforms Compulsory
22t ZUE 9 T 7|55t 0|C/0f BHA CIXIE B2 8. 0f7|0& ¥ AO|E, OIO|A2 AO|E, A2, 24 Digital Presentation
Image JPG
QT HiH &3, ojalN SO| ZetE 5 A2t oof =R BiE. URLg
Highly Recommended
. . . . . Optional) Case Fil
Social media led campaigns should be entered into B09. Use of Social Platforms. (Optional) Case Film
Optional

Digital Supporting
Content

Digital Supporting
Images JPG
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B10 Use of Technology Compulsory
OlC|of HH QIS HAsIALL X S 7| & 7|20[ut M 7152 #8. o7|0E Q1B K5, 5w, Tty #y, Digital Presentation
Image JPG
2RI, WAY|7| S =, oS0 QEEE T|g SO0| =Lt 0|0 SRE(X| Y. =7| 7|E BHAL
_ 01O BICH ALSE 01O Highly Recommended
ZREEY2 diE A SlE. (Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
C. Data Materials
Media executions enhanced or driven by data.
CO1 Use of Data-Driven Insight Compulsory
Ojcjof 4ol B840| 80| Bl WUAO|ES LHSHLE M| A2 HOIE B Digtal Presentation
Image JPG
Highly Recommended
C02 Use of Real-Time Data (Optional) Case Film
HAZICZ WY 52 28E0M 84 2HES MIsHAL XSHQ 2HXF A 7Hs8HH 2EE HOH 28, Optional
URL
Digital Supporting
C03 Data-Driven Targeting Content
b0l Ef7|Eg K| Qsks Glo|Efe] 2alofo|E| 23t BRO|Lt BjAH. SEALS BhEA| GlO|E{ T =2 EtY|Hof Disital Supporting
mages
710fgt *E, EtAlD BRHE DA B2 M ES Foldts Ol =20 & Y YA QAAOIES XISt HYS RolF of
=13
.
C04 Social Data NEW
24 D|CjojoilM S| WY& HojE{e 32|0f0|E[2E 2. A4 HO|Fo X HBo=2 AR QIAO|EL; TEE
Et7|e YO HAtof grdE.
CO05 Data Integration NEW
He oM E S2[0fojE|Est AHQ =2 BHE MO +H0| ZHA Tt AEZO0| 2R AAO|ES HS37|
Qs SeElE YYS 20|F= A2|00E[23 HO|E sHA.
D. Branded Content & Entertainment Materials
O 27Ol AF2 22| O E Rt 2HX HIX| YYD 5 7Hset 20tz otE. o] 7o EE52 2H=
AHH|7F ofLlal 2HXE BhED &3t Yotk 0|C|0fo AEe "WItetcths Hol |2l
DO1 Use of Brand or Product Integration into a Programme or Platform Compulsory
gst Tv, OlU] Al2Ix, ® Al2lx, 89 BlTle, 2atol/CiX Y &, S SojMe| HE ujxlet BaEo] metE|Lt ojo Digital Presentation
S = Image JPG
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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D02 Use of Branded Content created for Digital or Social Compulsory
SUE 44 0/T|0f, B AOIE, Do| 22 A0S, REHY OfZ2|A\0|Y, A2, HO[E|S BT So| THE|Lt olof Digital Presentation
Image JPG
TR @S URL
Highly Recommended
(Optional) Case Film
Optional
Digital Supporting
Content
Digital Supporting
Images JPG
E. Campaign Materials
EO1 Use of Integrated Media Compulsory
HTQ SO MEYE O|C0jo] S FFHS YEA| BHUE HAIXIS HEBHT| 9lof CHY OlC|of7t Aot Mg T Digital Presentation
- Image JPG
HAM=XE 2O FO0F T
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
F. Excellence in Media Materials
1 Media Insights & Strategy Compulsory
EE_N SehHEUA S8 01T SE HUNQ SUS BXM Yol HEsts EY 0|C/0) M2 L] flshA Digital Presentation
Image JPG
288 AH|AF BES/LI=0f TS i QAOIEL} O3,
Highly Recommended
(Optional) Case Film
F02 Media Planning .
_ _ Optional
BHE HAIXIE TS| fIth O|C|of EAEF| &Y 3 M EZA2 Q7= SHE EPst7| Qs BLEA] HAIX| 2| URL
MY el AT, YT S MASl 7IRsOF 2. Digital Supporting
Content
F03 Media Execution Digital Supporting
_ o Images JPG
SERS M Kgn THE HXUA SE0|A O|Co{5 AADY 0CI0f 2RXtete] S48 Hato| ofF
AD 2o 7| =X 2OojF0F g HME AER|HAYOl LSOl O|C|0] FOjet S 2|0f0|E[Eok HEO] HALO] Y
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G. Culture & Context Materials
281N QIAO|ES} X WS 2E MEY UL HE.
GO1 Local Brand Compulsory
ErY RIO|LE AIZOIB REEE BUE0| S Ef DA BUE B2 Yo HE. Digital Presentation
Image JPG
Highly Recommended

GO02 Challenger Brand

o =
Sl 32|00l E[H|E|2 HEE HHE BHE

Y e /Yo thEsh 2 Y42 I2|00|E|ESHA S85HHLE T |XI
2|

GO3 Single-market Campaign

CHe ST /AN M B S 2E EEA2 5 B2 AIEE I8 o €A TR RA=X] 2AHOF

G04 Social Behaviour

ME 7HS ARlY 30| ojESHE £ AA/AFUEIOAH I FE.

GO5 Cultural Insight
S8 XG0 ZAE[= OFO|C|0f, BHE, 71K, 2IO|ZAEIL R RE J|Q%t £ 231

elAto|E0f e

S

GO06 Breakthrough on a Budget
Z|thstel ZaHE 7| I TEFE 0| A2|0f0fE[ =5 of At Rf Y 28,

===

19

GO7 Corporate Purpose & Social Responsibility

== S

2
SHO| OEH THKI S HEGD ARUEIO| AS FEX BAOF &,

MBH, B2, 23 2RE ChRE SY A 2S/2HE HEHIT E552 140

GO08 Market Disruption

o pon
M2e S MY $HS +85 B

Xo22E ZHO tSdts HENM SSME SAS IA2|00[E|2stA M=ot ~HIRLE Hi2{dhs SAlOf
|

(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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Mobile

2HY ATO|AAE ClHHO|A F4o] J2|0f|0|E[H|E|E F7tefL Tt

uf¥
il
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rlo
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& RHE 52 Qo022 20| ofo|c|ofo] E=0[0 Helof oiM Y 2400 XFo| Y55 20Fof gLt

A SHO| &= 7|FE2 oto[T|of, dd, SAUF Y, S L 2o LCh
® =z M3 0| UCHE ZI50| KB Ql0| SUS HBS BHY 20| o # W 4 UL

A. Technology

Materials
BHE, NE, MU2AE Z2tstes 2HY 7|22 22|0f0[E[E3H 8.
A01 Activation by Location Compulsory
DHY ZHE BYHE Gps, KB 0|, TZAIDE| 7% 8. Digital Presentation
Image JPG
URL

Highly Recommended
(Optional) Case Film

Optional
Digital Supporting
Content
Digital Supporting
Images JPG
A02 AR Compulsory
57 HdS B8N AN S0l CIXY HE UAIZ SHI 20/0{YS YO RM ALBK ZHUS HMSHE TE. Distal resentation
mage
URL
Please provide a demo film of the technology for the jury Highly Recommended
(Optional) Case Film
A03 New Realities & Voice Activation
SH| S, HO| SE, 46K A SAS S JHA HA, Y #A, SN BAo| A2(0f0[E|=t BE. Optional
Demo Film
Digital Supporting
: y : Content
Please provide a demo film of the technology for the jury Digital Supporting
Images JPG
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A04 Connected Devices / Wearables Compulsory
SLE Ol 4fo| HH|of AZEAL HEYIO) AN LUK HOIE RESHL WS HMote Dt HH S Digital Presentation
o = Image JPG
28t A5 URL
Highly Recommended
(Optional) Case Film
A0S Data / Insight
£% n20|Lt HRLIE|StO| ofn] Y HAE SEE SALL, Kol, HLot7| e 22Y0I0|E| =P BB HRMO= | Optional
I Digital Supporting
0l0jxl .= 749l ElofEfe] 22|0o|E| =23t 28, P
Digital Supporting
A06 Innovative use of Technology Images JPG
LHEE 715 dMH 288 TRstes ZHY 7|52 A2|00E|23 §8. of7|0= HX| 238, 7HEEA,
Ztogr, 207, 0ro|3, O o #WE 7|&0| ZaHE = AKX oJo et X| HF.
A07 Advanced Learning Technologies
ZHte 7|8te] X5 71£2l A2|00lE[ED 8. o7|0= S K5, B, E= 4, FHRE 7|E S0 ZeELt
olof FBH=IX| 8.
A08 mCommerce
024 ofF 2|Xg}, Fof = 3 S YH S22 0[0fX|= 2HY HHA R4 32|0f0[E[Est 8. 017|0= Y,
Y 2lYE =203, of0|H He|go| I 4= UAX[T o]0 ITE[X| 5.
B. Use of Mobile Materials
BO01 Mobile Websites Compulsory
CH A% W AfO|Eot O 3 HE| Q0| Yo XFE W AO|E7 ZetE BE BHY H AO|E, Digital Presentation
Image JPG
URL
B02 Mobile Apps g“ghly :‘eccomf;‘i“ded
t]
DU YAILF ADLE TV ZO2 LD BE Sof UMASLE ¥ AE0f 8 7|E BHIY 2T EQO] BT (Optionah Cose Film
EUBIM CIREZES £ = ZE OfE2|AH0[M(HI0IE|E, sto|ER|E, & 7|8 AFE X))
Optional
Digital Supporting
BO3 Social Content for User E Content
ocial Content for User Engagement Digital Supporting
HHE MSHS £0|7] 2l &4 HRUEOAM HC|, AE2|Y H|C2, Y 3], O|0|X], GIF, 1 2| 2H=S Images JPG
Zgoln 1 Mo, O, W, |X| 2|, ZUS UEES CXQIE 48 S,
B04 Social Commerce
H=UA SR G FHL BHE, HRUE|, 2H[Xto] BAIE T38| /I8 22t HRLIE &&
283l= A2|00E|ES 24 & of7|0fs 2HX, 29, LWL, XY 2, G, MEF YL, 7K AbEe O
Q| £HO| =gt
BO0S5 Targeted Communication
oo Yg&E HFLE, 28 7l <Ish BE, 2uAL, 28, X2|H /X St 22 22 Alth AA0IE IR E
Htegez gEst o &8 8. of7|0|= U[OJE|E el A= Xl AL Ql, 07 QAL E, &8 jAIX|2] HE3L,
Y, A2|00E| 2ot Ml SO| ZHE|L; 00 IHE|R| B,
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B06 Mobile Games Compulsory
HUCE Qo) S| S HUEQ AP BT A20f0|E|=3 SHES AsH RHHY XA Digital Presentation
= " Image JPG
240/ + A=F CIXHRIsHa 2hE A Y. URL
Highly Recommended
. . . . (Optional) Case Film
Please provide a demo film for the jury to experience
Optional
Demo Film
Digital Supporting
Content
Digital Supporting
Images JPG
C. Campaign Materials
BHE, NE, MEI2E 7fMdots ZHHY 24 A Qlat A7 LA 0| M (228 2 o).
CO1 Integrated Mobile Campaigns Compulsory
DY 7|$3 CHE 0/C|0f 7|28 SH B8 &E. B2 YA Ao RHtY T Q47 CHE MYt Digital Presentation
Image JPG
Of g &= 285t=X| 20170 & URL
] ] Highly Recommended
€02 Messaging Campaign (Optional) Case Film
QIAHE HAIE, FA L8, HICIR HAE, AZl SR/, SMS 52 Zgot HAY SHES 28%= &3
Optional
Digital Supporting
Content
Digital Supporting
Images JPG
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Music

97 Anfo|art 22/0folE[ 3t SO Hahuo| T X% 8% BHXE BRI
SENS YT BUCE Q1% X1 29 B2, U 5, 21K ARUAOMS| 93} Lt EAES A20j0lE| et BE
® IEE MM DOl UCHE H40) A g0l SUY HES SO £20 o] ¥ & & LIk

Spikes Asia

ot AES EOFOF gLt

A. Music Content Materials
The same entry can be submitted only once in this section.
A01 Music Video Compulsory
S A% 29 HC|29f AIEHEIE 2 HITI20| SH oIS HOIFHO B, Film
A02 Brand or Product Integration into Music Content Optional
S HICRL O o 3o ZHXQL 2 e BMES JUEl . URL
Digital Supporting
Content
Digital Supporting
Images JPG
B. Community Materials
Creativity and innovation within a channel.
BO1 Music Live Experience Compulsory
EAE, JHE M, MK U BY2HS Tarotel 0|0 TSEX Y, 8%S FHO2 ohs FHOI TR A, Digital Presentation
Image JPG
Highly Recommended
B02 Fan Engagement / Community Building (Optional) Case Film
OfE|AEQ| T B/ RLIE| #0|, TF, RASHL HUE NUEE £ + YA CIXCIE HAH A2 AHRUE ontiona!
ptiona
2SS Hvs SSH W), B0 +F, 2S/HES MEXE o= o Etal Ciah/AFLFH 02| 2 F0| URL
AlAbO| BH = Digital Supporting
Content
Digital Supporting
Images JPG
C. Innovation in Music Materials
Media executions enhanced or driven by data.
CO01 Innovative use of Music Technology Compulsory
S| ZHASHF, NH|AE JHMsts 89 SUED 7|eol 2|0fojE|= 2. o7l g9 2E2|Y BHE, Digital Presentation
Image JPG
HIEl2 =28 MH|2, Z2{0|2[2E T2 ¥ ClHio|2, 8RS I8 417|&0] ZEE|Lt 0|0 Zete(X|= 5.
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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D. Excellence i

n Music Materials
O] 272 AE2 ZTHXo| HiX|7} Lot dSH 22 AH|ZIO| O S REStD 5 7hs ZIE 0|20 We XS
Hotet O 270 EFA2 ZH= XN|7F ofLat 2HIXE THED EE5t Zetst= 0T(0]9] AeS HItstche=
ol 7ol
DO1 Use of Original Composition Compulsory
SRS Qo AR EE HOl0f BXLAS FEopy| 3 3F 29 AN, NN HS, HIL Eyy vce Digital Presentation
Image JPG
OtE|AE Zho| a2 o],
Highly Recommended
D02 Use of Licensed / Adapted Music (Optional) Case Film
SE5| BEMEES Q3| H AT A OfL|X|2 ERHEOM ARLIAOINELE MAH #S A HRS 34 E3 HiX|. Optional
B ol ot a4 U MOl A B, URL
Digital Supporting
D03 Strategic Partnership Content
SUEo| FoolLt AXEE 7|97 AS SH RUXE MM Hoi3 BE07 0|S0| &, HAUE, X4 Digital Supporting
Images JPG
CHAl/HI G2l EhA|QF OFE|AE Zho| S ZaHf2y o],
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OtR =0 AWO|3AE H SioAf2] 22|0f0|E[Eat BHE FItLICH

EEL2 YA oto|C|of, & S5 St 2830 HAIXIE TESHALL EHE FHOf

'

[ea
=S
_?l_
o
Ll
e
>
N
rir
12
HH
o

® WAl FHO| 5l 7S ofolcioiet AelLct
® Mgt Egot 2R10| UTHE HU40) B SO| SUS HES S0 L20| Ofzf ¥ W 4 ALICE TS ‘A ME;: FTET} B, ME; EAE O 1 28t
, 2T s
ABAMMOIA 2t M2 Sitol FEOE RAEOF SO BE AW HHT 7|2t Lo SEsoF BT
® DB FHHOIME o2 AR dite] o2 HEHO} & 5 UOD| BE S| WS HEA| AT JIZ Lol R0 L

=ojFof gfLct

All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

A02 Healthcare

Ao, Ut olHE, A2 HE.

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains

Ensn 2 AMHe Zeots 25 s X 23 3 MH|A Y2 5H, As2s T 25 AEHQUHE
A B ME[A 2Etel 2T, oHFAL O|8AL RS SIS Zetet B E 4. HH et BHE HIRe RE MEnt
AETE Al

A04 Media / Entertainment
=%, I3, LHIE, 2T & O|CI0f, =A, 72, CIX|8 E3E, 7|Ef 0|C|of.

A05 Consumer Services / Business to Business
YE, =8, 828 7|5, UEY & TE MH|L, 7| B[=L A MB|A, LR & 7Y HFLH O,

A06 Not-for-profit / Charity / Government
8, 33 EE, O 2 HYe| BN, AR B, Rk EH

All CSR work should be entered in the relevant sector and/or FO7. Corporate Purpose &

Social Responsibility category in section F. Culture & Context

A. Billboards: Sectors Materials
SR D452 HS2E HIRY EE IDD 20| WA UE S4s 2 Y ASSH N XY TOW
A0l Consumer Goods Compulsory
M 88 MBEET, 285 7IE 7ME8EF, 7IE LEAHIT(FMCG), oI F, HMMEl, 7+, ZHE NI &, AtSAL, RSt Digital Proof JPG
2 HED MH|AS Zotshs BE AE 28 AH[H & LT 2[R
Optional

Digital Supporting
Images JPG
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B. Posters: Sectors Materials
#HOY, 4TS, 38 S SIWASOR MRE 2hY A9t YHQ C|X|Y ZAH,
BO1 Consumer Goods Compulsory
ME 22 MUZT, HASE J|EF 7Y EE, 7|Et LEAHIX(FMCG), 2|F, UM A2, 7+, 7tH N E, RHSAL, RS A Digital Proof JPG
TR HBL MHAE TRSE RE HAE Y AHT) L LR 247,
Optional
Digital Supporting
All fast food entries should go in B03. Travel, Leisure, Retail, Restaurants & Fast Food Chains Images JPG
B02 Healthcare
Hof, Qg O|oHE, 2 HE
BO03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
HEW ST 22 AMES ZEets ZE ne W 2t 212 Mu|A HEd F5, Ns2s ZEt 25 AHHQHE
S PA 2HE ME|A 220l &8, HFAL O 8AL B4 SIS Zotst RE 4. FHH|QL HHE H| RS 2& Algnt
MAEFE Kl
B04 Media / Entertainment
=9, Yo, L, ST & O|C|0f, =AM, 7, CIXE S3HE, 7|E DjCof.
B05 Consumer Services / Business to Business
YE =8 B2B 7| UEE & TE AMH|2, 7Bt HIZL A MH[A, LR & 7| R L 0],
B06 Not-for-profit / Charity / Government
Y&, 335 88, 1 9 g2l ThA|, TAF BhA|, A R
All CSR work should be entered in the relevant sector and/or FO7. Corporate Purpose &
Social Responsibility category in section F. Culture & Context
C. Digital Screens Materials
HAIX] MES Qs HIgX Rl CIX|E C|228 0] 238 288 Z@dsts 2E #F CXE 52 F3. FHel x|
ZaE/EAHE A 0T MEL B ZAE: MEO| HZ
CO01 Animated Digital Screens Compulsory
29 BHON HHHO Yu/ZHX ofLnolHS HBHE K9 CIXIY B0 0)7|of CIXE BaH, ZAH, Digital Presentation
" Image JPG
EMZA C|2Z2 0|, LED C|AE20|E ZetE|L} 0|0 Tote|X]| 3.
Highly Recommended
C02 Interactive / Dynamic Digital Screens (Optional) Demo Film
CIXE HX| ﬁﬂa._l, BH 7l& A8 0jTjof, 2HY S8, 282 S &= 281 sl LAt HOE AR = Ovtional
ptional
29 OXg &1 E1|0|E1 4 AlZz Bhed ClAE 0], ZOME 2HEXMY YOIO|E 7tset 2HXE 248 F= URL
7jelstEl Hlo|E Lr MAIZHHOEIS #83HE SHOl Se CX|Y Za. Digital Supporting
Content
Digital Supporting
Images JPG
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D. Ambient & Experiential Materials
33 37, A8, B2 WY 9t WACR B HETN0|D AR HEIE XE JHY B HENQ B0 A0S
Q8 CIXHQIEl ZE (@ DE/ZEAE)2 0] MMof| ZeE|X| %S
DO1 Displays Compulsory
T BHOM S0 HYS RS FEE CXQE AST S8 OfEYIS EET MAIE BHX HA|, 4% Digital Presentation
Image JPG
Ol%, 0HE W TAl & SSFAME BEE = A HE.
Highly Recommended
(Optional) Demo Film
D02 Promotional Items & Printed Media Optional
T8 2ol REE= S28 Of0|Ht BEHE 4F OHE, 2|HY AE0, TAZ] SOHM HIEe A2ES URL
Z3tetLE Ofof J 3t K| 8. Digital Supporting
Content
Digital Supporting
i . . . . Images JPG
Please provide a demo film of the physical samples for the jury to experience.
Do03 Special Build
U2 AR, 22 AEE, 28 U Y ZHES et © ol AR Hx &5 =00 MO|E, T 2E0,
3D/HIEZE HEf ALO|E, 7§ -, 220f 0|CI01E =St 0|0 Sote|X| gis.
D04 Live Advertising & Events
FnFIE BE 2t0|E HAE EFSHALE DMO| HAIZtCR He T Y B8 EFH0= 2ol Z9, AlgEF,
HHE EME Z2RM OHET ZHE & IOLt 00| FeHEX| #3.
DO5 Interactive & Immersive Experiences
AHZPZF RO T B 2E. MEE O E, 48R 0 B, S2[F 4= A8 AHUEIE A Y, 2UY
2E2|H3, DHY B8, Tty WY/ Sy, EXIS0 O RE B0l ZetE|L 0o ITHE|X| Y8
D06 Transit
A s B5TYS 28 HEE 52 MR 1. EFH0= XHSAL 714, B, EA| B2 HHT| 59 28
L= FAE, 3Y HA YR, 7R, AN 2, BB, AE 22 w5 U §2 AI0|EQ| #80| ZEtE(Lt 0|0
EECIR
E. Innovation in Outdoor Materials
BHE HAXIE HESt= & 5 0|CI0je] 22|0f0|E| 26t HAUXQl &g
EO1 Standard Sites Compulsory
ZOE, BAE, BV D, ST A, MW B2, (ABY0|, 7IF MY 5B TS 00 FHEX YE Digtal Presentation
mage
HERel gt 0|Cjoje] YOS Yot HIEET T gt AOIES 98| BE NE ’
Highly Recommended
(Optional) Demo Film
If you are submitting more than one execution please upload all executions in a single digital Ovtional
L ptional
presentation image. URL
Digital Supporting
E02 Ambient Outdoor Cc.m'tent .
oo o o BHO SR S ol x4 [ p—— X HF BL74D Ol c xpm Digital Supporting
33 3 AE, B E S 285t U0 A TEH ALE X|Ests HlEEH0|L T & 28 S Il BHE HEF Images JPG
EO03 Technology
Y YEE AE 2Hdo| 78, E2OYW 0|0, EE, 52 ¥4, HRH g4 Y 71& ¥ F ASKsE
metSiLt ojof 2K Y& T ¥ AYS BEE 72 HUHA B




Back to Awards

— Outdoor Spikes Asia
F. Culture & Context Materials
2315 QIALO|EQt XY Matg ztE WEY Ue FHE.

If you are submitting more than one execution please upload all executions in a single digital presentation image.

FO1 Local Brand Compulsory
Erel X|QOILE AIROIB REEIE BHME S B2 D20IA| BUS 2o YO HE. Digital Presentation
Image JPG
Highly Recommended
F02 Challenger Brand (Optional) Case Film
Y sEo| /A Yo iSol H2 WA S J2[00|E|E5IH S&SHHLL HY |FRIE Z7|5t TEHQl ALt Optional
SAHQl A2|0O[E[H|E| 2 THE=E HiE BHE URL
Digital Supporting
Content
FO03 Single-market Campaign Digital Supporting
Images JPG

CH ST /A ZOM B S E EEE2 5 B2l A S QI8 oA CIXAE =R ZARSHOF .

F04 Social Behaviour

ME 7HS ARl Y 30| o|ESHs £ AA/AFUEIOAH I FE.

FOS5 Cultural Insight
S RGOIAN LEIE OfO|C|0f, B, J1X|, 20| TAEIUR FE| 7|95t ST 23HE QA0 EY FyuS B,

of

FO06 Breakthrough on a Budget
Zchetel kg Lh7| 9ot MEfH0|n S2[0f0|E|=oh of it AHR 2.

F07 Corporate Purpose & Social Responsibility

AfRlN, 82/, BFN SHE CHRE S XY BE/SUC ALL|E. SEHL DU 225 AZYo RN HUCO

SH0| oA ZtXIE HEStn ARLIE|Of IS =X 2AYOF .

F08 Market Disruption
Xo/22YE ZHO et HENM S LAS I2|00|E[ESHH TSt 2HXHE Hi2{sts SO
|

M2 BUC HY $HE $EotE 2

62



Back to Awards

— PR

PR ALI0|3A = MEFX 0| A2|YO|E|ESH HRLIAOME HY

=]

Zhgtu ot

® AARE ol2f ZIFON et THED ES Tt 22 B2 SUELITE 0f0|T|of 20%, HEF 30%, A
SH 220N S HES AC) 38 FEY & USLICEL THE, A PR ME[OIE 1212 EF S YBLICL
[ ]

o TEO] O{EH ol B0f| IFE F1 HIZLA, AR, B3HY HStE FEYER EO0jFOf gLICh =X
=
=

20%,

Spikes Asia

S|

A 9 A1} 30%.

A. PR: Sectors Materials
The same entry can be submitted only once in this section.
A0l Consumer Goods Compulsory
ME BB MBEET 28F, 7IE PS8 8F, 7Bt EAHI(FMCG), o1&, AMAME], 71, ZIE M &, XS A, RHS A Digital Presentation
B HED MHIAS BYHE D HAE RY 26K D LT 2T, mage IPG
Highly Recommended
(Optional) Case Film
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains
Optional
URL
A02 Healthcare Digital Supporting
| QF Ut ojoFZ AZF HE, Content
Digital Supporting
Images JPG
A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains
NSRS Y HAES Tefots BE DS L BT A MH|L 4B, X, NSUS T 25 AFEHYE
AN 2HE MH| 2 22t &8, 2tFAL O 8AL 24 SHQE Zetet 2= &8 7ot HHE HIRS 2 At

HAEFE Aol

A04 Media / Entertainment

=9, e, 2eulE, £ & 0|00, =M, w2, CIXE £ E, 7|6 D|C(Of.

A05 Consumer Services / Business to Business
YE, =8, 828 7|5, LY & TE MH|L, 7B HI=L A ME|A, LR & 7Y HF LA O,

A06 Not-for-profit / Charity / Government
R, &3 8L, 1 2 HYa| T, TAF BA|, Hd B

All CSR work should be entered in the relevant sector and/or G07. Corporate Purpose &
Social Responsibility category in section G. Culture & Context
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B. Social Engagement & Influencer Marketing Materials
Entries should focus on how social / digital platforms were leveraged to support or execute the PR campaign.
BO1 Social Engagement Compulsory
SRS QIR =9 07| PHGE BH YU A 0|T|0f AE2YY BIL TEL YEA HUE QAT BHUYE Digital Presentation
Image JPG
#0|7| flof &4 O|C|0fE O EH 2E8M=X] Eo{F O 2 URL

B02 Community Management

Highly Recommended
(Optional) Case Film

BHE BAQ VWY, Xl EES A4 EZE2 HEA| BHE 229l ARJLUE/EZ DA o7t ofEA HYE

#3220 ZRLIE Lo A2let HUE SYMER| ojF o} 3 Optional
Digital Supporting
Content
Digital Supporting

B03 Real-time Response Images JPG

MAS A, 33 28, 3 o dFst= dAIZH 253 A E tito] 22|0|0jE|2stn 71X = Yo R SHEt

HOBIE & CIRIQIE HA[ZE A 25,

B04 Content Creation & Production

22 I, ueS Qld MZE X SFX2 BEA| MZAE ZHXTF OfEA EME HAIX|et LA AHEOf

oA @D Do oS FESH=X| 2o{Fof g

BOS5 Content Discovery & Amplification

Zoh Fx nolA cirbvby| et 2= =Enr g0l thsh 32|00jE|ET WS M. EFAS HEA 25,

ZH, 3], 27 0lCloje] ZO| oA EME Fojet QX = 40 7|H =R HO{F of g

BO06 Innovative Use of Influencers

5% NYS (4 O= HAUE HAIXIY IXIES £0I7] I3t 22|0]0[E| 5t HAXQl ABZ AN

=i X=2

zS.

C. Insights & Measurement Materials

S2[0f0|E| 2ot FZI HFLAOIE HafS FHSHY| flet HOIH 282 28d. EFA2 YEA £ Gato]

Al detg 0 Amelg JHLsts QAOIER} Y| MFStn Al Z2 ATH0| £HE FoF & EFE2

BHEA| Bl 2D 7|7 L7 0[H0| CHRIOF 3t= ZH<Ieh WEt 8l os AR ZHIE sfZe &2 43S Lo{Fof

E=13

.

CO1 Research, Data & Analytics Compulsory

g8 T2 o0| Yt 7|0Lt E2S KBt AT HOE F4 EE MY IS QAN0|E EEIL BEA| Digital Presentation
Image JPG

GITLE QIALOIE, At o] &, HEF 7 & o] SHE HMSHoF &

Highly Recommended

(Optional) Case Film

C02 PR Effectiveness .

Mof| Q=g Ak = SF REZL S O|Al EIZ XIS H Pz} Z4qF ™ Optional

H=L[29t g0 Y5E JeS 0/X= A2|00|E|23 252 24 EF22 BHEA| 21t Ho|E et A1t HIto URL

ABE £ SO M% BB, 24 WS NI B KU HIZUA AT 0ICI0jo Wit YT A HYE. Digital Supporting
Content
Digital Supporting
Images JPG
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D. PR Techniques Materials
EEA2 BEA YAS Wl Rlots AHQ ZuE Y37 2lol MESH PR B2 42| 32|00lE|Ee Folo] =HE
Fop g
D01 Media Relations Compulsory
Hoj, 0%, A st nEo| WMo FAHE 2E NPT YHel MR £ PR FEAL HEA 20|, BE, Digital Presentation
Image JPG
HAIRIE Zget Ojcjof Znto] #HES 20{F0F g o H2fo| Yst= AW Z2HE FHstAL X {et LEe
ALAFO| BRI =] Highly Recommended
(Optional) Case Film
Optional
D02 Use of Events & Stunts URL
el 88 Mo ptoz JiE MH, OHIE, iz, 328 A, T O|HE, 22| o0&, A et 08, 7Y Digital Supporting
= Content
O|MIE, A mE|, QIE Yl g4 O|HIE, =X S2 283 HalC £ FHELAHO0|M T2HMEO JK HMS - i
lWE, By DHE|, ey IME, 5X 52 YEol0 BAUCS £& ARUAOM T2YEo| K9 B Disttal Supporting
TE5t= AHE. Images JPG
D03 Launch / Re-launch
HZOILE MH|AE THEAISEZ| QIeh A Ztet 28,
D04 Brand Voice & Strategic Storytelling
s/ R0l £ BH/0|0PIS YHEA DY 52 WHOR MG D HE, FF, 1Y HAH @22
o= E DAl E HEY TEE
D05 Use of Technology
oS X5, 7t oY, 2R S =7, MY, AofRE, AHMYEE J|g S5 ZED PR AL QS HAstn
X @lst7| oot CIXE Hilo] FAE Wols 7189 71& 22 MER 71&.
E. Excellence: PR Craft Materials
Exceptional and creative best practice within the chosen PR specialism.
EO1 Corporate Image, Communication & Reputation Management Compulsory
0|0|X| 2 &=t 7{Lt QIX|EE &0|1 7| BME, =X, 7|Qo| QIAS SMSe RE Digital Presentation
Image JPG
Highly Recommended
EO02 Public Affairs & Lobbying (Optional) Case Film
HAH 22 B A= ofLat BH| E= FYRAT 33 Y M2 2810 33 A ofFH o &S 0K AL Optional
%217| i) ALE HE. URL
Digital Supporting
E03 Crisis Communications & Issue Management Content
Jlgo Melmet B0 P 0|E £ Qs A7ILH £H 7 X2 Aol AL/Hal FERS BEA| 7| Digital Supporting
Images JPG

HRLAOIY HEfo| A=l daiof 2ot St fst= ZUE 0|8 LS Eo{F0F &

Content of entries in this category can be kept entirely confidential and used for judging purposes only.

E04 Internal Communications & Employee Engagement

St S| OfO|HE|E|LE BIAIK|S At O|=8 T Wet BalS mget LR HRLHOIM 2 BE o,
SERS YCA| O{F7 BE0| 5 75 ZI, Ne UEE U HIALUA HYOR HYER HoiFF B,

E05 Sponsorship & Brand Partnership

S oXlE/HRUA SES PYokn BAUC, X%, 7|0l o|0[X|B M| o) SY/MELY T8 B

'

.I

kel

=
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F. Campaign Materials
F2 PREMOE AN, FEE|E stLbol AEolo] of3 OjCio] BAES Bt NE.
FOI Integrated Campaign led by PR Compulsory
WHO LY Meet 4L YT SUE HAKIS BYSD 2H|XI| AIAT BE S BBHAI7|7| o) CHet REE0| Digital Presentation
Image JPG
YOt MES T HYAUD IEYERS HOFE SAS 4IHOE S IE,
Highly Recommended
(Optional) Case Film
Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
G. Culture & Context Materials
21X QIAIO|EQ X WS = MEY UL HE.
GO1 Local Brand Compulsory
Erel X|QOILf AIROIB REEIE BHES S B2 D20IA| BUS 2o YO HE. Digital Presentation
Image JPG
Highly Recommended
GO02 Challenger Brand (Optional) Case Film
Y sEo| E/AYo iSol H2 WA S I2[00|E|E5IAH S&SHHLE HY |FRIE Z7|5t TEHQl At Optional
Sl 32|00 E[H|E| 2 HEE HHE BHE URL
Digital Supporting
Content
GO03 Single-market Campaign 1131g1 tal ?;gpomng
mages
EHY RTPXS/AILOIMD HE B FENULS S E12 NTE AsH O LA CIROUEIQER BAOF B, *
G04 Social Behaviour
Mg JHST ABIE WSO o|ESs £F D2/ QLIEINH YEwe BE
GO5 Cultural Insight
S8 XG0 LU= = OF0|C|0f, B, 7HK|, 2IO|ZAEIYZ R E 7|QIst £ 221 QA0IE0] Y2 A E.
GO06 Breakthrough on a Budget
Z|thetel 2abE L7 2l MEFHO| D S 2|0 O[E[ 23t of Mt RHR 28,
GO07 Corporate Purpose & Social Responsibility
AEH, 221N, BYH ENE CHRE 8N XY BS/HUC AE|H S, SENLS DY 2212 FUYORN S|
SHO| OfEH 7HX|E HEStD HRLIE|O &S HER ZASHOF &
GO08 Market Disruption
Xo/22E ZHO St HE0M SEME LAS I2|00|E[ESHAH TSt 2HXE Hi2{sts SO
M2 SRc XY $Hg $80s HaC,
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Print & Publishing

Z2E & W22y AM0|AAE {52 A2|00|E[HE|E HIFFLICH

EEL2 YEA AIME 1= ofo|C|of, & 2laf OC|ofoM SE-dat Fofh Fol g %

) . .
= .' Spikes Asia

YA SHO| 5[ 7|E2 oto|T|ojet UL}
® szs MMI 0| AUCHH 40 M gI0| SUH AT S Qlafo ST 220 off M P 4 ALLICH CHBL A ZRIE: MEO| 133 SEY
+ AFLICH
® AMMOIN 7 HHS SjLto] SEOR TA0} N RE MBS BEA| ST 7|2 Lo FHEOF ELITH
[ ]
B, C MMO|M of2] S St EFCZ FEY = AN, ZE Aot ST AHF2 HEA FT 712t Lo =>=fof ghich
A. Print & Publishing: Sectors Materials
The same entry can be submitted only once in this section.
A0l Consumer Goods Compulsory
ME BB MBEET 28F, 7IE PS8 8F, 7Bt EAHI(FMCG), o1&, AMAME], 71, ZIE M &, XS A, RHS A Digital Proof JPG
2 HEFD MEAS Zotdts ZE IjAE 2 AT S LT 2.
Optional

All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains

A02 Healthcare
Hof, Yk olofF, AT HE.

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains

SusSat 23 AALS ZHsE ZE 0E A 2E 2E Mu|2 g2 S5, Hsts 22t ZE AHHQUHE
A B MH[A 22l 2T, oHFAL O|8AL RS SIS Zetet 2 E 4. tH et HHE HIRT RE MEnt

HAEFE Aol

A04 Media / Entertainment

=9, e, 2eulE, £ & 0|00, =M, w2, CIXE £ E, 7|6 D|C(Of.

A05 Consumer Services / Business to Business

YE 58, 828 7|E UEY & UE MH|L, 7|EHH[ZLA ME|A, LR & 7| ARLA O

A06 Not-for-profit / Charity / Government

R, 3 8L, 1 2 H[Ya| ThA, TAF BA|, AHd B,

All CSR work should be entered in the relevant sector and/or C07. Corporate Purpose &
Social Responsibility category in section C. Culture & Context

Digital Supporting
Images JPG
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B. Innovation in Print & Publishing Materials
= 0|¥o| &ES MESCHH stitel CiX| 2 Z2{HE|ojd o|n[X|2 Y= EsHof &

BO1 Innovative and Adapted use of Print & Publishing Compulsory
22Ho2 BEHE QA8 £ T& FHY, HHYHO|D HAUKl oIy FE. Digital Presentation
Image JPG
Highly Recommended

Please provide a demo film of the physical samples for the jury to experience. (Optional) Demo Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
C. Culture & Context Materials
2o1% QlARO|E0t XK WS 2E MEL UL HE,

If you are submitting more than one execution please upload all executions in a single digital presentation image.

CO1 Local Brand Compulsory

EHY X|SO[LE AIOIB RSEIE HUE| S BN DM BLE £ Yo ME. Digital Presentation
Image JPG

Highly Recommended

C02 Challenger Brand (Optional) Case Film

dY EEo| A2 Yo thSsh 2 YAS A2 00IE[E5HA S&5H7LE FY RIS Z7|5t0 TEX QI Afnet Optional

M Ql A2|00|E[H|E|Z TS HHE HAME URL
Digital Supporting
Content

C03 Single-market Campaign Digital Supporting
Images JPG

CHe ST /A EOIM B S AE EEA2 5§ B2 AIEE I8 o €A TR =X 2ASHOF &

C04 Social Behaviour

A e RIS 850 ol Feh SF DAHRUE gL 5

O

CO05 Cultural Insight
78 XG0 M LA L= 0oto[T|of, 2, 71X, 2tO|ZAEIAZ2E 7|Q

o
Jm

g 23 QAMOIE0 FEH2 HE.

Ho

CO06 Breakthrough on a Budget
Zchetel =g 7| ot MEfH0|n S 2[0f0|E|=2oh of it AR 2.

C07 Corporate Purpose & Social Responsibility
ABIE, R2IH, BN BHE ORE SN XY ¥5/2UC AEH S, FEYS DAL 2318 QFHCRM HAUC o

SH0| oA ZtXE FEStD HRLUEM S =X BAHof g

C08 Market Disruption
/222 ZHO theste 2HE0A SE&ME YAS A2|00|E|EEHA H=StL AHXE Hi2Sts SAIOf
|y

M2e BUE HY WHE S+t o
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Radio & Audio

2|2 & 2U|2 ALO|AAE A2|of BB El A2|0f0|E[H|EIS HIFLICH

SENS YCA 3FT CONE $50H 2012 244, A4 O[b{0|d, 248 B2 AS2YYOR HUC HAIXIS HEOHs TS BOFOF BHLCH
® YA BFO| &l 7IFEL F2 ofojtjofet Ayt
® sEw udm 20| UCH T4 N 20| SU UES 20|09 L BR0| oz ¥ W + USLIC T, A 2HT|20 2] 9: MEfolS
1809 58 4 YU
® A BN 2t HuS Siel FEO2 A0 S ZE S FAT Y12 Lol SWSIOF BT ¢, D AHAME 012 o] HuS Sl
SE02 NBY 4 ALtk S, RE NB2 T 7|2 o] ¥ehof FLc,

) . .
= .' Spikes Asia

A. Radio & Audio: Sectors

Materials
The same entry can be submitted only once in this section.
A0l Consumer Goods Compulsory
ME BB MBEET E28E, 7IE P8 8F, 7Bt LB AHI(FMCG), o1&, AMAME], 71, ZIE M &, XS A, RHS A MP3 Original Version
2 M ED MHAS ZSts RE WAE R AR 3 LT A
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains Optional
URL
Digital Supporting
Content
Digital Supporting
A02 Healthcare Images JPG

Hof, &t ooFF, AL HME.

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains

SusSat 23 AALS ZHsE ZE 0E A 2E 2E Mu|2 g2 S5, Hsts 22t ZE AHHQUHE
A B MH[A 22l 2T, oHFAL O|8AL RS SIS Zetet B E 4. 7tH et HHE HIRe RE MEnt

AEZE Al

A04 Media / Entertainment

=9, e, 2eulE, £ & 0|00, =M, w2, CIXE £ E, 7|6 D|C(Of.

A05 Consumer Services / Business to Business

YE 58, 828 7|E UEY & UE MH|L, 7|EHH[ZLA ME|A, LR & 7| ARLA O

A06 Not-for-profit / Charity / Government
g7, &5 8L, 1 o H/Y2| T, AF EA, RHd THAL

All CSR work should be entered in the relevant sector and/or D07. Corporate Purpose &
Social Responsibility category in section D. Culture & Context
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B. Excellence in Radio & Audio Materials
BO1 Use of Music Compulsory
RHxt 3, Blojda @ B i 7|E ol BR HM0| ZHE/L oof TereX| S, MP3 Original Version
Highly Recommended
(Optional) Demo Film
B02 Sound Design
S =21 20| 55, SH OtERA S8 RS QLQ 94 FA|, &5, 25, d4sts Z2M2 .
Optional
URL
Digital Supporting
BO3 Script Content
2r|e HBoA =AU ofo|T|of £i HAXKIE THEHE 23-E. Digital Supporting
Images JPG
Scripts should be specific to the audio medium. Scripts for film work will not be accepted here unless it
ran as a standalone audio content.
B04 Casting & Performance
s So HEHOl AJEE MY E0h Ifo]A, AY, SURA S5 ZHBILE 0|0 I RER] BE.
C. Innovation in Radio & Audio Materials
HHE HAXIE HESHY| flet 2iE| /|20 HAXQl 28 AH|XHS0| 2i0 /202 ZH=0| FHostn SESH
OZM AHIX ZBH S M5t T ASH= AE.
CO01 Use of Radio & Audio as a Medium Compulsory
HUCS AR WS % atr|e/erieo| ANl #E XL 2tr|2/2r| 2 20| Hojon B MP3 Original Version
OLE0AN AES I MSt D EABIA| 7| = BHE Highly Recommended
(Optional) Demo Film
If you are submitting a series please upload all executions in a single mp3 file with a gap denoting the Optional
. ptional
start of the next execution. URL
C02 Use of Audio Technology / Voice Activation Digital Supporting
HXIo| AL EFHEHOZ M FEHQI AL HHAl QC|Q0| A T2 M AQ} HiZo UHS HoFLE Content
o Digital Supporting
DHY S8 715 & 718, AZEQ0 JiY A 0 9 RE J|& 28 EESILE 0[]0 RTHE(X| A3, Images JPG
C03 Branded Content / Podcasts
20 SA=, 2E2|Y EUE, JHAE, T2 S S Zotol R LR EHZNM HSsts 7 E, 2,
Bt S BHX/Z2 )Y BEME HAX|/ZAel 2RI &0 HFAtel dRE /fMsts SHE.
Please supply a sample audio file of up to 30 minutes.
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. Culture & Context Materials

D
2845 OlAf0|E 9t KN W2t 2

Al =2+ O]
= (Sk=y

O M

rir

Xt
X}

it
o

If you are submitting more than one execution please upload all executions in a single mp3 with a gap to denote each new execution.

DO1 Local Brand Compulsory
Y X[O|LE A2 FEEl= BHES £ EfZl D240 SHE 28] 227 A& MP3 Original Version
Highly Recommended

(Optional) Case Film

D02 Challenger Brand

2y sAsel YRAIY 188 W2 YA S 200l S Y RNE E7|8n WA At |

ptional

SAHQl A2|0O[E[H|E| 2 THE=E HiE BHE URL
Digital Supporting
Content

DO03 Single-market Campaign Digital Supporting
Images JPG

CH ST /A ZoM B S E EEE2 5 B2l A S QI8 o€ CIXAE =R ZARSHOF g

D04 Social Behaviour
MY bt ABIY 8S0) oTehs S8 AFIRUEN FTee 2B,

DO5 Cultural Insight
S RGOIAN 2L OfO|C|0f, B, JHX|, 20| TAEIUR FE| 7|98t ST 23HE QA0 EY FyuS B,

of

D06 Breakthrough on a Budget
Zchetel =g 7| 9ot MEfH0|n S 2[0f0|E|=2oh of ot AHR 2.

D07 Corporate Purpose & Social Responsibility

AfRI%, 82|, BAN SHE CHRE S XY BE/SUC ALB|E. FEHL DAY 225 AFYo RN HUCO

SH0| oA 7HXE FEStD HRLUEM S =X BAHof g

D08 Market Disruption
Xo/22YE ZHO St HEM S LAES I2|00|E[ESHAH TSt 2HXHE Hi2{sts SAI0f
|

M2e BHUE HY Wy +gots o
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al & Influencer

wn
O
0.

29 & AZRAN AMO|AAE J2|00[E[E3H ALe|H Aot MEH QIZR N 078 SR M S BoretL
EEM2 24 0|C|0f, EHE SEOAL AERAML F 70| OfEA YUY 432 0|BUA=X] 20F0f LCh.

BiZS CHDt 22 BIZOE SHELICH OFolC|of 30% X2 20%, A 20%, ATt 30%.
A

QEFAM £20| o7 B & 4 QAELCH CHEL ‘A &4 & AERAM:

A. Social & Influencer: Sectors Materials
The same entry can be submitted only once in this section.

A01 Consumer Goods NEW Compulsory
ME BB MBEET 2E8F, 7IE P8 8F, 7Bt B AHI(FMCG), oIF, AMAME], 71, ZIE M &, XS A, RHS A ?igi‘a';l’:ésemaﬁ"“
mage
ZHE M EF0 ME|AE Zoets 25 AE 2 2H[XY 8 W 2HA URL
Highly Recommended
(Optional) Case Film
All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains.
A02 Healthcare NEW Optional
= Digital Supporting
oF ol o|QtE HZ M| E
M oIS, U MB. Content
Digital Supporting
A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains NEW Images JPG
SRS Y AAES Tofots BE DS L BT A MH|L 4B, X, NSUS T 25 A IYE
AN 2HE MH| A 22t00 £, otFAL 0| 8AL £ SRS =olet BE &F. 7HH et HHE HIRS 2 AlEDt

AEZE Al

A04 Media / Entertainment NEW
=9, Yot L, ST & 0|C|0f, =AM, 7, CIXE S3HE, 7|E DjCof.

A05 Consumer Services / Business to Business NEW
YE, =8, 82B 7|5, ALY & TE MU, 7B =LA MH|A, & & 7Y HRUAH O,

A06 Not-for-profit / Charity / Government NEW
HE, 33 "EE, 0 9 g2 ThA|, TAF THA|, XM EEA).

All CSR work should be entered in the relevant sector and/or D07. Corporate Purpose &
Social Responsibility category in section D. Culture & Context.
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B. Social Insights & Engagement Materials

O] 2Re| AF2 £480| 22t/ ARLIE[Q BAHE He Lt ot Hsof o] 9l £ 7hset ZatsS MES

iy

0] §SHOIRA= X2 YAto| BrEE.

0!

B0l Community Management NEW Compulsory
22t A8 ARLE| Fol, 5, KX S QI¢l CIXIIE Alg] &, &0 =1 Bd/HIEY MBS Yo R 3t= Bt Digital Presentation
Image JPG
HRUAO|HL 2AE0| BE A0 BHEE. URL
Highly Recommended

(Optional) Case Film

B02 Real-time Response NEW
~8 EUES ZEY AAXA AH, S 2H, 3 2 A

™
et
o
=2
10
=

0
K
AT
bt
i
in}
m

= 32[0jolE| 2ot

o2 =2 O (= A
Yoz fBiA At2lX 39 HOIS ST Bl Ats| ZE. Optional _
Digital Supporting
Content
Digital Supporting
B03 Social Data & Insight NEW Images JPG
£ 1H0|L} HFUE|S |0 A= BAES WAL LTAIZ|7] 2lcf CIOIE{QF AAO|ES 2HEACEM SHE 24
Al &4 HojE/2A0 MEH S822 A2 AAMOIES YA BHAE.
B04 Innovative Use of Community NEW
HIZLA S8 dgs FAHL 2HE, HRLUE|, 2H[Xke] 2HAIE 57| /I8t 7|&E 28 S F/22H2 HRLUE
32[00|E| =t 28,
C. Social Content Marketing Materials
Ol £5O| HELS THAJL EFU DUS HBHOE BOISY YHS M0l BT
CO1 Content Placement NEW Compulsory
24 HEe g8 BHxet MY MeF Ol uhX]. FYAS 24 WHAS RN Yots M ZHx| Digital Presentation
Image JPG
e HiAl 2L F 2ol . URL
Highly Recommended
C02 Innovative Use of Influencers NEW (Optional) Case Film
QIZZ oMol T2(0[0|E| Y B, HHUCL ZXo| YT AXEE 7|21 HXLA HTHE 0|B0f Y 2HoR
QERAMTL BE DR FHIXE =it /0] Iotel x| S
Optional
Digital Supporting
) Content
C03 Co-Creation & User Generated Content NEW L .
N Digital Supporting
ARUE/HMEL SEEQ O =S £0|7] I3 EHME A=of 7|03 Lt YHG=F CIXAE 248 25, Images JPG

C04 Social Commerce NEW

EFH{20t M AMAE QI3 24 O|Cjo] 9 &8 EWES 8310 HI=L~ YIS &S HE.

CO05 Emerging Platforms NEW
HI=LA SEO I 0|X|AL 2ME, AHRLE|, 2H[Xteto] BAE 7HMsL7| 213t M2R2 28 EHE2

AzojolE| =gt 28,
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D. Culture & Context Materials
238 QIAIO|EQt XX oiztg zhE MEZ Qe &E.

DO1 Local Brand NEW Compulsory
S7 12l D20 @S B2YOT|E, BY XI0ILE AR RSEE HUEES Y NE Digital Presentation
gxl?]%e JPG
Highly Recommended
D02 Challenger Brand NEW (Optional) Case Film

Y 2HEo /Yo s B YA S I2|00|E|EstA S8t HY {FRIE Z7(8t TEHQl Afngt
2|

o =
Sl 32|00l E[H|E|2 HEE HHE BHE

Optional
Digital Supporting
) ) Content
DO03 Single-market Campaign NEW Digital Supporting
Y IR H/AIZOIM B LGS AE EFA2 £ B AIEE s 018 TR EI A=K 2ARSHOF & Images JPG

D04 Social Behaviour NEW

ME 7HS ARlY 30| ojESHE £ AA/AFUEIOAH I FE.

DOS5 Cultural Insight NEW
£ X0 LAR= 0to|T|0f, 2, 71X, 2tO|ZAEIUZ 2E 7|05t £ 2215 QA0|E0| 2 ZHE.

D06 Breakthrough on a Budget NEW
Z|thstel ZaHE 7| I TEFE 0| A2|0f0fE[ =5 of At Rf Y 28,

AL e |

19

D07 Corporate Purpose & Social Responsibility NEW
AMBH, B2, 23 2RIE R S XY 2S/EHUE HEHIE EEN2 140 2915 JEYCEMN BUE”

SH0| oA 7HXS HESHD HRLIEI| F32 FHEX| DAY} &,

0!

D08 Market Disruption NEW
Xo22E ZHO tSdts HENM SSME SAS IA2|00[E|2stA M=ot ~HIRLE Hi2{dhs SAlOf
|

o gy
NEE U= MY wHg +83E 2a
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Strategy & Effectiveness

1986 A6} F2|0fo[ElulE] 442] 7|Z0| © ATHO|SA ORAIOF OfIEE 2022 WRE YO OfYSE SN M 284,
NME HE g B ATO|IAL BIXQl M2 oY HHCE KHOISHD HXLAS XD BNHE FEoD AL O 2
FEx oL,

T
ot
Ll
rlo
4
=

g¢

it}

ﬁ
q43

njo

ol

B
s
[
finl
>
~
s
g
In
=l
=

)

® MAte of2f 7|E0f what MWD Y CH3at 22 HIF O R RH{ELICH HIELA/EHE SA 20%, SR

S= =,

OFO|C| O] 20%, A1t 30%.

=3t dge

7|9l AR % SAIFOl 2 Zof Chet S efAIS HOIFOF UL

27| H Ql Atal 30%, 22|0j|0|E|E

® Mep BN RROME SU AES AT 33 SEY 4 ASLICH
® et g mut ATO|ZAO HS A LR 2018 W 12 € 1 LHE 2022 13 1 Y 30 YK YLICH MBS 0] 7|ZH Lo BA 7SO LT

} 28, S2|0[0|E[H|E|E BIFLICL

ME BB MBEET 2E8F, 7IE P8 8F, 7IEt B AHI(FMCG), oI F, AMAME], 71, ZIE M &, XS A, RHS A
=5

b =]
HH MBS MHAE ZHOts BE HAE 28 AT & L 2[R

All fast food entries should go in A03. Travel, Leisure, Retail, Restaurants & Fast Food Chains.

A02 Healthcare NEW
Hof, Yk olofF, AT HE.

A03 Travel, Leisure, Retail, Restaurants & Fast Food Chains NEW
HELS 23 AMLES Tt ZE uE W 2hd 218 MH|A e S5, AS2eS ZToe 2= AHHQHE
AN 2HE MH| A 22t £, otFAL 0| 8AL £ SRS =olet BE & 7HH et HHE HIRS 2 AlgDt

WaEZc HQl

A04 Media / Entertainment NEW
=9, Yo, L, ST & O|C|0f, =AM, 7, CIXE S3HE, 7|E D|Cof.

A05 Consumer Services / Business to Business NEW
YE, =8, 828 7|5, ALY & TE MU, 7B =LA MH|2, L& & 7Y HRUAH O,

A06 Not-for-profit / Charity / Government NEW
YR, 33 YR, O 9 H[ga] BN, ZAF EH|, X AL

All CSR work should be entered in the relevant sector and/or C07. Corporate Purpose &
Social Responsibility category in section C. Challenges & Breakthroughs

Optional

A. Strategy & Effectiveness: Sectors Materials
Work in this section should focus on effectiveness achieved in a particular sector, and whether the work achieved or exceeded its
objectives and goals.
The same entry can be submitted only once in this section.
A01 Consumer Goods NEW Compulsory

Information Deck

Highly Recommended
(Optional) Case Film

URL

Digital Supporting
Content

Digital Supporting
Images JPG
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HIOIEl SEE U= EMI MM FHS Lot RS H
ZH/7181E E2{tl= T2 HI0|Ef 1S}, 9IE A, 2242

HIOIE SOl ZEE|L o]0 ZotE|X| GBS,

B. Touchpoints & Technology Materials
HEHE MEO|A 7| &3 CHST Y 28,
BO1 Use of Insights & Analytics Compulsory

B02 Use of Mobile & Devices NEW
=2

olof FEEIR| S

=X Jt5st QS DtEL DHQ @M XHEo| MaFH Al Z ClHto|A, Yojg{E0| Zatg|Lt

B03 Use of Social & Digital Platforms NEW

= RT

HEfHel Al H AL E ZE & E AT BRES fAISHE |Y HI=LA 2g3t7| I8 ~HIXHE EHY

x|
HOAIZ|7] 218t 2 4/CIX| 8 EZ HFLEIQ] 2atHQl

B04 Live Brand Experience NEW

7H
AEE|AHE. 0f7|0f= SEH O[HE

oft
o
An
I
o
J

re

SHET HAIXIE B2t ofF/2A40 288 + A=F X
£

BOS Partnerships & Sponsorship NEW
=

AEMYO| A0t 2aHO|f =R ASSHOF ot

S2HR0|2 FIINQ HZLA ZTE 3 AN THElY

BO06 Tech-led Strategy NEW
Y E BUE Y L1252 Tt olof =hE| x| &

B07 360 Integrated Brand Strategy NEW
=2 =2 O

3700l Mol 282 2oFof &

(Al e

R HIXLA TS S| A3 CHYS Ai2el MeRo|n Bt

Information Deck

Highly Recommended
(Optional) Case Film

Optional
URL
Digital Supporting
Content
Digital Supporting
Images JPG
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C. Challenges & Breakthroughs Materials

Work that is brought to life through cultural insights and regional context.

CO1 Brave Brands Compulsory
HAUC TNt BHUE MO AN LS FHo{ HAUCS 87| SRR YA US| SEN ANE L Information Deck
Q|52 HojF o &t Highly Recommended

(Optional) Case Film

C02 Strategic Transformation

H=UA 28 22 8 2, 23, 02/5 Y e S0 H2Ne getg Fe, HI=L A ZH 0 gt Suxol Hers Optional
Ho|Z =3 7tstt £24. P URL

Digital Supporting
C03 Challenger Brand Strategy Content
TRl Ao HAEQI MG BN B0 TS, OFY & SUEO| BES HTE HEQ| TS B E;gg:‘j;gp‘mmg
Sy HEf Afnot BEE JHA|of O 38X 207t Of A e 2ROIM XA LHHEIE B&0| =HR=X]
gore
C04 Breakthrough on a Budget
| apto| oftt/AtRC 2 H|TBte| 2tE TEE WA 28 SHEE R0E MMS QAAO|E, HYoh &H|,
oh2i= el 2|0 0[E|=2 At T} HI=L|A 2HE siZs $He oL

CO05 Multi-market Strategy

ofzf AIZOIA YBEQl Mol MM B3 SEL SN HEUA AIE YL HHUCS XS DH| 96
=3
S

2
SE ANE 22 == X9H T o{EH SEEA=X| Z0F/0F &

Entries should identify a minimum of three countries / regions the strategy was applied to.

C06 Long-term Strategy

Tl T MY E3F0| B LN Yo OfEA 2utNoz YUY I¥E ekl BEAFE HE 0
= EF%2 ¥ Htol 4utE =ojFof g

Entries in this category must demonstrate strategic planning over three or more years.

C07 Corporate Purpose & Social Responsibility

A2, %EI@‘, 2dH Z2HE R e 5 SOl & HE A 5 A
=2otet FAEC RN OfEA 71X & HESt HRUE0| S¢S HeXl 2o Fof o
C08 Market Disruption

Xe/2=E ZHO| S AZ|00|E[EEHA AF0| M3 MY YAS A0 AHXE S HIHE EOF=

ME2 WA +88 sac

o
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Supporting Material
Guidelines

= AL IPHO|AM HESID 21 9l BX XHZ(Supporting Material
Guidelines)JL|C}. 2 ATO[3A O{QEQ| HXAIR ZHL RE CHEL|CH 40 ZHx 1 HE

2|
A0 ALE B ARl BRE ASLIC

T
HH
>
N
0
o
fo
rot
fo
b
rlr
o0z
>
o
[40

In
i=)
0z

.

=20 20| AtRE FIIZ MESHAL S wAg M= A Ao watop gt

—

7t MEME ME5H7| Mo A2 E M2 THY =X 20 HHELCE 2& 20| 22 227 =TS CHE

2022 H 2 E 1 TOf| g FH7F AL Aup Madof 7[et =7 R SIS L

CO QHO|E7F £7H5 8 #0| A TS, pG 22 £E 0lCioj] Z2E o2 ALICE FHO| SE3 XE0)
A2 0|22 20|AYM DGR YOB 1S KHS Eool TR

=2 o= MAEX 2 AETV L, A 1, FOE 5)012HH SO YARIRIO| YA = A &G,
olafjot oo| 7t g=s| MEE = UEE HAYS AL A4S E5 = AsLH

HE G AES WA 4 Y2 =7tsty F1 BHE oL

Ligfojd2 MY 7tSotX|T ST Q=2 282 f= AU E RAIS M At2t= =Orof ghL{Ct

B XAz0s 7[20|LE Foiet ofO|THA| = JHRI0f CHeh 250 ZEiAM = 2 ELIC

Image File Format N
Guidelines QB "ove o Riopt a o
(OID0|3| THU 4 7to| Eatol) :

PRESENTATION IMAGE

C)2|2 Z2|2Eo|4 0|0jR| & ZES A|ZHoR
ma|HE|o| M BHe HO2, 0[0|R|9 IAET} S
0{zfUCt. (1000+0f O| L2 Halm s U At
= A74EYct)

The digital presentation image is a visual
presentation of your work, including images and
text (I00 words max covering the brief, execution
and results)
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Digital
Presentation Image

D212 T2|AE0| 4 0|0|2|E 2B Al AHoR
me| e 0| M5t 2O, 0|0|7] 9 M AET} Sof
ZUCH 3T, 1Y U AME 2HES 2% 4

gyt

PROOF EXAMPLE
28i\d UL A [He 120
o2 BH g METYCT

YU 12 OAY MY 2 ©
22)8 B0 LAY ML HEY
Ut

Back to Awards

SPECIFICATIONS:
JPG, CMYK,

7063 x 5008 pixels,
5 - 15MB

SPECIFICATIONS:

JPG, CMYK,

7063 x 5008 pixels,

5-15MB

. . .
g7 SPikes Asia

7063 px

JPG

xd goos

7063 px

JPG

xd goos
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Supporting Images

HAI A 2E3he 220 tish 23 4B
L2 O0[R| & AHEHYH. |90st & o
a3t ZQoar YEsto] 2L SR FH5HY
Cf.

THE VOICE OF TOKYO

SPECIFICATIONS:

JPG, CMYK, :
7063 x 5008 pixels, 4
5 - 15MB _
W TOKYO FM
[ ] [ ] L] [ ]
Video File Format Guidelines
I5HA9l MOV, MP4 @Al U Z A &5t 2|0 AU 3 7|= 350MBE 4| &4
ASPECT RATIO RESOLUTION FORMAT/CODEC AUDIO
AAC, Stereo,
Full HD 1080p 1920 x 1080 MOV/H.264 o e
PREFERRED
HD 720p 1280 x 720
. . AAC, Stereo,
4:3 0r16:9 1024x576 MP4/[H.264 45KHz
720x576
ACCEPTED
854x480
640x480
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Case Film (120 seconds maximum)
EF20| tis dHots A2 FEUUN. HAIEO| AFED Z/HH LR HAIE & SPECIFICATIONS:
USHL. G0l B8 &, Y, 2UE ZloioFgfY .

MOV/ MP4,

350MB.
Example Case Film

[ ]
Film SPECIFICATIONS:
e I0jRe) THIE £E 923 D FAS MBI S0\ EL YEE 2712
92 4 QEUCH 0|2 A3t Q40| Ofd A2, AR E0| O[3 4 UES FOf MOV/ MP4,
ArZ 7otk HEHE W8 102 A0 U T o, 2 3{85fA| g4} Ho|A 350MB.
QUi Mol 4 90U B4 Hols S15S ® 90| AU WARL AoHE 2718
et

Example Film Entry

Demo Film (120 seconds maximum) SPECIFICATIONS:

2ESHE 220 U2 4B 8% 848 A5t YIAZ(walk through) i A%

UHS 7| S HO|H GH= HEYUL QEEHES GO = A AsloFgfL ot MOV/ MP4,
350MB.

Example ‘Walk through’ Demo Film

Example ‘Making of’ Demo Film

URLS

=
oM 2D & QUL hitpy// &
HEERIER RSO

Content URL

HAO|E, Of0| A2A0| E, Y L2 2 £ TO[2] = 420|C0] H|O|Z] 5 LR = Y

Example of a website entry
Example of a microsite entry
Example of an app download page
Example social media post

Video URL

U A=Y 220 LS HE & &+ A= urls AU

Example Video URL
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https://www.youtube.com/watch?v=hq87B4p0N7A
https://www.youtube.com/watch?v=j__U1xIDioY
https://www.youtube.com/watch?v=swKve1qtBpQ
https://www.youtube.com/watch?v=FBR7HBNjBM0
https://heartbeatsforsneakers.c3895.cloudnet.cloud/
https://thecuttingedge.bobdylan.com/
https://play.google.com/store/apps/details?id=com.storysign.storysign
https://twitter.com/dominos/status/601112246916222976
https://www.youtube.com/watch?v=gdfaaWc9_qA

Back to Awards
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Presentation Webpage URL

YI|O|2|/0}0] AZALO| £/ THR 2 E H 0|2 58 FO|Z H|2H5}7] &
et B2 Z2|ME|O| M ULO|X S HER AR HEY 4 USY

_ O™~ AN

oﬁ

L rlo

Example Supporting Webpage URL

Other File Formats

Radio File

HIE OO 20| 2t LT Mp3 202 MU H &3t

SPECIFICATIONS:
258 kbps preferred, 128 kbps = minimum accepted.

Supporting Content

SEYL DY BM, I, A0 TY 52 HEY 4 YBUTH

FILE TYPES ACCEPTED:
P9, Mp3, mp4, mov, doc, docx, pdf, xls, xIsx, ppt, pptx

Creative Effectiveness Appendix

2210| zﬂ)\lz-IA L SHrxIsk 2t 2M JajE T F B = AZXZE AF2 A
=0 LH PN o= EH [T ' C A

Ho|E] 274t2 S stite] POF 2 Bo{A MaaUict

ﬂHN'

ol

rir

Fl

2

mjo

k>

J . .
- .' Spikes Asia
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https://casestudies.se/slow-down-gps
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